OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT
A. Name of Organization _Z )orl'f 24 [ Q.f?h -
B. Address 2.2/ ;’.JA/ ./ S S
Sea Cc At S Q__éié yd
I1. FUNDS REQUESTED
A. ATAX Funds Requested § _Qr. COL 0
B. How will ATAX Funds be used? A% 2e. - ArOTIO M ANLeA L

Znpepeancact Dite Lelefrario, funo 70 aprarn Abredrtsing &f

C. Estimated percentage of costs directly attributed to altracting or serving tourists? usicar
D. Funds funished by your organization -—fs'_f' A e he >

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Fundmg Source

Provide an itemized 1otal budget for your ¢event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, atiach on a separate sheet

II1. NARRATIVE PROJECT DESCRIFTION

A. Project Title M&&s_ew Daey 2024
B. Description of project M_ﬁ_&mm_ﬁ&%wne@
Sres Apmiasian TP A%-g .

. ] - X
C. ownl‘l-benefﬁ fro tss pmJet. : _, 273 ‘ 22 oSl nessces = SZaten anrg —

2 EG Tk ; LV~ A - LI : J "“ e 4 - i 2P D.
TV. DATES OF PROJECT Convenirnee Sroress,

Beginning Jgey 2, 222¢  Ending !.Z;‘:-? I, 202

VY. APPLICANT CATEGORY
Govemnment Entity.: Hani1c:pa - gp VeErmme KT

Non-profit Organization: Incorporation|date

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

garrall



V1. DEMOGRAPHIC DATA
How wil| the pro;ect influence tourism in Oconee County?'%,,s pPre Je T i Crea Ovex -

I T " 4&‘_;'”9P
- E i 5 Sach ag

A. How many vnsutorslparticipams attended the event last year and are anficipated this year?
t / a) _a__aa .

B. How many the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year Flurishep OEPArATE !:/
This Year
C H many overnight stays were created by this ¢vent last year and are anficipated this year?

Th:s Year:

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
Tescevisian  WSPA L RAGIA, Alse y N banr PADIFS, ML
Anp SecidL Mep.a,
E. What other documentation can you provide demonstrating this event promotes
Tougism in Oconee County? (i.e. photographs, letters from locat chambers of

comneres, s, i o ssmodstons i) fle_es e B Picer Sofruare
thc..hﬁ by 2P s e 2 A AT, _ ! JPAoaes

v pt A
i.e. puest logs, phone logs, aeconnnodauons contracts, websue hits, advertlsmg
Deme graPhic Jgra vig Plrater SofneAne

'NLALS.A_QQ.:&_&:_LL&J_,_.CMM “ medig
FraAcking Jo¢S |

Does jzation perform an independent audit? Yes X No
Namg “d“'“_&ﬁgnah & J"mm.n,.ﬂ&d; Arno ADViSirs,

Vo
I have m) the guidelines for the Ocms County Accommodnriom Grant Requeuanddoh agree {0
complyw all rules and requiremen understand failure to comply may result in a loss of funding for

A A ‘Mﬂ DY O, m R S n'ff‘ I "": Hadi 0 g B0 "m_;u‘.'
Oltt CON "zmrm_m ot AN informa ounequ d for fing riing MUST be

T %gﬂ’g Cawrdivedos

Sigr I. "_
Phone ﬁmﬁ 7.15 SC. s

T 2-58% -5 50



BUDGET

INDEPENDENCE DAY CELEBRATION 2028

MUSIC -~ MAJOR ACTS - Chairman of the Board
STAGES & LIGHTS
PORTABLE TOILETS

HOTEL ROOMS

FOOD FOR BANDS & STAFF
CAROLINA BOUNCE
LOCTL ACTS

MAX EVENTS SECURITY
CLEITNING SERVICES
FIREWORKS
PROFESSIONAL SOUND
RAIJINSURANCE

A FRAMES FOR PATRONS

ATAX REQUEST FOR ADVERTISING/ACTS

CITY|OF SENECA HAT ADVERTISING

CITY OF SENECA, §C

6,649.00
7,357.00
2,500.00
5,000.00
2,000.00
7,500.00
2,500.00
5,000.00
1,500.00
31,531.50
4,900.00
4,000.00
$00.00

10,000.00

30,000.00
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OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

L APPLIC
A. Name Iof Organization CITY OF WALHALLA
B. Addreks 105 W SOUTH BROAD ST, WALHALLA SC 29691

I1. FUNDS REQUESTED

A. ATAX!Funds Requested $ 15,059.40
B. How will ATAX Funds be used? | ATAX funds will be used to install and extend power in

Park/at Brown Sq and Stumphouse Mountain Park and purchase a vending machine for SMP

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 38%

D. Funds furnished by your organization QL::Z", 570.60
Matching Grant N/A Somrce
Matching Grant Source
Othet Funding Source
Other Funding Source

an itemized total budget for your event g an itemized budﬁct only reflecting how ATAX
itl be spent. THIS IS REQUIRED, attach on a separate sheet

IIL NA IVE PROJECT DESCRIPTION
CITY OF WALHALLA: POWER AND SWAG

A. Projeét Title

B. Description of project | pyoject will install pawer at Owens Park and extend power at SMP to the
worlltshop area which will allow installation of a vending machine to sell tshirts, stickers and other

C. Whoiwill benefit from this projact?| We will be able to host more events at Owens Park and expand

even‘ts that we currently host in that space. Extending power at SMP will allow us to mare

t park matenanne and expanson.
IV. DATES |OF PROJECT

4/26 Ending | 9/26
V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporation date

! Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter




V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

Power at Owens Park is the first step in making the space our long-term
outdoor event space for Jeep Fest, Independence Fest and movie and
music event series. SMP is a major atiraction four Oconee County. In the
last few {:ars we have focused on building that up as an asset with new
trails, new maps, and new signage, We welcomed a new race in 2025 and
are alrele planning one for this year. These amenities will help us

improve(and maintain the park over time.

A. How mlanx visitors/participants attended the event last year and are anticipated this year?
—lég?oitha(—year.—We-en&cipate 18,000 in 2026.

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?

Last Year 2024- 17,800/ 6764 tourists

. 2025- 16,700/ 6346 tourists
This Year

C. How many overnight stays were created by this event last year and are anticipated this year?

unknown
Last year

This Year: unknown

D. How do you plan to advertise this event beyond a 30 mile radius of Oconee County?

billbolhrds, playbills, website banners, social media ads with SCPRT

!

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
comm hop or accommodations owners)

photlos of Go Nuts Bike Race attached.

F. What 1|!'ecords will be kept during this event to obtain the above demographic data?
(i.e g;est logs, phone logs, accommodations contracts, website hits, advertising

demographics)

Placer reports and we have a new gate system which allows us to track visitors. We are
impiementiug trail counters in the park as well at a cost of $3000.

VII. AUDIT] | X
Does your organization perform an independent audit? Ye No

Name Jg the Auditor: | Love Bailey

VIIL. Will your project be using any funds from another group that received ATAX
funds? | no




A. Contact Name: Oljvia Vassey Title PRT Director

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
comply with all rules amf re uirements.

Signafur@ M’}'g Date _ P / l‘b! 22U

Address 150 W South Broad Street Walhalla SC

Email Ovassey@cityafwalthalia.com  Fax No.

Phone Number (s)
B.Alternate Contact Name: Celia Myers Title: City Administrator
Signature ! Date _QUR 1 Ik

Address 150 W South Broad Street Walhalla SC

Email cmyers(@cityofwalhalla.com Fax No.

Phone Number (s)
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Prepared For

Mark Mealy/ Walhaila Police Dept.

101 E. Main St.
Walhalla, SC 29691
(864) 952-9096
Weld Worx ITLC Estimate # 56
0 026
103 Hillcrest|court Date 222
Walhalla, SC|29691
Phone: (864)710-0774
Email: jasonjowery@ymail.com
Web: weldworxsc.com
Description Total
Stumphouse Vending Machine Cage $5,000.00
Estimate is fo} a steel anti-theft cage for vending machines at Stumphouse Tunnel. Design was
discussed and agreed upon by Mark Mealy and Jason Lowery. Labor and materials will be approx.

$5000.

Subtotal

$5,000.00

Total

Page 1 of L

$5.000.00



SUPERIOR
FENCE&RAIL

Date: 2/12/26

Tar, Mack Mesily
et reamte SC 19607 ey @chaxiog
2iran L, bresnviile, 5352

{864} 502 1613
greenville@superiorfenceandral com

Project: Bid 1tems:

Stumphouse Mtn Park Vending Machine Cage
Gate Details:
9' Wide DD Gate (1x) 9'w Double Door Swing Gate
+ 8'H with ~30" Transom Above
' ts 3"S
1' Fance Pos quare Stee! Tubing Plated Included

Frame: 2" Square Tubing
Pickets: 1" Square Tubing {spaced ~4" OC)
Lalch: Strong Arm w/ lockable drop rod or colter pin

Instaltation; Superior Fence & Rail to supply and install
{1x) 9'w % 8'w (opening width] Double Door Swing Gate
with 30" transom [Tota! Height: ~126"H} and 1LF of Fence
to enclose to structure. Fence to be built to match gate and
transorm. Posts to have welded plates and anchered to
concrete pad

Total: §£9,550.00

17 Keteon C1. Greenville, SC 39607« Oftice {864) 502-1413

www superiorfenceandrail.com



3" 50Q Sacel Pom

1* §Q Sweel Tekng

Soong Ann Lexch

| .............................. —

*Concrete Slab )| < - . + o~ DTS /I

17 Ketron Ct, Greenvills, 5C 29607+ Office: (864) 302-1613

www.superiorfenceandrail.com

Page 2of3



Thuedtion prepared by Zach Pancoast

This is 2 quotation on the goods named, subject to the conditions noted below:

AESPONSIBILITICS OF SUPERIOR EENCE S AN
To gerform those items fisted in the afgrementioned scope of work

MER:
Wark ared 1o be made accessible for fence crews, equipment and material suppliers prior ta molbilgation and maintained throughout the progeet
Superor Fence & Rail not resgonsitle for damage incurred to site due to accessing the job
Work area to be cleared, gradad and s1aked prior to mokibzation and mantained threugheut the groject
Prawvide 3 lay down area il necded) for mavereal steekpited/siared on progect
SUPERIOR FENCE & RAIL not respontitile tor damaged, miss ng ar stolen matenal slockpiled/stored on project
Provide dumpsters as aeaeded for d. non-salvageadle ar refuse material
Haul away and disp of removed . non-salvageabie or refuse material

All fence work 1o be perfarmed under one mobdization with access Lo all wtes without delay. Additional mobiiization: will be biled a1 $500.00 USfaceurvence W cavsed by
Contractor/Qumer

1ok s done i sequence without mterruption, normal working hour and days, with one crow

M change arders will relect al’ scope of work and conditions of this propasal.

SUPERMIA FENCE & RAIL s not a designfengineering lirm All installations are designed and approved by Owrer

SUPERIOR FENCE B RAIL will contac! underground utility actitication. 1t thall be the responsibility of the contractar for at prolectian, refacalion, of damage to any
utilities

Al matenal and guality control testing by others

SUPERIOR FENCE & AAIL shall bie pad for all equipment and labor employed an this peoject for any delays for wheth we are not resoonsible

SCHEDVLE - Wark will progress in 3 My agreed seq o beginning no seanar than twa weeks {rom recept of a Tully oxecoted subcontract agreoment signed by
hath partles; and approval n writng, by the owner or his representative of 3l requared SUPERIOR FENCE & RAIL submtials

CONDITIONS OF CONTRACT:

25% deposit due upon Contract sigring, 75 % balance due upon acceptance of the work by Eastern

Changed Coanditions - Our proposal 5 based on information provided by the Contragior and/for Owner. Shou'd actual conditians vary from those represented wi fesene:
the sight e dlaim far additional comp ion andfor extension of time

Al 3dditional wark myust be authorzed s advance by Easteon in a writien Change Crder signed by boath partes No additional ¢osts shall be charged without prior
written approval oy £astern

Contractor warrants that all labor thall be porformed in 3 gasd and warkmanlike manner and that afl macsrials and equipment shall be new and free fram
defects Canttacior shall pass thraugh all manufacturer warcanties and shall provide a one [1) year worsmanship wartanty commenc ng upon fenal
acceptance

Contractor sha'l indemnify, defend, and hold harmless Eastern, its otheors. directors, employees, and agents from and aganst all ¢laims, damages, losses,
and expenses [including attorneys’ fees) arising qut ol or resuiting fram Contractor’s peelormance of the Work, to the extenl caused by Contracior’s
negligange, breach of contract, or willtul miscanduct

No retainage s to be withheld from SUPERIOR FENCE & RAIL's payments

invonce balance 4 due and aayable upon ¢complation

Any claims against the Owner or Owners Agent, shall b puisued by the Contractor on our behall

This Agresment shall be governad by and construed in accordange with the laws of the State of Sauth Carolina, whert the project is lacated

This proposal must be made part of any subsequent contract with which we would agree

Insurance:
Prios to commencement of the Work, Contractor shall provide Eastern with certibicates of insurance ewvedenc ng commercial general liabfity, automobme liatnlity, and
workers' COmpensalion caverage in cammeecizlly reasonable amounts, and shall name £astera a5 an agdiicnal insured on the kabiity poicies

To accept thus quotation, sign hese and return Date

THANK YOU FOR YOUR BUSINESS!

17 Ketron CL. Greenville, SC 29607 -+ Office: (864) 502-1613

www superiorfenceandrail.com
Page 3ol 3



Mark Mealz — evem——

From: Buck Couch <bucksconcrete66@yahoo.com>
Sent: Friday, February 13, 2026 10:46 AM

To: Mark Mealy

Subject: Quate for Stumphouse Tunnel

Concrete at the tunnel

Supply concrete, pump, poly, labor, place, finish, and saw cuts,
12x30x4dinch

$5,800.00

20x30xdinch
$7,300.00

if both slabs are poured at the same time.
$11,100.00

Sent from Yahoo Mail on Android






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization The City of Westminster

B. Address 100 E. Windsor Street, Westminster, SC 29693
IL. FUNDS REQUESTED

A. ATAX Funds Requested $2.000
B. How will ATAX Funds be used" To crea;e g @d-alone websne which will Ergmote the William Bartram

Wgstmmster was awardgg an Unm;ggxgmd SQ Grant to construct the statue, mcludmg mtg:pretatwe

signage, educational materials and marketing. The ATX funds will be used to match Undiscovered SC
Grant funds set aside for marketing.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 80%

D. Funds furnished by your organization $500
Matching Grant $3500 Sourg_LLﬂs_o_e_red SC(SC PRTh

Matching Grant
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

Ill. NARRATIVE PROJECT DESCRIPTION
A. Project Title Website for William Bartram Statue Project

B. Dcscrlptlon of pro_]ect The Wl lliam Barlram Statue Pro|ect seeks Acoommodaglgnﬁ Tax fundmg to develg]:_n

beneﬂt from strengthened comrnmug: ndent:g and pndg whlle students and edm ators will g. ain access to
valuable histoyical ang envnronmental educanonal resources. Overall, the project supports tourism growth,

1V. DATES OF PROJECT
Beginning April 6, 2026 Ending May 15, 2026

V. APPLICANT CATEGORY

X Government Entity: City of Wesiminster

Non-profit Organization: Incorporationdate

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

s




V1. DEMOGRAPHIC DATA
How WIII lhe pro]ect influence tourism in Oconee Counry"
I | - w a8 3 A 3 . 9

encourage overnight stays and spendlng at Iocal hotels, restaurantg, and busmgges, streng;hemng Oconee Coun!y $
togrism economy.

A. How many visitors/participants attended the event last year and are anticipated this year?
NA.

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year NA
This Year 500
C. How many ovemight stays were created by this event last year and are anticipated this year?
Last year ]NA
This Year: 90

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
The Wllllam Bartram Statue PrQ]ect will Eagh visitors outsndg the |rnmed |ate area through gartnershlps with reglonal

social media, and event llstmgs Press releases and feature stories wlll be dnslnbuled to statewlde publlcallons and
i vel outlets, w will highli rtram’s histo and the statue. Additional

tourists theoughout the Sgutheasj,

E. What other documentation can you provide demonstrating this event promotes Tourism in Oconee County?
(i.e. photagraphs, letters from local chambers of commerce, restaurants, shop or accommodations owners)
Letters of Support are attached.

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) Website, Facebook analytics

VIl. AUDIT

Does your organization perform an independent audit? Yes X___ No
Name of the Auditor: Lave Bailey, Certified Public Accountants

VIIL. Will your project be using any funds from another group that received ATAX
funds? No.

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
comply mﬂl all rules and req mremenrs 1 undersmnd ailure !o comply ma resull' in a loss of funding for

/ or inelizibili

A. Contact Namyg jig -y Title City Administrator
Signature .| Date Eebriary 133096
...._ L] !.r )

Title Finance Mamzfer




List of Proposais

Company Name Platform location timeframe Icost website hosting fees

Clemson Web Design  WordPress Clemson, SC  4-5weeks  $2,500.00 $420 annually after first year

Sandpiper Agency WordPress CM8 or Squarespace Greenville, SC 8weeks $4,750.00 $100/month (if Wordpress CMS)

Applied Imagination WordPress Atanta, GA  8-10weeks $7,500.00 none provided

Engenius NA Greenville, SC 6-8weeks  $8,052.00 $179-$362 month depending on
service plan

Itemized Budget based on least Cost Altemnative proposal by Clemson Web Design
200.00 Project Planning & Data, Comp Research, Asset Collection, Organizing, Designs
1,700.00 Platform Setup, Website Structure, Design & Development
200.00 Donation Platform consulting, setup assistance, platforim integration integration .
200.00 Revisions Phase - 2 hrs labor estimated.
200.00 Browser & Performance Testing, Domain/Email/DNS Setup Assistance
2,500.00 Total

1 & £h B B
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ABOUT

CLEMSON WEB DESIGN

Clemson Web Design delivers exceptional value to business owners, enabling them
to achieve their objectives through the integration of diverse creative digital services,
state-of-the-art web platforms, and professional designs complemented by personalized
customer support. We are committed to offering rapid turn around times for high-quality
services at competitive prices.

DANIEL SEYMOUR

I'm Daniel Seymour, the operator and owner of
Clemson Web Design. A Seneca SC native and
local. | specialize in delivering high-quality, af-
W EABSOLUIELY fordable services tailored to the needs of small
LOVE THE QUALI- businesses, brands, and professionals in and
TY OF THE WORK around Upstate South Carolina and Western

T H AT D AN | E L North Carofina.

DOES FOR US AND With over a 15 years of professional experi-
HIGHLY RECOM- ence, | have had the privilege of serving numer-
MEND HIM FOR ous local clients as well as supporting enter-

ANY JOB. WHETH- prise clients worldwide,

ERIT'S ALOCAL | am committed to crafting professional, val-
SMALL BUSINESS ue-driven websites and digital solutions that

OR A LARGE NA- empower my clients to succeed.

TIONWIDE ECOM-
MERCE STORE

s (Google

1.6 & 8.8 ¢

Customer Reviews

49 outof b

CODE KITCHEN CABINET KINGS




SERVICES

Clemson Web Design offers professional level services , at small town prices, while
providing exceptional customer support.

WEB DESIGN & DEVELOPMENT

Front end development on a variety of professional
level CMS platforms. Fully responsive, well built, fast
loading websites:

SEARCH ENGINE OPTIMIZATION

Increase your reach with proven strategies to help
your business reach its maximum online presence with
organic search rankings.

DIGITAL MARKETING

Pay Per Click marketing management to drive torget-
ted traffic to your business resulting in more leads,
calls and sales.

GRAPHIC DESIGN

Marketing & Event Flyers, Advertising, Logo Design,
Phato tauch ups and general Photoshop wark




PROJECT OVERVIEW

WEBSITE SCOPE:

The proposed website will comprise a newly developed, fully managed, and semi-cus-
tom-built platform for the Westminster, SC Bartram Trail Statue project. The primary
objective of the website is to showcase information about William Bartram and facili-
tate donations through the site.

The website's pages will align closely with the provided mockup in terms of design,
branding, and layout. Constructed on WordPress with a page builder, the site will be
scalable, responsive, and user-friendly.

The proposed project encompasses up to five website pages, incorporating client-pro-
vided content. Assistance with creative content development and premium stack
photography are included as needed.

Also included:

- Ongoing customer support and consulting services via video, email, and phone.
- Fully managed website with best-effort maintenance.

- Basic SEQ setup and consulting, including sitemaps, metadata, alt tags, Google Tag
Analytics / Account integration.

- Premium stock images. (if warranted)

- Basic content sourcing and assistance with text content creation.

- Included SSL certificate and 30-day backup systems.

- Included basic email services.

- Full access, backups, and ownership of the website provided.

- Domain assistance

- Payment processor platform assistance & integration.

- Donation Platform setup assistance, and integration.

- In-Person services like Photography are available.

Hosting: The first 12 months of fully managed website hosting and website overhead
cost are included in the website development price. It includes 1.5TB of monthly traf-
fic, 15GB of starage, 30 day Automatic Backup retention, a SSL certificate and basic
email services,

After the first year. Annual renewal and overhead cost for web hosting is currently
$420 annually.



PROJECT WORKFLOW

Beiow is a simple break down and explanagtion of a semi-custom project workflow as
it relates to your scope. Please note that development time is highly dependent on

client communication, asset preparedness and our workioad at the nme of project
start.

PROJECT SCOPE / PLANNING

- Initial planning phase; Client hands over any assets
6 for use on the website. We agree on a layout and the
scope of the project. Deliverables are clarified. First
payment is due,

WEBSITE DEVELOPMENT

The website is developed by making changes to the
agreed on layout using clients content. Most websites

take 3 to 6 weeks for initial development. Develop-
ment time is highly dependent on client communica-
02 tion and asset delivery.

N  REVISION PHASES

After the initial development of the website; The
client is given the opportunity for feedback, to view &
make reasonable changes on the developed website.
Minor layout changes, changing images, changing

0 3 text, adding content etc.

OPTIMIZING AND FINAL HAND-OFF

’) After client revisions, the new website will be tak-
Q en live and any domain/email issues are dealt with.
Caching systems will be setup and the site optimized
for speed. Two weeks after taking it live, Final pay-
o 4 ment is due. Any watermarks or restrictions are

removed.



BUDGET SCOPE

This is a break down of your project quote based on the time investment and
cost overhead needed on my end to accomplish milestones. Each individual
itemized price is a estimate. Total price is final.

1. Project Planning & Data, Comp Research, Asset Col- $ 200
lection, Organizing, Designs

1. Platform Setup, Website Structure, Design & Devel- $ 1700
opment
2. Donation Platform consulting, setup assistance, plat- $200

form integration . *2 hours labor estimated




1. Revisions Phase - 2 hrs labor estimated.
*Excessive revisions could incur additional labor cost,

$200

1. Browser & Performance Testing, Domain/Email/DNS
Setup Assistance = *2 hrs labor estimated

$ 200




FINAL COST

1. Website Build. 4 to 5 weeks. $2500

NOTES:

Clemson Web Design LLC accepts Local Business Checks, Direct Wire (Bank to Bank),
Paypal, Cash or BitCoin (US-BTC). Clemson Web Design LLC retains all rights and
ownerships until full payments are made. This proposal is valid for 2 months after the
date issued.

All services are best effort. Client is responsible for content unless otherwise noted.
Dedicated Content creation, Graphic Design, Logo Design, Search Engine Marketing,
Search Engine Optimization, Photography and additional website functionality are
available on request at additional cost.



WEBSITE MAINTENANCE

KEEP YOUR WEBSITE RUNNING SMOOTHLY

A significant advantage of engaging Clemson Web Design for your website is that you
retain full administrative access to the site upan completion. All clients maintain com-
plete administrator privileges, ensuring ongoing control and flexibility.

Following the initial development phase, and upon fulfillment of the project scape, no
monthly fees will be charged unless additional services are explicitly required. Your
website investment is limited to a flat-rate fee covering the initial website develop-
ment, any supplementary labor, and annual overhead costs.

Open-source platforms such as WordPress necessitate regular maintenance, including
platform updates, security patches, and third-party plugin revisions. While we give a
best effort with automatic updates.

Failure to perform these updates on more advanced websites may expose the site to
vulnerabilities, potentially resulting in unauthorized access and compromise of any
contained information.

OPTIONAL $95 A MONTH PROTECTS YOUR WEBSITE

Clemson Web Design offers a monthly retainer package for maintenance and upkeep
for the websites we build. For $95 per month. | will dedicate up to 2 hours of labor a
month to ensuring that your website and website platform stay updated, secure and
functioning properly. Thats half off my hourly rate, a 50% discount, for existing clients.

This retainer includes full website backups, platform updates, security updates, secu-
rity testing, theme updates and perfarmance checks on your website. In the case of a
website crash, we help you get back on your feet. Maintenance is for people who want
to protect their website investment but dont have the time or knowledge to keep their
website performing at a high level.

WEBSITE MAINTENANCE PACKAGE INCLUDES:

Up to 2 hours of retainer time per month.
Manual Platform Updates & Browser Checking.
Minor Content Updates

3rd Party Module Updates.

Security & Login Monitoring.

Full Back Ups, On and Off-Site.

Performance Testing

User Management



NOT A CONTRACT

This is not a legal contract or invoice. On project agreement, a legal contract will be
provided that clearly lays out the payment expectations, handles copyright legalities
and the such. This is a formal informational quote only, provided as a ¢ourtesy to po-
tential Clemson Web Designs LLC clients. Any mockups are property of Clemson
Web Design LLC until final payment is made.

CLEMSON

BYWEB DESIGN]

WWW.CLEMSONWEBDESIGN.COM
Clemson Web Design LLC @2026.
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Services

Page 3
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Websites | Social | Creative Design
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DEFINE

Branding | Strategic Planning
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ELEVATE

Events | PR | Business Development



Experience Page 4

WELL
TRAVELED

A Rging Agency

Sandpiper has built a thoughtful and
diverse body of work, partnering
with clients across a range of
industries—from professional
services and property management
to creative brands and boutigue
retail. Our experience refiects a
steady ability to adapt, listen, and
deliver tailored solutions that feel
considered, elevated, and deeply
aligned with each client's goals.




What We Are About

Page 5

View Bocument

o Approach

At Sandpiper Agency, our work
is grounded in intention and
care. We don't simply deliver
assets—we help create a sense
of clarity and confidence
around how a brand shows up
in the world. Each engagement
is approached with a balance
of strategy and refinement,
ensuring the work not only
locks beautiful but supports
where the business is headed.

Partnership

We work closely with our
clients, offering customized
solutions designed to bring
focus, consistency, and
prasence to their brand.
Through strategic guidance,
creative execution, and
ongoing suppoert, we help build
momentum that feels
sustainable and purposeful—
never rushed, never forced.

ESTABLISH —>  ELEVATE
The Hearnt Tsehind the T o0k

° Foundation &
Philosophy

Sandpiper Agency was inspired
by the name of a street where
a house felt like home—steady,
welcorning, and grounding.
That feeling shapes how we
work and how we partner,
Whether supporting a new
venture or helping refine an
established brand, we offer
calm guidance and thoughtful
execution through moments of
definition, refinement, and
growth,
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Meet the Team (cont'd .} Page 7
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IT's WHO YOU KNOW
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VICTORIA ORTIZ

:
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Maiketing Manager Digital Content
Manage

JOSHUA WHITE
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‘5 3 | Scenes patinet

Procluct.on Partno:

(Anchored Productions) \
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OUR PROCESS
Unigque éa ffou

O1
Discover & Align

Every engagement begins with
understanding. We take time to
learn your business—your values,
your vo ce, and what matters most.
Through thoughtful conversations
and research, we establish clarity
around purpase, goals, and direction
from the very start.

03
Create & Execute

This is where everything comes
together. Our team executes with
care and precision—designing,
writing, building, and implementing
work that feels elevated, polished,

and distinctly yours. Nothing rushed.

Nothing forced.

02

Strategize & Design

With alignment in place, we shape a
clear and considered strategy. From
creative direction and messaging to
structure and planning, every
decision balances refinement with
function—ensuring the work feels
intentional, cohesive, and well-
supported.

04
Support & Evolve

Our partnership doesn't end at
launch. We stay present, offering
continued guidance, refinement,
and support as your brand grows
and evolves. Whether through
ongoing collaboration or seasonal
neeads, wea help ensure alignment
over time,



Please see gur suggested strategy below.

You wili notice that you have the option to

select the recurring services. H you have

any recurring services, please be sure

to select which of them you would like

to move forward with. After firming up

your decision, please conlinue to the
following pages to review the terms and

conditions.

Website Development

Webshte Structure and Functional
Requirements

A, Homepage

= Slte identity with logo/title
{"William Bartram Statue —
Westminster, 5C)

» Hero Image or visual representing
Bartram or the statue (to be
provided by client)

s Brief welcome message (copy to
be provided by client)

Subtotal




item

v Primary navigation links to core
pages

= Call-to-action: Learn More /
Donate

8. introduction to Bartram in
Westminater

Purpose: Introduce William Bartram and
his focal connection.

Required Content.

» Short biography tailored to his
time in the Upstate of South
Carolina (copy to be provided by
client}

Why Bartram Is significant to the
state of South Carolina (copy to be
provided by client)

images or lllustrations {statue
concept, historic sketches, maps
provided by client)

Design Features:
« Engaging layout with header image

+ Optional timeline or interactive
element

C. History of Bartram Purpose: Provide
detalled historical context.
Required Content:

= Bartram's life, travels, and legacy
{copy to be provided by client)

= His travels through South Carotina
/ the Upstate and the
Southeastern US (copy to be
provided by client)

= |mpact on hatural sclence, botany,
exploration (copy to be provided by
client}




s Sections or chapter inspiration

= Supporting imagery, quotes, and
archival references {copy, Images,
and/or links to be provided by
dient)

D. Donations Page

Purpose: Encourage contributions to the
statue project,

Reauired Content.

v Cloar explanation of what the
donatlons support (copy, Images,
and/or links to be provided by
client)

Donation options (one-time,
recurring)
Secure payment form or link to

donation platform (QR code to be
provided by client)

Donor recognition area (optional)
{logos to bhe provided by client)

Design Festures:

= Prominent call-to-action buttons
s Simple, trust-inspiring layout
s Mobile-friendly donation form

€. Extemal Bartram Resources
Purpose: Provide educational links and
further reading,

Required Contant:

» Curated list of links to reputable
Bartram sites (e.g,, Bartram Trall,
historical archives,

+ botanical resourcesjcony, images,
and/or links to be provided by

client)




Item

Subtotal

= Short description for each linked
resource (copy, images, and/or
links to be provided by client)

Design Features:

» Clean, organized list {icons

optional)
+ Open links in new tabs/windows

F. Contact Page

Purpose: Allow visitors to reach out with
questlions or support.

Required Content:
= Contact form
= Emall address / phone (optional)

» Social media links ~
Facebook/Iinstagram

Additional Notes About Website Project:

Technical & Design Requirements

Resnonslve Design.

« Fully functional on desktops,
tablets, and smartphones

Branding & Visual Style:

« Color palette and typography that
reflect historical and natural
themes (color and typography willl
be presented to the client for
approval before moving forward

with implementation).
« Consistent and professional look

LContent Management System (CMS).

« Squarespace will be usad for an
easy-to-use platform, but




item

WordPress will be discussed as an
aiternative option.

v Admin access for site cwners to
add/edit content

SEQ & Accessibility:

+ Basic on-page SEQ
implementation

+ Accessible design (WCAG
guidetines)

Eerformance;

« Fast load times
s Optimized images

Anajylics:

» (ntegrate Google Analytics or
equivalent

Completed website with agreed
pages

CMS admin access

Tralning session or documentation
for updating content

Donation integration setup (client
will need to provide donation
payment processing account
information)

Finzl testing and launch support

Timatine

+ Kickoff Call: Week 1
o Review timeline, process,
and set the stendards for
receiving and providing
content, feedback, etc.




Subtotal

o Collect design inspiration
from client
o Ensure access to shared
folder
& Ensure a final direction on
the CMS: WordPress or
SquareSpace
» Design: Week 2
o Sandplper will present 3
different color schemes and
typography options for
selection
Sandpiper witl present 3
different design directions
for the website (this will be
focused on layout of page
sections).
+ Content Gathering: Week 2-4
o Upon the website design
and layout approval,
Sandpiper will then put
together a content gulide
Client will provide Sandplper
with all copy, images, links,
documents, atc. to match
the content guide
+ Development: Week 4-7
o Upon file content guide
approval, the project will
move into development.
Client will have 1 round of
adits for the website upon
initial delivery, Edits will
include image swaps, color
swaps, and other similar
adjustments. Full layout
changes will Incur additional
fees,
» Launch: Week 8




o Client will need to provide
Sandpiper with full admin
access to the raquired
domain/DNS (Sandplper
can assist In the process of
purchasing a domain if
needed).

Sandplpar will launch the
site and ensure all aspacts
work propetly.

« Support: Ongoing

o Sandpliper will provide
complimentary support for
14 days fallowing {aunch.
Should client wish to have
the website bulit via
Wordpress CMS Instead of
Squarespace, additional
hosting and maintenance

fees will apply
($1.00/month).
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Sanduper

[ERMS & CONDITIONS

Click HERL to view.

NEXT STEPS

-Please sign helow to accept the proposal and terms of service.

-Atter payment, we'll be in touch with the onboarding and next steps.

I you have any guestuons belore signing. please reach out!

& Signature




LET’S
WORK
TOGETHER

From initial discovery to continued
evolution, we approach evety
engagement with intention and care.
Rooted in trust and quiet confidence,
our work supports brands as they
grow—beautifully, strategically, and
without pressure.

{864) 477-7N4
www.sandpiperagency.com
info@sandpiperagency.com






William Bartram Statue
Website Design & Development
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5425 Peachtree Pkwy, Peachtree Corners, GA 30092 | 770.300.0244 | applisdimagination com



Why Choose Applied Imagination

Over the last 20 years, our team provides full-service digital capabilities for web and mobile
projects. We partner with our clients and provide them with the best service and knowledge
available. We seek relationships that have complex digital needs and require a reliable,
experienced, and trustworthy ally. We care about our clients and growing their businesses.
As such, most of our clients partner with us for years, and we're proud to be an integral part
of their team.

20 250+ 1,200+ 92%

Years in Business Happy Clients Projects Completed Repeat Customers

What to expect

€@ Headquartered in Atlanta, Georgia

° We waork closely with your team and meet deadlines

° We are deep in UX design and technical capabilities

o We maintain high standards and don’t cutsource our work

Q We guarantee our work

Some of our clients

TOTO Agrons fa i e PNB Ay
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Project Details

This project includes the design and development of a responsive, informaticnal WordPress
website for the Wiltiam Bartram Statue project in Westminster, South Carolina, built using a
modern, professional premade WordPress theme. The site will educate visitors on William
Bartram’s historical connection to the region, highlight the purpose and significance of the
statue, provide clear opportunities for donations, and link to relevant external Bartram
resources. The design will reflect the cultural, historical, and natural legacy of Bartram while
remaining visually engaging, easy to navigate, and optimized for desktop and mobile devices.

Why WordPress?
e Intuitive content management makes it easy for your team to update

& Access to powerful plugins
e Scalable for future features and enhancements

Project Goals

e Educate visitors on William Bartram’s historical connection to Westminster and the
Upstate of South Carolina through clear, engaging content.

e Support the success of the William Bartram Statue project by providing an easy,
trustworthy way for visitors to learn about and contribute to the fundraising effort.

¢ Deliver a modern, responsive WordPress website that is visually aligned with
Bartram's cultural and natural legacy and easy for administrators to maintain and
update long-term.

Final URL:
¢« TBD

Pages included in your new website:
e Your website will contain up to 6 standard pages that will be built utilizing a premade

theme design. Content sections, page layouts, and functionality are limited to what is
outlined betow. Requests for additional pages, sections, or functionality beyond this
scope may require a change order.

o Home
& The homepage will include up to 5 content sections, such as a hero area,
introductory content, featured imagery, key navigation or highlights, and
primary calls to action.



o Introduction to Bartram in Westminster
® The Bartram in Westminster page will include up to 4-6 content sections,
such as an overview of William Bartram, his connection to the
Westminster area, historical significance, and supporting imagery or
visuals.

o History of Bartram
a Includes one History page with up to 5 content sections, such as
Bartram’s life, travels, South Carolina connection, scientific impact, and
legacy.

Donations
m The Donations page will include up to 4 content sections, such as an
overview of the fundraising purpose, donation call to action, embedded
donation form or external link, and optional donor recognition content.

Resources
m The Resources page will include a list of up to 10 external links, each
with a brief description, presented in a clean, organized layout using
theme styling. Links will open in a new browser tab.

o Contact
® The Contact page will include up to 4 content sections, such as a contact
form, brief instructional text, optional contact details, and social media
links. Contact form submissions will be delivered via email to a
designated recipient provided by the client and will be formatted using
standard WordPress theme components.

e Content sections and layouts are limited to the quantities outlined above. Any
additional pages, sections, or layout changes beyond this scope may require a change
request and additional time and cost.



Development Process

We'll build your Wordpress website for you, help you pick a good Wordpress theme, help you
customize it with your logo, content, and images, and then help you deploy it online.

One of bur projact mansgen
o Not all Wordpress themes are the same and some you should witt guicie you through the
process and ooth &
even avoid. We'll help you pick a theme which will suit your m.,:.,mmm

specific needs. We'll even give you a few options to choose
from whenever possible.

¢ Theme selection will prioritize clean navigation, strong visual
hierarchy, mobile responsiveness, and user friendly layouts.
Preference will be given to themes that support flexible page
sections, high quality typography, image driven storytelling,
and easy content management.

zivl- -llvml L U I' U il 1 'I‘II'-"'

s  We'll work with you to define what pages your website should have and what content

should be on each page referencing the functional pages outlined above. We'll make
you a list of the content that we will need for your website, and help you input this
initial content. We'll use a combination of images and video that you supply and stock
photography {if required) to complete the right look. Please note that stock
photography is a third-party expense to the client.

e Pages will be structured using the selected theme’s native layout companents to
ensure consistency, performance, and ease of future updates. Visual layouts will
emphasize readability, historical tone, and natural imagery. Content sections will follow
the scoped limits outlined in this proposal, with clear calls to action.

o Content population and {ayout are limited to the pages and section counts defined in
this proposal. Additional content entry or restructuring may require a change request.

Sien 3: Third-Party Features

*The following third-party platforms or services will be integrated into the new website. Any
premium features, licenses, or paid integrations would be considered a separate client
expense and are not included in this estimate. Applied Imagination is not responsible for the
availability, performance, or pricing changes of third-party platforms.

s Forms
o We will build your contact form using Gravity Forms. This includes:

m Basic contact form with email notifications to your designated recipients



a Basic spam protection via Cloudflare Turnstile

¢ Donations
o The client will sign up for a third party donation platform of their choice and

provide Applied Imagination with the required embed code or external link for
the website donation form. Example platforms to consider include Givebutter,
Give Lively, Donorbox, or similar services. Applied Imagination will embed the
provided donation form into the website and style it to align with the selected
WordPress theme. Donation platform setup, account management, and fees are
the responsibility of the client.

& Analytics & Tracking
o Qur team will configure Google Tag Manager, connect Google Analytics to the

new website, and submit the site to Google Search Console to support ongoing
tracking and visibility in Google search results,

o These tools are free to use and will be set up to help track site performance and
support future marketing efforts.

We'll review the website with you to get your feedback and apply any changes.

e Client feedback will focus on layout, content placement, visual presentation, and
overall usability within the approved theme framework. Two rounds of revisions will be
applied to ensure clarity, consistency, and alignment with the project goals while
remaining within the defined scope. Additional revisions beyond the two included
rounds or requests outside the approved scope may require additional time and cost.

We'll make sure your new website is respensive so it works on mobile phones and tablets,
works well on different browsers, and loads fast.

Step 6: Deployment & Launch
During development we'll keep the website on a dev server but once it's ready we'll help you
get it set up on a website host and tie it to your domain name.

Step 7: Training & Support
We will show you how to manage your website and offer support when needed.
» Training — we will set up a training session and train you on how to use the system
»  Warranty — we offer a 30-day warranty on atl work
+ Support — if anything additional is needed after 30 days, we offer hourly or monthly
support services.



Development Details

e SEO. We'll do an initial SEQ setup and install the YoastSEQ plugin.

e Responsiveness. Responsive on major browsers {(Chrome, Safari, Firefox, and Edge) on
desktop, laptops, tablet, and mobile devices within the theme’s break points.

e Stock Photography. Is not included in this gquote but can be purchased separately as a
third-party client expense if needed.

e Images/Video. You can provide images and videos to be used on the new website.

¢ Content. You will provide copy for all pages, and we will assist with light editing for
clarity and grammar.,

o Domain & Hosting. We will assist with helping you pick an appropriate domain and

make recommendations for a hosting provider. This will be a third party expense to the
client.

e SSL Certificate. S5L will be required and provided by the client.

o Logo. You will provide your logo in Adobe compatible format.

e Ownership. You own the code once the project is paid in full. Applied Imagination will
never withhold logins or passwords nor require you to enter into a long-term contract.

Any work not explicitly outlined in this proposal is considered out of scope and may be
quoted separately. This proposal does not include {but can be added separately):

e 3" Party Platforms not specifically mentioned above. This proposal does not include
integration with a POS system, CRM, ERP, ecommerce, account software, applicant
tracking system, inventory management system, hosting, domain or any other 3" party
system not explicitly listed above.

e Image Gathering or Creation. All web assets, content, or metadata, and/or video must
be provided in a website-ready format. Any image assets needed for development will
be provided by the client in the needed formats.

s ADA Compliance. We will implement accessibility best practices, but formal ADA or
WCAG compliance to a specific level is not included in this scope.

[Remainder of page left blank intentionally.]



Project Agreement

This agreement is used to define the above project that will be performed for the Client by
Applied Imagination, a GA Corporation - 5425 Peachtree Pkwy, Norcross, GA 30092.

ﬁreement information

Project Name. William Bartram Statue Website Design and Development

Type: Quote Rep: Kara Lumsden Date: Feb 11, 2026

Client Information

Client Westminster South Carolina Rep; Kevin Bronson

Client Address; 100 € Windsor St, Westminster, SC 29693

Who can request work: Kevin Branson

Who should we send invaices to? (name/femail)

Timeframe to Complete

Timeframe. 8-10 Weeks Timeframe is: Estimated

Project Budget

WordPress Theme Design & Development $7.500

Payment Terms & Deliverables

QOur team bills according to 3 series of deliverables and milestones. As we reach each milestone, we
will invoice the following amounts, Please note that the amounts are a payment schedule and are not
indicative of the hours required for each deliverable. Invoices are due within 14 days of issue. Except
for the final invoice, all invoices are required to be paid prior to launch regardless of invoice due date.

Cown Payment 25%

Homepage Ready for Review 25%



Website Development Ready for Review 25%

Website Ready to Launch 25%

Client 3rd Party Expenses

These expenses are separate from the budget above and are the client's responsibility. All third-party
licenses, subscriptions, transaction fees, processing fees, and ongoing service costs are the
responsibility of the client and are not included in the project budget.

Gravity Forms T8D

Elementor Pro + Add Ons TBD

Donation Platform [client selected) TBD

Google Analytics, Google Account, and Cloudflare Use Existing
Stock Photography (if needed) $50 per 5 photos
Domain 8D

Hosting & S5L TBD

Terms

30 Day Guarantee

After the project is completed, client has 30 days to request any bugs be fixed on their
app/webapp/website and we will fix them for free. Bugs are restrained to functionality that was
developed under this contract. Necessary upgrades and maintenance are not considered bugs.
Client will not be charged for bug fixes identified within this 30 day period. This does not include the
functions and features of any 3rd party plug-ins or software that are provided by the Client.

Terms of Service
By signing this agreement you agree to the Applied Imagination Terms of Service (viewable at
appliedimagination.com).

Ownership of Materials
After any work is compteted and full payment on a given invoice has been made, ownership of created
materials will pass from Contractor to Client.
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We don't settle for good enough. We hold each website we build to a strict
set of standards that prioritizes strategy, beautiful design, and perhaps above
all else: functionality.

STRONG EMPHASIS ON
é STRATEGY & FUNCTIONALITY

Your customers need (o be able te knd exactly
what they are locking for quickly and easily on
your site. We get 1o know your organization
inside out 50 we can recommend a stralegy and
design driven by the neads of your customers

L

:‘ / UP-TO-DATE VISUAL DESIGN

Qur team has created hundreds of websites
across dozens of diflerent industries, making us
well equiped to bring your dreams to life - no
matter what kind of look you're going for.

@ SMART GOAL TRACKING

Websites des.gned right will propel your
organization or business forward. In order

to measure your progress we set up Google
Analytics and send you reports each month to
help you measure and track results.

EEER BUILT ON A SIMPLE CONTENT
MANAGEMENT SYSTEM

We believe gvery Engenius customer should be
empowered to make updates on their own site.
We build websites on Wordpress, an easy (o
use platform so you can make updates easily »
na coding required.

RELEVANT & ENGAGING
=] CONTENT

Writing for the web s different than other kinds of
writing. We develop content for your website that's
un que, adheres ta your brand voice, and speaks lo
your sudience {(without overwhelming them)

@ GOOD SITE SPEED

Your customers won't wait around all day for your
website to load. Our team uses several tools and
best practices to ensure you have a quick site load
time 50 you don't lose sales.

MOBILE OPTIMIZATION &
BROWSER RESPONSIVE

Your customers are searching for your services and
products on a handful of devices and browsers.
Each Engen us website undergoes lesting for
Android and Apple phones and tablels, along with
vanous browsers like Chrome, Safar, and Firefox.

‘ i ¥ ONGOING SUPPORT &

MAINTENANCE

Even after you're trained on how o use your new
site, you'll inevitably need some help hera and
there. We know how lrustrating it can be to work
with a service prowider that's impossible to getin
1ouch with. So we decided to raise the bar.



e

Deliverables and Scope

Scope of Work

WEBSITE STRATEGY & DEVELOPMENT: [$8,052]

We will develop a website for you that includes our Engenius Standards as well as the following
specifics:

» 30-minute Website Consultation to discuss design direction, target audiences, and
messaging

* Website Blueprint that outlines a proposad sitemap, design principles, and simple website
strategy

+ 2 hours to make minor edits to client-provided copy and photography

* Wabsite with up to € pages of content and imagaes {to bae provided by the client) to succinctly
and effectively convey the history and significance of William Bartram's travels and promote
visiting the statue

+ Testing the site to account for different browsers and screen sizes

* Site Reveal videc to walk you through the new website and determine any final steps prior to
launch
¢ Up to 3 hours of revisions® are included, to be completed based on your feadback

+ Configuration of Google Tag Manager, Google Analytics, and basic conversion tracking
« Website launch & transition into your new website service plan

+ Personalized training video (up to 30 mins)} so you know how to update your site moving
forward

» Proposed timeline: 6-8 weeks

*if ail hours are not used for full wabsite revisions prior to website launch. any remalning time will be transferred lo 2
sarvice cradit. if ravigion time exceeds the aliotted hours. cilent wilf be billed at an hourly rate of $198.

P | 864.9771767 E | accounts@engeniuswab.com -



Support Details

i
PR

WE ARE FANATICAL ABOUT SUPPORT. SO WE WANT YOU TO HAVE ALL THE
INFORMATION YOU NEED TO MAKE THE RIGHT CHOICE FOR YOU.

Our Engenius Standards

If you are paninering with Engenius to hetp maintain your website, these are our non-negatiables.
To ensura the continued heslih and security of your website, the Engenius Setvice Plan includes
all of the following:

w/ Annval Domain Registration far One Demain \f WardPresa Carse, Plugin. and Theme Updatas
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+ Access to Emesgency ! After-Hours Supperl

 24/7 Wabsite Uptime Monitosing i
 Accessto Engenius Support System +/ Monthiy Google Analytics Repont
L3 T AT
- w/ Annusl Website Health Audit
w’ Menthly Wahsile Malntanance Rapert PR aop S TAT av Ko e il won Pt nd  20ge” indine y)
0 200 ACand I N WD AO0E Wil CEPRAIRNS o0
of Access to Multi-License Software / Plugins AT

LT PR A R R TL RO TTIE P T RT-IIER Y PP B 0 o) J No-Cout P o Calls & Emails
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042 U OAT 1T BT SR CUEILON Ot EEITY WY et
J Man IDNS S ices m'wnh Cloudfars yoad e gr nalnd Ahagt artd S AL Sirapatgren? B pe b gy i sk
O VOR ferany

Pick Your Level of Support

With the technics! side covered, pick your level! of support basad on how you'd ke to engage
with our taam. All threg options balow Include evarything listed abhove

Engenius Engenius Engenius
Service Plan Service Plan +5 Service Plan +10 VIP

Supponume bled 1 haurs of suppon

S houts of support ;
ahor ume per year SO YR -
Pnanty Support

$179/month $254/month $382/month

Think you need more support time or would benefit from steategic matketng guidance?
Levs chat ang we'll create a custom website servica pian to meot your needs.

¢ Al plars richode comrunicaRon Une iof pou 1o R 11D o0t telels W0 0w AT fon maling anc wozy 4 'Ypun recnvily b esusil ow teom il
zrovdtle i ectrrate end was ‘or ¢jmioval befote competiig sey wotk. Orace wa “ettivl sgprovl you support Lrie wit be wtheod te cociele Uie aoh

* Sddtors wpoon e canbe purttunes ate catlo ut iy See ticughizul The yia o8 o sapoal igary e of $E&houn

supponwer geniusweb com ¢ 864 9TT1767



Our Team and Core Values

| ARG

i, T
e i
T
——

m @
Be Dt B Be
Thoughtful = W/~ izt Vulnerable

Al LR O GE O Dk B AR | L . E h: STRESG ALLACIONGHIPY CAR SR i f L et

LART A Sralyve el Cedd B RRA Lol 2GR Tk Grteoo b GuasiLvES PO OTHES RECRIT

MULLA O O HIA FinEG?

SRl UL R D RIEDibel Wl MLEE el B Rl : - DD WOUS TG Ak T AGE B BRI

i iR MG AN & CHTHEARTED B L wdy
I SEIL] BT MAINTa WG PROriFsOMALIES %
ARIOLUTLLY POSYIREA. WORR SHGULD 8]
IHOFARIF MANING & BENST 00 1MAQRRIALITE
BELPS WEAAE FrAT WAPRI N

Proactive

Sefeil & FROEL AL RTFORE Thd. 18 bl
AOBELr 4 Do B S LOLIT e NG 10 WAk I}

WLV OF 2 PADE Ent SEFAIAT A1 ABFIRY

P | 964.9771767 E | accounta@engeniusweb.com




Investment

Description Price

Waebsite Development $8,052
lrotaUinvestMenT. I R s0.052]
PAYMENT TERMS:

Website Development

$8,052 invoiced at signing
$396 per month untll website launch if the website is still in production after 8 weeks

Engenius Service Plan (select on next page). Invoiced monthly after website is launched.

« Engenlus Service Plan: $179/month
« Engenius Service Plan +5; $254/month
« Engenius Service Plan +10 VIP: $362/month



Signatures & Payment Details

City of Westminster, SC PROPOSAL ISSUE DATE

ﬁ—_ Kavin Bronson

Kevin Bronson | Notyet accepted
City of Westminster, SC

SELECT WEBSITE SERVICE PLAN (REQUIRED)
Invoiced monthly after wabsite s launched.

+ Engenius Service Plan: $179/month
« Engenius Service Plan +5: $254/month
+ Engenius Service Plan +10 VIP: $362/month

BILLING INFORMATION

February 12, 2026

PROPOSAL VALID UNTIL

February 28, 2026

P |1964.977.1767 E | accounts@engeniusweb. com



Terms & Conditions

The estimated initial project cost is due upan acceptance of this agreament and is necessary to Initiste the
project. The project management fee will be pro-rated depending on the date of signing and sent on the 1st
of each month every thirty (30) days until launch and/or preject delivary. All praject costs must be received
prior to launch and/or dalivery of the product. Projects will be suspended and/or terminated if payment is
not racaived in a timely manner.

All invoices outside of first project payment are net 21 terms, billed on the 1st of the month whenever reqular
billing kicks in. We offer a cash discount for payments made via ACH, check, or ePayment. Wea can also put a
credit card on file.

Wa use Nickel to issue invoices and collect payments. Once your first inveice is issued, you'll have the
opportunity to log in and manage payment methods and view invoice history. If you'd rather pay with a credit
card by calling in, you may do so by calling B64-977-1767,

The sarvice plan selectad will begin on the day of launch and continue to be renewed upon the First of gach
menth. The initial invoice will be prorated to the number of days remaining in the month upon launch. All
services, including service plans, require a minimum of thirty {30) days notice in order to cancel. as outiined in
Terms of Service.

The website (or project) will be hosted on our dedicated servers unless otherwise noted. Because all of our
customars share this hosting environment, we are unabile to grant full administeative rights without
Jjeopardizing the security of other customers. Engenius will customize site access roles allowing customers to
edit and update site content while maintaining security and risk management protocols.

Projacts exceeding the timeline reflected in the project proposal by more than 50% of the time allocated may
be suspanded and/or terminated at the sole diseration of Engenius; such projects may require re-scoping
and a new agreement with revised costs prior to resuming the project. Projects may be suspended upon
raquest of the customer; suspended projects will be taken out of active production. project management
{and the associated fee) will be suspended, and the project will be subject to re-scoping and revised costs
upon resuming the project,

Engenius requests a minimum of onae (1) full business day prior written notice of cancellation of any meeting
related to this project. Excessive cancellations, deemed as such at the sole discretion of Engenius, will result
in additional praject charges for the scheduled meeting time resulting from late cancellations and no shows.
Enganius requests a turn-around time of two (2) businass days for all approvals, requests for information, or
other requests during this project; responses not within this schedule may extend the timeline of the project
al the discretion of Engenius.

By accepting this agreement, the customer acknowledges recaipt and agreement with the Engenius Terms of
Service and to comply with these Terms at all times while utllizing any products or services provided by
Engenius.



Terms of Service

These Engenius Terms of Service {"Terms") govam all servicas provided to you by Enganius Development
LLC {"Engenius”). By using any Enganius services, including but not limited to website hosting, wabsite
support, hourly setvices, wabsite design and development. and/or service plans, you and the lagal entity
you represent (the “customer” or “you”) accept these Terms.

BY CONTINUING USE OF ANY SERVICES DESCRIBED HEREIN AND ABOVE, YOU AGREE TO FOLLOW AND
BE BOUND BY THESE TERMS. IF YOU DO NOT AGREE TQ THESE TERMS, YOU ARE REQUIRED TO NOTIFY
ENGENIUS IMMEDIATELY AND CEASE USING ALL SERVICES DESCRIBED HEREIN AND ABCVE.

Updates and Communications

‘Wa may revise these terms or any additional terms and canditions which are relevant to a particular
Engenius service from time to time to reflect changes in the law or to Engenius services. Revised term
notification will be provided at least thirty (30) days prior to when they take effect. Engenius is not
responsible for returned communications due to the customer’s failure to update Engenlus with a valid e-
mail address. Piease review these term revisions; if you continue to use Engenius services of any kind after
the revisions take effect. you agree to be bound by the revised terms.

You agrae to receive alectronically any communications, agreements, and notices (*Communications®) that
we provide in connection with any Engenius services, including by -mail. You agree that all
Communications that we provide to you electranically satisfy any legal requirement that such
Communications be in writing and you agree to keap your Account contact information current.

Definitions
These definitions extend to all terms noted herein and through related agreements with Engenius.

» “Days" shall be defined as calendar days, including holidays and weekends.

+ “Month” shall be defined as any month, regardless of the number of days within that month,

v "Custormner” shall refer to the legal entity (business or otherwise) engaged as a client of Engenius.
* “Business Days™ shall be defined as weekdays, excluding Engenius-recognized halldays.

s “Recurring Sarvices” shall include any monthly service, including but not limited to search sngine
optimization ["SEQ"). ssarch engine marketing {"SEM"). reputation management, @-mail marketing.
and content marketing.

+ “Engenius” is Engenius Development LLC, d/b/a Engenius, and includes sach and every of its
members, manegers. owners, officers, directors, agents, employees, successors, assigns, and other
partners,

Rates

Prices, costs, and rates {“Rates”) may be changad at any time by Engenius with thirty (30} days’ prior written
notice. This includes hourly rates, service plan rates, and rates for recurring services. Hourly rates are
charged based on the number of minutes (out of sixty) of work performed and required. Curremt hourly
rates are:

-  Project Managemant: $198/hour

= Account Services & Account Managemant Consulting: $198/hour

- Copywriting, Content Editing, Webslte Design/Layout, & Graphic Dasign: $198/hour

-  Website Support & Content Updates: $198/hour

-  Web Development/Coding, Junior Level Strategy/Branding: $226/hour

- Senior Level Strategy/Branding/Consulting: $308/hour

P 864.977.1767 E | accounts@engeniusweb.com -



Terms Cont.

Payment Terms

All invoices must be paid in full within twenty-one {21) day: after [ssuance unless otherwise agraed 1o by
Engenius, Charges for service plans and recurring services are issued upon the first day of each menth.
Customer agrees to pay for all invoices in 3 timely manner: if timely payment is not provided, Engenius may
discontinua services and take legal action to secure payment for services provided. All payments are non-
refundable. Customers providing credit card information authorize Engenius to charge their card for any
invoiced amount either by requasting automated paymants or upon an invoice becoming past due.
Customer agrees not to dispute credit card transactions for invoices generated for services defined by
these terms.

IF customer fails to provide payment upon demand, any amount not paid when due shall be subject to a
late fee equal to the greater of $25 or 5% of the invoice amount, as well as a finance charge equal to 1.5% of
the unpaid balance per month, compounded monthly from the date due until the date paid. Customer shall
reimburse any ¢osts or expenses lincluding, but not imited Lo, reasonable attorneys” fees or collaction
agent fees) incurred by Engenius to collect any amount that is not paid when due. Engenlus may accept
payment in any amount without prejudice to Engenius’ right to recaver the balance of the amount due or to
pursue any other right or remedy.

Engenius will provide invoices in such timely manner and format as it chooses, which may change from
time to time. Engenius reserves the right to correct any errors or mdstakes it identifies, even if it has already
issued an Invoice or received payment. Custormer agrees to notify Engenlus about any billing problems or
discrepancles within twenty-one (21) days aftaer thay first appear on an invaice; if customer does not bring
such problams/discrapancies to our attention within this time period, customaer agrees to waive its right to
dispute such problems or discrepancies with either the invoice amount or service provided.

Duration of Services
Engenius may terminata services with or without notice for any breach of the terms stated herein. Engenlus
may terminate services for any reason with thirty (30) days’ prior written notice.

Customer may terminate services with thirty (30) days’ written notice. Upon request for termination, costs
for all services prior to the date of termination will be invoiced immediately and must be paid prlor to
release of any data or transfar of ownership of intellectual property. Cancellation of services that require a
minimum number of months of service will require payment of all remaining months of service; if
canceliation {s within thirty (30) days of the end of the required months of service, customar agreas to pay
for thirty (30) days of service from the date of cancellation.

Projects

Whan a project involves defined milestones within the scope of work and/or timeline. the customer must
approve gach milgstona in writing (via e-mail or written communication). Any changes requested to
aspects of the project prior to the approved milestone will be billed at hourly rates and axtend the timeling

for the project.






PCL XL error

Subsystem:

Error:
Operator:

Position:

KERNEL
InsufficientMemory
Beginlmage

16889






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM-RELATED PROJECTS

I. APPLICANT
A. Name of Organization: Discover Upcountry Carolina Association
B. Address: 300 E North Street, Suite C. Greenville, SC 29601
I1. FUNDS REQUESTED
A. ATAX Funds Requested: $15,000.00
B. How will ATAX Funds be used?

Print advertisements will be placed in publications such as Southern Living, South Carolina Living,
Bi dge C

Georgia Magazine,_and Blue Ridge Country Magazine. In addition, digital and social media advertising
campaigns (Google Search, Google Display, Facebook, and Instagrami will be conducted that will drive

visitors to our websites, UpcountrySC.com and Scenicl l.com.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds furnished by your organization $6235.000.00
Matching Grant $43.000.00 Source — SC Department of Parks, Recreation & Tourism

Matching Grant %320:000.0 Source - ATAX grants
Other Fugnding 262,000.0

L= (-

Source — SCPRT appropriations
Other Funding Source

Provide an itemized total budget for ﬁrour event and an itemized budget only reflecting how ATAX funds
will be spent. THIS IS REQ%J]RE ; attach on a separate sheet.

III. NARRATIVE PROJECT DESCRIPTION
A. Project Title: Upcountry Marketing

B. Description of project: Discover Upcountry Carolina Association was established in 1978 for the sole
purpose of ;;romol

; ymoting tourism as an economic developme vity in the six northwestern counties of South
Carolina. We implement a comprehensive marketing program that attracts over 600,000 visitors to the region
annually.

C. Who will benefit from this project? . _ )
The primary businesses that benefit from our efforts are accommodations properties, restaurants, attractions,
[ also benefit, as will #e:,

recreation providers, and ountfitters. Retail stores wi tivals & special events held in

Qconee County, such as Hillbilly Day, the SC Apple Festival, the SC Foothills Heritage Fair, Jazz on the
Alley. and the Walhalla QOktoberfest.

IV. DATES OF PROJECT
Beginning 4-1-26 Ending  3-31-27

V. APPLICANT CATEGORY

Govemment Entity

Non-profit Organization: Incorporation date

X Eleemosynary Organization under IRS Code: IRS # 501(c} 6
Date of Determination Letter January 14, 1998

4202.280)



V1. DEMOGRAPHIC DATA o
How will the project influence tourism in Oconee County?

The entire marketing budget is targeted toward audiences that are within a 50 to 1,000-mile radius of Oconee
tv of ti

County. The major

and cultural attnbutes of th . the many waterfalls, Lakes Jocassee, Keowee, and Hartwell, the National

he advertising placed features outdoor recreation activities and the scenic, natural,
e area. So, Ei

Wild & Scenic Chattooga River, and the four state and three county parks are afl featured prominently in our
advemsmg and marketing efforts. Also, in the annual Visifors Guide to the Upcountiy, the many Oconee

attractions, sites, events, and activities are prominently featured.

A.

How many visitors/participants attended the event last year and are anticipated this year?
42,400 in FY 2025, Projected 46,200 in FY 2026,

How many of the visitors/participants were from beyond a 50-mile radius of Oconee County
last year and are anticipated this year?
Last Year —-42.400 This Year — 46,200

How many overnight stays were created by this event last year and are anticipated this year?
Last Year — 84,700  This Year - 88.300

How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

The primary target markets for the Upcountry have traditionally been South Carolina, North Carolina,
Georgia, and Florida, so the majority of our advertising placements are in lications {and online)} that

reach these geographic markets. Other feeder markets for the region are Alabama, Mississippi, Louisiana,
and Tennessee. All of our advertising budget is focused on markets that are beyond a 50-mile radius of
Qconee County, and most are in the 100-400-mile range.

What other documentation can you provide demonstrating this event promotes tourism in Oconee County?
(i.e. photographs, letters from local chambers of commerce, restaurants, shop or accommodations owners)

We have numerous members and partners in Qconee who have shared testimonials that our efforts are
bringing visitors to their busingss or organization. Lodging properties, restaurants, attractions, and
recreation providers are the businesses that give us the most positive feedback. We also receive a lot of
feedback on our social media channels from visitors about their experiences in the area.

What records will be kept during this event to obtain the above demographic data? (i.e. guest logs, phone
logs, accommodations contracts, website hits, advertising demographics)

Visitor data is collected in several ways by our organization. Website visits are tracked using Google
&nalvtlcs Our site currentiv pets am)roxnmatelv 3]0 000 sessions per vear. Inquiries are generated from

they will also be added to our e- newgletter mailing list (54,0@! subscribers). Facebook Analﬂncs are also

tracked to evaluate our engagement, and we average over 2.9 Millton engagements per year on our page.

VIiI. AUDIT

VIIIL.

Does your organization perform an independent audit? Yes.
Name of the Auditor: McKinley, Cooper & Co., LLC
Will your project be using any funds from another group that received ATAX funds? No.

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to comply with all

rules and requirements. I understand failure to comply may result in a loss of funding for the Fm[ecl or ineligibility of
utiere grants, I will compiete intertin repotts eve U days and a final report no more than ays from compietton of
the project. All information reguired for final reporting e detailed when project Is complete.

A.

Contact Name: Tim Todd Title: Executive Director
P 7
Signature: | £ Date: Eebmary 3, 2026

Address: 500 E North St, Suite C, Greenville, SC 29601 Email: Tim@UpcountrySC.com
Phone Number: 864-233-2690
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Upcountry
South Carolina
Perfecily Seasoned
FY 2026 Budget
Carryover Funds 90,000
Income
Memberships 10,000
Advertising 65,000
Tourism Advertising Grant 43,000
Appropriations 475,000
| Accommodations Tax 330,000
Wildlife Funding 16,000
Interest Income 3,500
Total Income + Carryover Funds 1,026,500
Expenses
Salaries/Wages 95,000
Payroll Taxes 8,000
Deferred Compensation 3,000
Employee Insurance 16,000
Contract Services 65,000
Rent 27,000
Office Insurance 1,000
Auto Expense 19,000
| Utilities 2,000
Telephone 6,000
Office Supplies 9,000
Computer Services 7,000
Furniture & Equipment ) 7,000
Maintenance 500
Printing 1,000
Travel Expenses 12,000
Membership Dues 14,000
Subscriptions 500
Meeting Expense 500
Registration Fees 3,000
Professional Services _ 8,000
Service Charges 1,000
Miscellaneous 500
Literature Production 75,000
Website Development/hosting 35,000
Advertising 368,500
Shipping/Postage 44,000
Research 20,000
Photography/Videography 35,000
Promotions/PR/Writing Projects 18,000
Fam Tours 3,500
Projects - SCATR, Euphoria, Rev War 31,000 |
Total Expense 936,000

Net Profit/Loss 90,500
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Upcountry

South Carolina
Perfectly Seasoned

FY 2026 Budget For
Oconee County Accommadations Tax Grant Funds

Print Advertising (Southern Living, 5C Living, Georgia Magazine, Blue Ridge Country) $10,000
Social Media [Facebook & Instagram) and Digital (Google) Advertising $5,000



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT

A. Name of Organization /;} j}fj’ /]gjw" ,4 ,’ (-&,n‘l'l'_f'
B. Address v Qﬂ?ﬁ«r éﬂne

II. FUNDS REQUESTED

A. ATAX Funds Requested $ 7, 320
B. How will ATAX Funds be used?

D. Funds furnished by your organization

Matching Grant Source
Matching Grant Source
Other Funding L Source____f.aclr3i$i0a

Other Funding L Source donatic s if"'ﬂ:;; 3

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

III. NARRATIVE PROJECT DESCRIPTION

A ProjectTitte 707/ ,I}nmawmen}:s

B. Description of project

C. Who will benefit from this prOJect" Cammun , L, Gnd V}do’?laf‘\ 'Lé)

[ i [ = W [ 4 & ~ = . aly b . - l

aftvacnong ~or Y e e 2 vy A Qﬁm Q. {13:¥\O a1 ook eSIe s
- =T8N}
V. DATES OF PROJECT™ ants

1V.
Beginning M‘“ Ending ﬂhﬂh] 2021

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporationjdate (o |5 - 2020

| |\l\\

Eleemosynary Organization under IRS Code: [RS ¥ RS -1919132
Date of Determination Letter - 19-2020 =

o206



V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?
ATSE |

Ly 1ds

A PEowLTJany v;s:tors, pamc:gu;{s it;zncifdp g'lf e_z&r:i gagz%ar énéi Jn:a:gt}c;p%tce:ir :_l-‘l_l\i ﬁg?‘-‘-' e Avon ve.
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 00
This Year 200
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year ; of i
This Year: proxwale SO e Nave y SR s from blqurA.—H\.._SO rala

Codius Usthg Glioo SRy w b Hhaoq J:O-m‘\‘cs e e Gae o
D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
: (_I_‘}...y"\b

K all Kadunb s : ,
Cnavrmvain ) Vs Oce imee , ANyers pPacdananal He (_Ex.\’\kf p
E. What other documentation can you provide demonstrating this event promotes  ¢* ;, sevones My
Tourism in Oconee County? (i.e. photographs, letters from local chambers of Co Do 2 Qo
cotnmerce, restaurants, ShOp or accommodations owners) g k‘_ Lﬁ L\U m:)

~d
o8
anod _onling Tieka bS5 Ay _ Masgzm
F. What records will be kept durtng this event to obtain the above demographic data?

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) {"au_ - wtgm_iamﬁ‘_%“"tﬁ .

Vil. AUDIT
Does your organization perform an independent audit? Yes No v
Name of the Auditor:

VIII. Will your project be using any funds from another group that received ATAX
funds? e

agree o

omply with all rules and requirements. I understand failure to comply may result in a loss of fundi

[ &
the project or ineligibility of rturm'e grants. 1 will complete interim re
no more than 60 days ‘rom completi ST be

etatled when project ts complete.

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereb

A. Contact Name; [J\,\\'\V\L Nlan b Title \) as  J2ad
Signature ('\f»\nw'.._ JU Date 2 - i5-zazlo
Address ST 30 Y o aep ey &1%‘ fd To wmassce ¢ 2950
Email ch\unre O A _Fax No.
Phone Number (s} __ Pt

FeN- 2¥€0 \25%

B. Alternate Contact Name: T g Title Se natear,

Signature ate /

Address =320 T

Email %g,r'ﬁ(ﬂx’.d_th, q_lig € ﬁ gﬂ,[f’&r 3
Phone Number (s) R A0 —~ KIS K




|
Eagles Nest Art Center Budget for 2026 Improvevments

CuHrent buildings and rooms need better direction:
Signage $ 2000

Current Parking lot needs repairs and parking stripes
Parking $2000

|
Building Appearances/Bathroom- current bathrooms,
especially on the ballfield need updates and painting

$10,000

Current water stations are unusable due to age and lack
of repairs from the past. Need 5 new Water Stations
$8000

Advertising- $2400

Total $ 24,400 X .3 =§7320

Eagles Nest Art Center is a growing art facility and more. It is used by
our lcommunity, visitors, town events, and artisans who are attracted to
the growing programs. ENAC is operated by 100% volunteers.







OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

[. APPLICANT
A. Name of Organization Lake Hartwell Country
B. Address 120 History Ln.
Pendleton, SC 29670
11. FUNDS REQUESTED
A. ATAX Funds Requested $ 10,000

B. How will ATAX Funds be used? LHC will create promotional materials for the county through
OTT ads as well as Facebook ads promoting the diversity of Oconee County's natural resources.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? _100%

D. Funds furnished by your organization .$3.200

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, atiach on a separate sheet

11I. NARRATIVE PROJECT DESCRIPTION
A. Project Title  #*gee attached

B. Description of project  S¢¢ attached

C. Who will benefit from this project? *see attached

IV. DATES OF PROJECT
Beginning 3/1/26 Ending 12'1/26

V. APPLICANT

CATEGORY .
Government Entity:

Non-profit Organization: Incorporation|date

Eleemosynary Organization under IRS Code: IRS # 3306(c)(7)
Date of Determination Letter _12/12/1966

A




Y1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?
*see atlached

A. How nrany visitors/participants attended the event last year and are anticipated this year?

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year
This Year
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year,
This Year:

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

E. What (]‘)ther documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.c. photographs. letters from local chambers of

commerce. restaurants. shop or accommodations owners)

F. What fecords will be kept during this event to obtain the above demographic data?
(i.e. guest logs. phone logs. accommodations confracts. website hits. advertising
demographics)

VIl. AUDIT|
Does your organization Eerfon'n an independent audit? Yes No
Name af the Auditor; *See Atlached

Vill. Will ypur glroject be using any funds from another group that received ATAX
funds o

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
with g g' r?le: b}md equirements. 1 understand failure to comply may result in a [ funding for

comply

A. Contact Name:  Les McCall Titte Executive Director
Signatur Date __ 1730726
Address i 70
Emaillesiilakehartwellcountry.comhfiax No. Flhone

Number -

B. . Jordan McCall Titte Marketing Coord.
Serhare |Contag) Rpme: Date _1/30126 —
Address 1Sto ne Pe on, 670
Email n@iakeha lcountry.com

Phone Niilnber (5)_854-646-3782
|




C

.| Title

a. Annual Marketing for Oconee County

.. Description of project

a. Oconee County marketing and promotion is part of an annual commitment by

Lake Hartwell Country, the regional tourism office covering Anderson, Oconee,
and Pickens Counties.

Lake Hartwell Country will create promotional materials to market the County
using both video and anline media. The video will consist of a series of Over the
Top (OTT) ads highlighting a few of the many natural wonders and attractions
found throughout Oconee County. We will be using two of the top streaming
applications, Hulu and Sling, to run our ads and they will be geotargeted to reach
individuals outside of a 50-mile radius. The online advertisements will consist of
boosted Facebook posts that seek to attract visitors to the many outdoor
activities available in Oconee County.

The office will also work to build strong relationships with tourism related
businesses, such as retailers, restaurants, and lodging, to market the mountains
and waterways of Ocanee County. We plan to attract tourists who are seeking a
safe outdoor experience that is uniquely found around the mountains and on the
waterways of Oconee County.

Who will benefit from the Project?

a. The proposed project aims to benefit all businesses, parks, and individuals

within the County by stimulating tourism and travel to Oconee. Through
strategic distribution of online and video materials, we intend to capture
the attention of outdoor enthusiasts across various media platforms,
including Facebook and OTT advertising. Our goal is to inspire them to
explore the natural beauty and recreational opportunities our County has
to offer. With statistics indicating that half of South Carolinians engage in
outdoor recreation, encompassing diverse demographics across genders,
ages, ethnicities, and income levels (Qutdoor Industry Association, 2016),
we estimate a potential audience of over two and a half million people
who may be drawn to our 600 miles of lake shoreline and numerous rivers.

Moreover, out-of-state tourism has demonstrated significant economic
impact, generating nearly three times the tourism revenue compared to
in-state visitors. According to Oconee County's 2020 budget documents,



tourism contributed approximately $10 million to the local economy and
supported around 500 jobs. Our organization is committed to sustaining
and enhancing this level of visitation. While the County has historically
relied on industries such as manufacturing and textiles, tourism is
emerging as a vital driver of economic growth.

Travelers visiting our region for outdoor experiences inevitably contribute
to the local economy by spending on various goods and services,
including fuel, accommodations, dining, and recreational activities.
Therefore, our marketing campaign not only benefits businesses catering
to tourists but also boosts visitation to County Parks, enriching the overal
community experience. By promoting Oconee County as a premier
destination for outdoor recreation, we aspire to foster sustainable
economic development and prosperity for all stakeholders involved.

We can reasonably expect the following reach based on our projections
for our two ad campaigns:

OTT Advertisements (These are projections based on our fall OTT
campaign of an identical budget to the one provided. This campaign
had an over 98% completion rate)

o (87,000 impressions) x 3% (Estimated Percentage of individuals
seeking further information = 2,610 (Individuals seeking further

information)

o 2,610 x 3% (Average conversion rate)= 78 (number of visitors
generated)

c 78 x 2 (average number of hotel room nights per visitor)= 156

156 x $175(conservative estimate of amount spent during a two
day trip)= $27,300 (estimated economic impact total)

G

- Facebook Ads (projected)
¢ 430,000 x (1.39)= 5,977 (total number who visited our site)

5977 x .02 (average conversion rate)= 119

{2

Q2

119 x 2 {Average number of hotel room nights per visitor



c = 238 Hatel Room

¢ 238 x $175 {(Conservative estimate of amount spent for a two
day trip)= $41,650 (Estimated Economic Impact total)

-Total Economic Impact of both campaigns= $68,950

W. DJtes of Project
Beginning 03/01/26 Ending: 12/01/26

V. Applicant Category
-Date of Determination Letter- 12/12/1966

VI. Demographic Data

This comprehensive campaign aims to attract travelers from beyond a 50-
! mile radius to invest their tourism dollars in Oconee County. Leveraging a
multifaceted approach, we will employ both OTT (Over-The-Top) and
Facebook marketing to reach a diverse audience demographic. OTT
' advertising presents an opportunity to engage with individuals actively
interested in outdoor activities, ensuring our messaging resonates with
those most likely to explore Oconee County's natural offerings.

Thraugh the use of Key Performance Indicators (KPIs), we will monitor the
effectiveness of our content in not only raising awareness of Oconee

| County as a tourism destination but also in prompting viewer engagement
and subsequent action. Our series of Facebook advertisements will
showcase the wide array of recreational opportunities available in Oconee,
including waterfalls, County Parks, lakes, rivers, and local businesses,
ensuring our target audience is captivated and motivated to experience
the region firsthand.

f a. Last Year- 197
: b. This Year- 197

a. Last Year- 100%



CL

Vil Audit

b. This Year- 100%

C. Overnight Stays

a. Last Year- 394 (Hotel room nights)
b. This Year- 394 [Hotel Room Nights)

How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

a. OTT (Over-The-Top) ads offer precise targeting capabilities that go

beyond geographical boundaries. Through data-driven strategies, we
can pinpoint individuals interested in outdoor activities, travel, and
related topics, regardless of their location. This means that even those
outside the 50-mile radius can be reached effectively, expanding our
audience reach and attracting potential visitors to Oconee County.

. Similarly, Facebook ads provide unparalleled targeting options,

allowing us to tailor our messaging to reach individuals based on
various factors such as interests, behaviors, and location. By leveraging
advanced targeting capabilities, we can pinpoint individuals who have
expressed an interest in outdoor recreation, travel, or specific activities
that Oconee County offers, regardless of their physical distance from
the area.

What other documentation can you provide demonstrating this event
promotes tourism in Oconee County?

a. The video OTT advertisements will be provided as well as metrics that

describe their reach.

b. Facebook advertisements as well as the metrics describing their

performance will be included.

What records will be kept during this event to obtain the above demographic

a. We will be utilizing metrics from both OTT and Facebook as well as

website hits to ensure that this campaign is effectively reaching the
target audience.

A. Does your organization perform an independent audit?
a. Name of Auditor- Love Bailey Associates



Viil.

A. Wil your project be using any funds from another group that received ATAX
funds?
a. No

Refergnces

“South Carolina.” Outdoor Industry Association, outdoorindustry.org/state/south-
carolina. Accessed 8 Feb. 2024.




Itemized Budget

Type of Advertisement| Total Cost
OTT(ATAX Funds) $5,000

| Facebook (ATAX Funds)|  $5,000

Total| $10,000




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization SOUTH CAROLINA APPLE FESTIVAL

B. Address POBOX206

WESTMINSTER, SC

[I. FUNDS REQUESTED
A. ATAX Funds Requested $ 10.000. 00

B. How will ATAX Funds bc uscd? THROUGH ADVERTISING, TO PROMOTE TOURISM
AGRICULTURE IN OCONEE CO,

C. Estimated percentage of costs dircctly attributed to attracting or serving tourists? _ #*9F9UR

D. Funds fumished by your organization

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

li1. NARRATIVE PROJECT DESCRIPTION
A. Praject Title ADVERTISING IN SC FOR THE

B. Dessccl'lf’gion of project _TO BRING TOURISTS AND LOCAL PERSON TO THE UPSTATE FOR THE

C. Who will benefit from this project? OQCONEE CO SC BUSINESS, TOURISM AND coll groree
AGRICULTURE prel ﬂ%r_q_{_’i ¢

IV. DATES OF PROJECT
Beginning JULY 2026 Ending seer.

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporationjdate 1961

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter




V1. DEMOGRAPHIC DATA

How will the rolécn,t influence tourism in Oconce County?
THROUGH THE x’ov RTISING AND PROMOTION OF OUR LOCAL APPLE GROWERS AND CRAFTERS FROM ARGUND THE STATE. WE

%ﬂs TO SEE A PROFITABLE RETURN AND BRING LIGHT AND ATTENTION TO THE UPSTATE AND ALL WE HAVE TO
b d 'L3
A. ow. man vmtorsai—nicipanls attended the cvent last year and are anticipaled this year?

B. How many of the vtsltorsiparticipants were from beyond a 50 mile radius of Oconee County
tast year and are anticipated this year?
Last Ycar 10 %
This Year 20 %
C. How many overnight stays were created by this cvent last year and are anticipated this year?
Last year ; 200
This Year: 200

D. How do you plan to advertise this event beyond a 50 mile radius of Oconce County?

MAGAZINE, RADIO AND SOCIAL MEDIA

E. What other documemtation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) PLEASE SEE

ATTACHMENT

F. What rccords will be kept during this event to obtain the above demographic data?

{i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demo aphlca) %g%ﬁ' !,QGS. WEBSITE HIIS.ADVERTLSING

ROVIDE 'h{uh Qﬁ%mt N

VI. AUDIT
Does your organization perfonn an independent audlt’ Ye$: No

Name of the Auditer: H & R BLOCK, SENECA

V1. Will your project be using any funds from another group that received ATAX
funds?  NO

{ have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
camp!y with all rules and requirements. 1 understand failure to comply may result in a loss of funding for

the project or ineligibility of future grants. I will compleie interim reporis eve, ays and a final report
no more than 60 days from completion of the project. All information required for final reporting MUST be
efatted witen pro;ec!' 1 (.ﬂﬂ'lpfc!e

A. Contact Nams: RENEE WQODALL _ , Title TREASURER
Signature Y15 1 = e eV Date 21026

Address STER S
Email ren%ueﬁﬂgedo F’m JMO. BE4-BAT-200
Phane Number (s} 864-003-063 €

B. Alternate Comtact Name; _ANNA ROSE Title SECRETARY
Signature éi ‘-l-'L.L M WO Date
Address MINSTER, 3C
Email anna.rose@bluaridge co Fax No.

Phone Number (s) 864-647-6647




2026 ITEMIZED ADVERTISING BUDGET

PRINT ADS $4000
TOCCOA RECORD

SENECA JOURNAL

FAIR TOWN TIMES

SC LIVING MAGAZINE

CAROLINA FESTIVALS MAGAZINE

RAD|O ADS $3000
WNEG

WG0G

94,1 THE LAKE

WLHR

TELEVISION ADS $3000

WHNS FOX 21
WYFF
CHANNEL 7

ALL ATAX MONIES GRANTED WILL BE USED FOR ADVERTISING.
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OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization

B. Address 20,3 Shadiler Blvd -&aﬂ-ﬂ,_ﬁ_.ﬂ_g Qo7
Mading addiess 00, Box \3D  Richland SC.29675~
II. FUNDS REQUESTED

A. ATAX Funds Requested $ 53{;_' oon, %
LY

B. How will ATAX Funds be used? |y S48

5 ¥
ecl= = — =
C. Estimated percentage oftosts directly attributed to attracting or serving tourists? fﬂ} é]

D. Funds furnished by your organization
Matching Grant Source
Matching Grant Source B
Other Funding v

L Source O 1Y f‘*’gﬂi\ﬁs_ﬂpﬂmh@j: wrnds
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

IIl. NARRATIVE PROJECT DESCRIPTION
A. Project Title Smrma.e. and Py r"f{ ils)
L

- Lo - : L
B. Description f project HQE E%E 4o
_UHHM— .0 VeV 1 &5e, Whnt ga{a ' é_w

C. Who wil belf&'féom thién&oject? A id s ms oL

N VERY- ¥ ﬂ,q‘ daeo_

——

Jdoal Ending_myved pe r 2026

IV. DATES OEPROILECT
Beginning

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporation)date N-23037

Eleemosynary Organization under IRS Code: [RS #

Date of Determination Letter 38 - 05@3 IT’Z

2720



V1. DEMOGRAPHIC DATA

How will the project influence tourism i Ogonge County?
Nawe. Diumer0Uds +n, + ot - F
YR Yy Co g . L
WE L kg

e

A. How many visitors/participants attended the event last year and arc anticipated this year?
' ool
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year _,E shimated 26, e00
This Year 5o ¢yends hudate
C. How many overnight stays were created by this event last year and are anticipated this vear?
Last year; ~
This Year: —

D. How do you plan to advertise this event beyond a 50 mile rafius of Oconee County? &
/&iﬁbﬁarc\‘\ na_Adio shadion wal Qm_\f, x-hg EARM Fr‘;dayads+

200 . _
E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs. letters fiom local chambers of

commerce. restaurants. shop or accommodations owners) '(’O}I chod | Ledley ;‘&&Wﬁ'

F. What records will be kept during this event to obtain thé above demographic data?
(i.e. guest logs, phone logs. accommodations contracts, website hits. advertising

demographics)_@[ﬂﬂ,i}j i hfdc{_ﬂﬂﬂ.ﬂf

VIL. AUDIT . /
Does your organizatiop perform an independept audit? Yes No
Naime of the Auditor:éfa ' steue égc oty E& - Ke e Gorid

VIIL - Will your project be using any funds from another group that received ATAX
funds? Kﬂ;

{ hrave read the guidelines for the Oconee C vunty Accommadations Grant Request and do hereb agree (o
comply with all rides and requirements. I understand fuilure to comply may result in a loss o 1
the project or ineligibility of future grants. 1 will com cle interim reports every 180 davs and a final
ho more than 60 duys from completion of the project. A L information required for final reporting

etuiled when projc:éis complete,

nel ya. 2] Titl d
L,‘.' :Dﬂrrj_&ja_r_:f [Nember

A. Contuct Nam;
Signature w44
Address

Emuait » Fax No.
Phone Number (5)___ S L7 - FH % - } K22

B, gfrernare Contagt-Name,, étﬁdﬁ'ﬂ,_ Tirle %if &‘g;d Chra en
'Bnatire - Date - -27 e ¢
Address A, SCFR Rl Cn cAland Creek Dr. hé_t;fﬂ'?( hﬁeri,

%



TRE F&RM

@ENTEH

Farm Center Improvement Budget 2026

Tri Colox; LED Message sign 36X110 68,750.00
Metal Sign for 1926 Antigue Engine 2750.00
Metal Lejters foe Antique Equipment Building 1765.00
Metal Sign for 1921 Windmill Display 1565.00
Exhibi¢ Hall Sign Letters 1500.00
Farm Fridays Radio Advertisement @600.00 per month 3600.00

Total 78,430.00
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Golden Corner's Radio Station

Farm Fridays
Woe're excited about the potential partnership with The Farm Centar. Wa'd love to start a new
weekly program called Farm Fridays on our country radio station, 101.7 WGOG. Each Friday we
would air an interview between 8:30am and 10am prometing the upcoming events at The Farm
Canter. This is a great way to get our listenars familiar with all the great things happening each
and every wesk. It's zlso a great way to thank your current partners, Intarviews can be with board
members s well as current Farm Center partnars.

Intarviews can be in studio cr by phons and can be pre-racorded on Thursday mornings or live
each Friday morning.

Partnerahip Includes -
* The Farm Center will receive weekiy interviews on WGQG

* WGOG will offer a monthly spot bank of ads of 40 commercials (must be run
each month and cannot accrue aver time).

* Bonus ~ WGOG will offer social media support for The Farm Center as well.
WGOG currently has nearly 10k followers

Your Investment- $600 per month

Accepted By Date:
Printed Title and Name a r )

W wanrdt Jv e T /a.(‘{ﬂf&ln 4> GZO{W:Q'F)";SC
Crents  at the EARMLacte Homn Hpril

tnti | Oetober . This w il be a &
Neaths Contract



Events at FA.R.M. Center

Fa Markat
Sporting Clays
Fam fest

Goldep Comer Native Plant Festival
SC Fdothills Fair

Holiday Market

Night of Worship

F.A.RM. Center jeep rally




2025 Events at Farm Center
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February 12, 2026

Oconee County PRT
¢/o ATAX Application
1099 South Cove Road Seneca, SC 29672

Re: Letter of Support — Accommodations Tax Grant for the FARM Center, Seneca, SC
Dear Members of the Accommodations Tax Committee,

1 am pleased to offer my strong support for the FARM Center's application for
Accommodations Tex funding.

The FARM Center has become one of Oconee County’s premier venues for agricultural
events, livestock shows, educational programming, and large-scale community gatherings. [ts
ability to attract regional and slatewide events brings significant numbers of visiters to
Seneca and the surrounding communities. Those visitors directly support our local hotels,
restaurants, retailers, and service providers—creating measurable economic impact consistent
with the purpose of Accommedations Tax funding.

Investments in the FARM Center are investments in tourism infrastructure. Enhancing and
maintaining this facility strengthens our ability to compete for larger events, extend visitor
stays, and increase overall tourism-related spending in our community.

I respectfuily encourage the Committee to give favorable consideration to this request. The

FARM Center continues to be a valuable asset to Oconee County’s economy and quality of
life.

Thank you for your time and service.

Sincerely,

—

O o —
Kevin Bronson

City Administrator

City of Wesuninster| PO Box 399 | Westminstex, SC 20693 | 864.647.3200 | www.westminstesse.org



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT
A. Namr of Organization Oconee Conservatory of Fine Arts dba Upstate Heritage Quilt Trail

B. Address PO Box4a2
Seneca, SC 29679

Ik. FUNDS REQUESTED
A. ATAX Funds Requested $ vrez200
B. How will ATAX Funds be used? __ Promotion & Marketing of the Upstate Heritage Quilt Trail

C. Estin’\.ated percentage of costs directly attributed to attracting or serving tourists? ___100%
D. Funds furnished by your organization bbedsenins
Grant s

Matchi SOUrce Antemen Comy avax ams
Maiching Grant _s1.a0m SOUrCEe_cay cfangwen ATAX 202
OtherFunding e Source AcoscennaTax 20

Funding Source

Provide an itcmized total budget for cvent and an itemized budﬁc( oniy reflecting how ATAX
funds will be spent. THIS IS REQ&IRED, attach on a separate sheet

). NARRATIVE PROJECT DESCRIPTION . ]
A. Projbet Title Upstate Heritage Quilt Trail: Marketing and Expansion

iption of project __See attached

C. WhL will benefit from this project? see attached

IV. bA OF PROJECT
Beginni Spring, 2026 Ending Fall, 2026

V. APPLICANT CATEGORY

Government Entity:
Non-profit Organization: Incorporationdate _ 11/15/2004

Eleemosynary Organization under IRS Code: IRS #
Datc of Dctermination Letter

-,

2')6'26



Vi DEMOGRAPHIC DATA
How Wllﬂ the pfopct influence tourism in Oconee County?
see|attached

N o e R S SR
B. How many of the visitors/participanis were from beyond a 50 mile radius of Oconee County
last and are anticipm“] this yea‘-‘} Ac the Trad b o sall-quided low this indauvation ks not avalsble.
| Year
This Year
C. Howmany overnight stays were created by this event last year and are anticipated this year?
Lasl ar;

E. What other documentation can you provide demonstrating this event promotes
Tourjsm in Oconee County? (i.e. photographs, letters from local chambers of
comiperce, restaurants, shop or accommodations Owners) See atiached photos

F. What records will be kept during this event to obtain the above demographic data;
(i.e. guest logs, phone logs, accommaodations contracts, website hits, advertising
demggraphics) Weuse website anaiics lo rack engagement, subscrite to saveral advertising entftes, both through

VIII. Will your project be using any funds from another group that received ATAX

funds? _ No
I have reudlhegmdehnes for the Oconee County Accomdaﬁons Grant Request and do hereby agree to
fgmp@wn atlmfesami quirements. Inu gilure to comply o ay result in g loss ¢ funging fo
e project & ipibility of future grants. complete inle eporis every I8

% DOTe ’mmm repon
no mg TTTTIW;MMFMF 411 information required for final reporting MUST be

B. Atterudg Contgct Name: NGI'ICY Warmath Treasurer
2N [k ow o>

S%am'e




mae. I-a'iption of Project

The Trpil requests funding for computer support and maintenance of our website (uhqt.org),
program analytics, social media, the tour app, email services, domaln fees and security. We
have r+educed the amount of printed material by combining the South Carolina rack card with
our Tour App of the upstate. This app includes biking and/or driving tour that stretches for over
3S miles in the northern portion of our area as well as walking tours of Walhalla, Westminster,
Anderson and Pickens downtowns. These walking tours include other art installations, {murals
& sculptures) that are located in the towns.

We have also moved a large portion of our printing to Clemson University’s Print Shop. This not
only reduces the amount spent on the actual printing of the rack cards, but also eliminates
shipping costs. We hope to change the printing of our UHQT rack cards to this vendor in the
near future.

The advertising program has grown from the Carolina Arts online publication with the addition
of a new publication for which we are requesting support; The Country Register, a hardcopy
newsletter that is distributed bi-monthly to locations in North and South Carolina and
Tennessee will be including ads for the Trail on a bi-monthly schedule. We have done several
pre tions throughout the state over the past year and will continue to speak to interested
groups whenever possible. To enhance the presentations we are requesting assistance with
developing an updated PowerPoint presentation and a new projector for the events. The March
tion, which is located in Spartanburg with the Piedmont Piecers Quilt Guild, has
developed into a follow-up field trip for guild members to the Trail with a scavenger hunt to
find qyilt blocks. The member that locates the most blocks and photographs themselves at each
quilt, will win a prize. Not to mention that there will be lunch and shopping at local stores!

The Teall is also requesting support in the printing of the interpretive signage for those quilts in
publig settings and assistance in replacing some of the older blocks that are in need of repair.
Originally, the Trail used MDO for our base on which to paint the quilt reproductions. Some of
these|blocks are more exposed to the weather and sun damage and need to be replaced with
our newer professional signboards. Occasionally, the sites where the blocks are placed need
finangial assistance for the costs incurred in replacement. Although the Trail has assisted with
reducTng the costs, it is sometimes a burden due to our limited funds.




iit C. Who will benefit from this project?

Local urants, shops and other businesses in the upstate benefit from the visitors to the
Trail’s Walking, biking and driving tours. Businesses such as restaurants and marinas on Lakes

and Hartwell will benefit from the increased tourism as a result of the Trail’s new
Water|Tours. Although these are not numbers we can document unless we recelve personal
feedback from visitors or business owners, pecple seem to be excited about gettingoutin a
boat apd discovering the art and/or heritage that the Trail offers.

S | of the out-of-town groups that we have met white presenting programs outside our
general area of the Upstate have expressed an interest in coming to the area to search for quilt
blocks. They will, of course, find lats of beautiful scenery and activities to engage in while they

With 94% of our Facebook followers trending as wamen over 50 years of age, we feel that a
good portion of that group is probably retired and also looking for exciting places to explore. A
good of these participants must be interested in quilting and quilt trails. We feel that we
offer a different take on barn quilt trails, which are located in every state of the US and a good
portijn of Canada, because our quilt blocks represent real quilts and our interactive website
includes the stories of the original quitters, With the cooperation the Trail enjoys with the
recrealtion groups of Oconee County, we often fit well into focal programs and activities and
welcome a different demographic into the group.

ViD. phic Data, How do you plan to advertise this event beyond a 50 mile radius of
Omn!ee County?

The T'i'ail is active on our website and Facebook page, posting not only items about the Trail but
also sharing event information and local venue’s posts on our pages. We are currently
increasing our advertising in two new publications; one the Carolina Arts magazine, an online
comp) sive entity that covers both North and South Caralina artists and art events and the
Country Register, which is more craft and quilt oriented, a bi-monthly, printed newsletter that
ccwerr North Carolina, South Carolina and Tennessee. We also attend many quilt shows

th out the southeast, connecting with attendees, vendors and visitors. We always carry a
stac? our rack cards with us to add to their information tables to share what's happening in
the Upstate, Trail members of the Board also give presentations throughaut the region to
grouﬁs that are interested in hearing about the Trall.



UHOT Armwual Budget 225

Marketing Line Mems

I&llmul
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TOTAL URQT
BUDGET

Adobe-1 year
Go Daddy-1 ysar
Blamentor-1 yesr

Analytics-1 year

Reck Cerds-Design and
Rack Cards-Postage and

County Register-ad

STQRY Development

Ontine Design

New Projector for

Update Slide Presantation

Irerpretive Signs for quitt
blocks

CQuiilt Btock Repalr

UHGT Annual Budget 2028 Ooones Go. ATAX request

$246.00

$98.00
$308.00
$ar2.00

$7.00

$864.00

$264.00

$150.00

$250.00

2420.00

$257.00
$027.00

$100.00

$150.00

$100.00
$100.00

$600.00

$25.00

$25.00

$600.00

$1622.00
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You're Invited
Open Studios Greenville, SC
Friday, November 14", Wine and bites
Saturday, Navember Lith, 10am-6pm
Sunday, November 16th, 12-6pm
Paintings, Paper, Mobiles and Mixed Medsa

delindal foffmanArt.com
420 East Butler Rd, Mauldin, 5C

Upcountry History Museum in
Greenville, SC, Offers Exhibition
Focused on War Dogs
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Greenville Technical College in Greer,
SC, Features Works by Le1gh Mltchell
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The.lpstate Heritaoe Quilt Tral

Aseif-guded tour thal invites you 1o explore the
histary of quilting in the Upsiate Counties of South Carofina

Guided Tour informailon or Cther General Infuiries,
Contact Us 2t 1.884.723 £803 emall: info@uhql.on
uhqtorg  Facebook: MUpstate Herlage Quilt Trail

Funded through e Cly of Anderson. and
the Asderson. Ooones, snd Prhens Cotoies ATAX Commisslons

St 16 - De ember #, 2 h'
O‘p—e?‘ﬂ‘ tecention, Ociobr: 16, ¥n,
ﬁ:lﬂte 1 Gallery Chm!eo.:
200 £ 5 fohn St Spananbirg SLoo 0
This exhibit presenis & geoup of pantings 1hal manifest
someling beyend the surface through a combination of
assigned symbolism that examines relabonships
mheren: 10 human ndure.
iythalagical relimous and philosaphical re
intertyang with personal expesiences biadgi
a collective sense v.ith the arisl's individuality
‘raghyan arworks feature the numan figure and various
natural elemenls ke animals and veater as
manifesiations of arergy

BE64.542.2787 « lcabinum Zuscupsiale edu

ferences

Artists Collective | Spartanburg,
SC, Features Works by
Kimberly Christopher

The Artists Collestive | Spartanburg,
in Spananbery, SC, will prosond Paiteris
of Hobeg: Eaptiorag the faeadity of Pan
wenf Carmfeni anl Vialdong Thowmagis Meofrag.
fealuring wuoshs by Rimbedy Chrstopher.
on s @ Gallery 1) feom Dee 2 27,
M5, A reception will be held on Des.

8, Mvom 5-Hpum. 2 part of Spartanburg
Arhalk

Spartanbueg ariia Kombed s Chris-
tinpher has reunenedd Lo painting afier 16
ycars in wiher micdia in ber osplombion
of pasn and coplunt, The 20 pivees inthe
shuw will be offend for purchase with
Prwes ranging From $80 5 57.450
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s represent her owm “healing jonimes
through a dark and wRumatic swavm.™
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0 v s Form. showing st heating i
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i A leve) of heauty and appreciation open
feveryone in s show whether yum ane
an an aosice of 3 Joag time an haer”

Christopher <a3s the works inthe
cuhibal represemt 3 depariure ftuul llcr
1y pical works | am

o by Kbty Che sopha

Feanily. eest amd ~afely im0 the workl
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wth an clusive sonvplicity shal nifers hoth
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and sext calligraphy . | vops: to speank

Page 18 « Carofina Arts, December 2025
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A momber of e Artist Collective |
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Artists Collective | Spartanburg,
SC, Offers Works by Lady Pluuto

The Artiats Collectne | Spanmbsrg.
1 hpartnburg. SC.will present Pracens
or¢ Tetiunng works by Sparianhueg anist
Lads Pluct. on view an Ceallery 11, from
Dee 2 272025 % revopwios will by
held tn Dec 18 feans S-Hpa_as pant of
Spartapburg Anhalh
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OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT

A. Name of Organization WC\.)L e l { 2 P p"(:'

B.Address Ol Ein. Rrosd <A
wWedine Wi | St 29649 1
l1. FUNDS REQUESTED '
A. ATAX Funds Requested $ | L W

B. How will ATAX Funds be used? 'LQ / Wit — § Cr wt;
A< ) S QG bedgel

C. Estimated percentage of costs diricctly attributed to attracting or serving tourists?

D. Funds furnished by your organization 1) 10O [

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

llI. NARRATIVE PROJECT DESCRIPTION

A. Project Title ;ﬁdwjft CiNG - AA.G/'IL/( 1’] 9 P A / ot \ba v

on oo J p P
B. Description of project _@g}g,’_d_/ IS G 1+ pa ovlie i g o4 ! ’\q
¥ hrw T VL Srdson Cele doole

C. Who will benefit {rom this projeet? v v ebe — (O peogz. (O

V. DATES OF PR?JEET
yL,

Beginning “L- Ending l"/ 2L

VY. APPLICANT CATEGORY

Government Entity:

\/ Non-profit Organization: Incorporationjdate 19973 501 (¢)(3)

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

£ Q. newrkbiSing o, T mdre Fehon®
Y i A - Lin 0C— 3 i~ Qredku—

e tie
wlse ER

Te SO el — frochors - habsadt — CociA aeda
7122



V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconce County?

el Dive Qilocnae  LoCY  2yends  gpbtitiiinging

N ATE T N0 f Jﬂ!w‘ht "”\\ CA £ ‘-l [L&]{uTi AI/LU’M-CJ. T Tuwve e
(wopf Lerrige ] L-ootd) thad U
¢ eve

A. How many wsutorb/pnmupanls attended ! last year and arc anticipated this year?
B T
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County

last year and are anticipated this year?
Last Year ) eoi 4

This Year - A
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year . ( 4{ 4
This Year: [0 - "),Ot.?'l’ C’](ll’ o Il € )

D. How do you plan to advcmse this cv‘int bcyond a 50 mile radius of Oconee County?

lelos e - <.<,e¢ A (A LEy — STopehavey — roAve - va#m(k\pq’

E. What other documentation can you provide demonstrating this event promotcs
Tourism i Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

F. What records will be kept during this event 10 obtain the above demographic data”
{i.e. guest logs, phonc logs, accummnﬂallons contracts, website hits, advertising
demographics) Li! e g ol T, ebgire ek i~g,
I|

oA e im‘i\\i

VI, AUDIT
Does your organization perforn an independent audit? Yes " No
Name of the Auditor: M (e

VIIL. Will your project be using any funds from another group that seceived ATAX
funds? 4 e, pamtdia JEVAYS Cobay ol beline {5
= i

I have read the guidelines for the Oconee County Accommodations Grant Reguest and do hereby a ree (o
Cfmp!y with ali rules and requirements. [ mlder\tmld ailtire to comply may result in a loss of funding for

A. Contact Name: *'\H)L bfhg{(.on Title W& B VD rTe b

Signature Date Mg el

Address w.g,ﬁ_;_w__fgq.g,gﬁgg___m.d_&ﬁeh_si_____

Email Fax No.

Phone Nuniber (3)
B. Alternate Contact Name: Dasveg ) Brvon— Title \ AP0 Finomce '/-‘:""‘*"5:4.

Signature » Date >yvrechver
Address
Emait Fax No.

Phone Number (s)

I./W—-—’L @) [ N (E.r-l"*cr'"r\’?‘ ll"\r‘\..&.r\‘l'r oM

{/Vc-&‘\_c./\\f‘\ﬁﬂc @ ﬁ‘f\ﬂ.fml e A

oA hetle 1 ¢ C o



WALHALLA

Walthalla Performing Arts Center
PO Box 523, Walhalla SC, 29691
864-638-5277
Walhallapac@gmail.com

WPAC 2026 Media & Marketing Budget

Radio
e iHeart Media, Greenville SC (covering the
complete upstate)- $2,000 Monthly/ $24,000 annually.
s WGOG 101.7 & The Lake 94.1 (SC, OC), WNEG (Toccoa GA), WLHR {Hartwell GA)-
$2,600 monthly/ $32,000 annually.
e Audacy Media, WORD - $2,000 monthly/$24,000 annually.
Newspaper
¢ The Journal [covering all of Oconee County) includes Scuttiebutt and
Visit Oconee Tour Guide- $2,200 monthly/ $26,400 annually.
Facebook
e Social Media Advertising- $600 monthly/ $7,200 annually.
Website
e Drum Creative- $500 monthly/ $6,000 annually.
Brochures
e Design and build by WPAC and The Journal- $3,000 half season/
$6,000 annually.
WPAC Logoed Concert Cups
¢ Design and build by WPAC and Whirley DrinkWorks- $3,000 half
season/ $6,000 annually.
Keowee Creative
¢ Marketing/Social Media- $1,200 monthly/ $14,400 annually.

Total Advertising Cost- $140,000.00






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization Westminster Music Centre

B. Address 216 E Main St Westminster SC 29693

[L. FUNDS REQUESTED Produce and Promote our free family-friendly concert series

A. ATAX Funds Requested § 11083  “Music on Main” which brings in over 500 people per event from all around
the region to downtown Westminster. In addition, we are seeking additional

B. How will ATAX Funds be used? ____ ynding to help with infrastruciure improvements 10 our new community

concert venue in 216 E Main St. See attached project description for details

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100

D. Funds furnished by your organization 8000

Matching Grant Source
Matching Grant Source___
Other Funding 3000 Source_Beverage sales, guitar raffle, VIP tickats
Other Funding 5000 SourceBusiness/Personal Sponsorships
10000 State PAT Grant

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

[IL. NARRATIVE PROJECT DESCRIPTION

A. Project Title 2026 Music on Main & 216 E. Main St. Venue Infrastructure

B. Description of project Please see aitached addendum for Description and Benefits

C. Who will benefit from this project? p ttach ndum for Descripti nd B i

IV. DATES OF PROJECT
Beginning 1/1/26 Ending 12/31/26

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporationjdate 8/19/16 81-2463067

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

A Mo, 26



V1. DEMOGRAPHIC DATA o
How will the project influence tourism in Oconee County?

Please see attached addendum for tourism influence

A. How many visitors/participants attended the event last year and are anticipated this year?
is year
B. How ;iany of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year Jff,fa
This Year ~40%
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year ; ~10%
This Yiear: ~10%

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
Online marketing (google/facebook/instagram ads, website, newspaper ads, radio ads, biflboard, e-newslefter

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

patron data cafds, photos of parking lots, letters from local business owners & vendors, attendee testimonial

F. What tecords will be kept during this event to obtain the above demographic data?

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics)

Does your orianization perform an independent audit? Yes No X
Name c’f the Auditor:

VIII. Will your project be using any funds from another group that received ATAX
funds?l NO

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereb ?ree 10

comply with all rules and requirements. I understand failure to comply may result in a loss of funding for

the project onl ineligibility of future grants. I will complete interim reports every 180 days and a jinal report

no more than 60 days jrom completion of the project. All information required for final reporting MUST be

detailed when project is complete.

A. Contact Name: BJ Call%han Title Director
Wz-;w Date af15/26

Siﬁnamr
Address 120 Greenfield Rd Westminster
Email fnloymusic@gmail.com Fax No.

Phone Number (5) 8642803779
B. Alternate|Contact %me.?. Randy Roberts Title _Board President
Signature oo Date _ 2Nhs/z6_

Address 224 E Main St wgmjngmj
Email _lgndrz?hmmmum‘_

ax No.
Phone Wr: er (s, 7704024199




Westminster Music Centre

2.15.26

Sp[ring 2026 ATAX Grant Request Addendum
Project Description:

The Westminster Music Centre, a registered 501¢3, has renewed our
commltment to organizing and promoting “Music on Main” which is a
family-friendly, free—to-the—commumty concert series. This concert series
aims to further the mission of the Music Centre, which is to promote the

Joys of live music to our community. In addition, we are excited to be close
to|re-opening our indoor Music & Events Venue at our new home at 216

Main Street, although we need help getting the infrastructure across
the finish line. We are seeking grant funding to help ensure the sustainable
ng:)wth of both Music on Main and the new Music Centre venue.

Music on Main has a 10 year track record of generating tourism to
nee County. These events help further establish Oconee County and
th City of Westminster as a destination for our region due to the high
quality music and family environment we seek to create and foster.

In 2026, we are committed to renewing our 4 events-per-year
program and our goal is to grow to an attendance of 1000+ per event. In
2021, our first year back hosting events in the wake of the pandemic, we
hosted 2 Music on Main events, the 20 of which grew to an estimated 200
attendees. In 2022, we produced 4 events; with an average attendance of
300, with majority of attendees coming from outside of city, and many

m outside of the county (and even state!).

In 2023 and 2024, with help from ATAX funds, we held 4 successful
ents, with an average attendance closer to 500. In 2025, due to
budgetary constraints, we held only 2 events, with similar attendance.
ese events are free to the public, but do require significant financial
uts in order to fulfill our commitment to the high quality of music we
have set for ourselves, as well as the standard of patron experience we seek
to achieve. In 2026, we plan to return to our 4 event program.

| We also partner with and support other local organizations with
similar missions of music promotion and tourism generation. The Music
Centre is completely volunteer run, with the addition of paid production
staff on event days. Our volunteer board of directors not only generously
T of their time to make Music on Main a success, but each has also made
fi

ancial contributions to ensure our future success.
|

In 2020, we made the difficult, but necessary, decision to leave our



home at 101 W Main St, to pursue a new future in 224 E Main St. This plan
hak recently taken some unexpected, but exciting turns. We now have

en lease of 216 E Main St, a space which is much closer to being ready to
host events. We have already significantly invested in upgrading the
electrical work to meet code and event requirements and our team of
vojunteers have the space nearing “event readiness” which we anticipate
happening in Spring of 2026. The space will be used for ticketed concerts,
but we are also taking a much broader, more community focused, approach
to the use of 216. We intend to offer other events such as: group and
private music lessons, band rehearsal space, open Blues, Jazz, and Rock
J a}n sessions, and private bookings such as camps and workshops.

Our specific infrastructure requests regarding the 216 space are to be
used in finish the interior ceiling and walls in a safe and professional
manner. We already have in kind a large set of scaffolding, but need the
accompanying wheels and wallhoards to make this a fully functioning
syl;tem that will help us finish the project in a timely manner. We will be
finlishing the ceiling both aesthetically and structurally, and installing
acpustic paneling all around the venue to make for a world class sonic
exiperience for our patrons.

| The funds requested for this grant will be used both to help with the
final upfit of 216 and to help fund the production and promotion of Music
on Main, which is a free event open to the public. We have committed to
booking national and regional level original talent for our headliner bands,
while also committing to booking up-and-coming local talent for the
opening slots. This ensures a high quality of music for the concerts, but it
also allows for us to be recognized in 2 much more visible way to the
greater region. As such, we have expanded our marketing efforts far
beyond Oconee County, and these grant funds will allow us to continue to
expand the reach of our marketing. This greatly increases the brand

tential for Oconee County to be seen as a destination for regional
tourism.

Our specific Music on Main related requests are for a new Pop Up

Style 20°x10’ canopy that can be used for the stage during Music on Main
ncerts, in addition to 2 smaller 10°x10’ canopies. The previous tent

owned by the city has fallen into disrepair and is no longer functioning.
W|e will happily offer the use of these to other city related functions when
they are not in use by our organization. We are also needing to purchase
an 11”x17” printer for use in marketing and sponsor solicitation. Having
this in house will eliminate our needs for using an outside vendor and will
save us money in the long run.

Attendees are drawn to Music on Main events for more than the
ic and family-friendly elements. Each event includes a “classic car



cruise in” with over 100 classic cars, food trucks, arts & crafts vendors, and
a beverage stand which is our main avenue for raising funds. In 2022, we
ingtituted a popular guitar raffle and VIP experience, which served as
further self-generated revenue. The rest of the operating funds come from
generous support of local businesses and individuals who are passionate
about bringing live music to Westminster — “The Little Town with the Big
Sound.”

Grant funding at the local, county and state level are therefore
essential in helping to continue and grow Music on Main and ensure that it
wn}l not only exist for years to come, but will flourish and expand as work
to make this concert series a destination event for our community and
those in the greater region.

Thanks sincerely for your consideration,
BJ Callahan

Interim Director, Westminster Music Centre




Piusic on Main Budgat - 2026 .
prs —
ltem | Cost Yendor ]
Performance
Headliner Band x3 7,500 | WeC
Opening Band x6 2,500 WMC
Meals (Band & S1aff) 1200| On-Site Food Vendors Catering
Hospitality 300/ WMC
E
Total Band Budget 12,100
Production
Stage Rental | 0 |City of Westminster partnership
Production Coordinatar + assistant 1,500 |[WMA director & subcantract [abor
Sound/fLight équipment 1560 |WMC & FNKY Music
GL/Board AnAual Insurance 1500 Johnsan K Johnson via Insurance Works, Westminster
Event Insurance {GL/liquor) 950|Sperialty Advantage [via Acord)
On-site Security 750 |Off Duty City Police Officer
i
Total Pruduclfnn 6,200
Marketing
Website hosting/plugins/damains 600|Godaddy
Social Media ads 2000 | Facebook, Instagram
Newspaper ads 2400 Daily Journal
Radio ads i 900 | WSNW, WGDG, WNCW
Billboard 10909 | Trailhead Media
printed flyers, postcards Q|Blue Ridge Electric
Total Marketing 6900
216 E Main St Rent 6000 | Appletown Properties )
NEW dusic dn Main & 216 W Main St Infrastructure
20x10 Canopy 799 | Cobizi

10x10 Canopy w/ Side Wall {2)

300

Crown Shades

Scaffld Walkboards (3 sets of 3) 2196/ Northern Tool
Scaffald Wheels {3 sets of 4) 720|Northera Tool
12 Foot Ladder 129|Lowes

HP 9730 11x17 printer/ecopier/scanner 339|Amazon

Total 216 Inffastructure 4183

Annual Qudgkt 35,383 1
















OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization Wid Heans Equine Therapeullc Center

B. Address 595 wild Hearls Way. Seneca SC 20678

IT1. FUNDS REQUESTED
A. ATAX Funds Requested $ 8000.00

B. How will ATAX Funds be used? See Attachment

C. Estimated percentage of costs directly attributed to attracting or serving tourists? _100%

D. Funds fumished by your organization 347987
Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Donations Source Annual lund raiser in April

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

IOI. NARRATIVE PROJECT DESCRIFTION

A. Project Title RV Iniasiruciure and Horse Motei Expansion Project

B. Description of project We will provide waler lines and adequate sepiic io akeady exisling RY sites, Turn ropa fancing into post & rigl
fencing lo make il mere safe for visiling horsas as well as add & shelter for the visiling horse paddock We will Biso ba advertising in lourism medkia

C. Who will benefit from this project? Tounst with Rv's andior Horse trailer'shorses visiting Oconea County for ovemight stays
Theosa traveling though that are thinking of relocating to Oconge County and /os inferesied in horse famsiequine harapy

L

IV. DATES OF PROJECT
Beginning Mey 2026 Ending August 2028

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporationjdate July 2. 2015

i

Eleemosynary Organization under IRS Code: IRS #
X Date of Determination Letter /82016 reirosctive 1o 77272015




Vi. DEMOGRAPHIC DATA o
How will the project influence tourism in Oconee County?
We wil be nfluencing tounst who are horse lovers and/or iravel with horses lhal passing through UpSiate SC We wili he one of the few

A. How many visitors/participants attended the event last year and are anticipated this year?
Climcs. Educational avenls and Eqine Expenences resulted in over 350 wisdors (his last year (2025)

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 330
This Year 473
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year ;_205
This Year: 404

D. How da you plan to advertise this event beyond a 50 mile radius of Oconee County?
Ve adwarires through our Touimm g9 on HWY 24 our websile. Socsal Madis. Newslatier. Chouians Socal Medis [wiwch gass nalon widel word of mouth

We will also be advertising on sevaral UpSlate Sc tourism wabistes and media streams This wilf catch the attention of over 300,000 viewers
E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconec County? (i.e. photographs, letters from local chambers of

commerce, restaurants, shop or accommodations owners)
Phographs, Partiopanl iogs visior liegs adverisments

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) Parmcipant 335 waitor lags accomodancn lags

VII. AUDIT
Does your or%amzatnon perform an independent audit? Yes ~ No »
Name of the Auditor:

VIII. Wil your project be using any funds from another group that received ATAX

funds? ™=
I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree 1o
comply with all rules and requirements. I understand failure to comply may result in a loss of funding for
the project or ineligibility of future grants. 1 will complete interim reporis every 180 days and a final report
1o more than ays from completion of the project. All information required for final reporting e
etatled when project is complefe.

A. Contact Name: f* aF/? (_7 Title Founder & CEQ

Signature Date 211212026

Address s g% ‘s Wal Serdfa SC 20878

Email w2 hestsenuinethw iy g Fax No.

Phone Number (s] siaciion
B. Alternate Coptact Name:_ 2 %<® Title Grart wito:

Signature J‘Lg N 2Ty Date 12202 1

Address 598 Wild Hearls Way_Senecs SC 2967%

Email recoté@noimai com Fax No,

Phone Number (s) 912-266-020
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Wild Hearts Equine Therapy Center

RV Infrastructure and Horse Motel Expansion Project

Project Overview

Wild Equine Thempy Center respectfully requests ATAX funding to support the expansion of
tourisn infrastructure at our facility through the development of full-service RV sites and upgraded horse
motel mmaodations.

Over t|1e past several years, ATAX funding has enabled Wild Hearts to complete major capital
improvements, including the construction of our Education and Enrichment Arena with classrooms,
kitchen! facilities, restrooms with showers, and second-floor programming space. Because of these
improvements, we have been able to host clinics, workshops, and educational experiences that draw
visitors from across South Carolina and from as far away as Califomia, Colorado, and Canada,

As a regult of these investments, Wild Hearts has grown into a regional destination that blends
agritourism, equine therapeutic programming, education, and community wellness.

We are|now ready to take the next step in strengthening our ability to serve overnight visitors and
equestrian travelers who are passing through — and hopefully encourage them to stay and experience
OCOM% County.

R

|
Orga:*‘mﬁonal Growth and Tourism Development
In 2023, Wild Hearts continued building on this momentum by:

o | Converting our office building into a Visitor Center and storefront featuring local artisans.
e | Creating a nature trail with educational signage to enhance the visitor experience.

* | Becoming members of the South Carolina Agritourism Program.

» | Securing highway signage on Highway 24 directing travelers to our farm.

These efforts reflect our commitment not only to our mission, but also to contributing to Oconee County’s
tourism growth,




Purpose of This Request

With this grant request, we seek to expand our ability to host overnight guests traveling with RVs and
horses (— two groups that often struggle to find safe, convenient accommodations near Interstate 85.

Our is simple: to create a welcoming stop in Oconee County for families and travelers who might
otherwise drive straight through.

Proj et Goals
1. Develop Full-Service RV Sites

In 2025, Wild Hearts installed electrical hookups capable of supporting at least 15 large RVs. Currently,
those hpokups are electrical only.

With ATAX support, we will:

¢ | Run water lines to each RV site.
» | Install an adequate septic system to support 15+ RV sites.

These Topgmdes will allow us to offer full-service RV accommodations and significantly increase our
ability to host overnight guests,

We have a group of approximately 15 RV travelers who journey across the country volunteering
with nonprofit organizations. They have visited our farm for several years and contributed thousands of
volunteer hours toward building our Education and Enrichment facilities. With full hookups in place, we
will be|positioned to welcome additional volunteer groups, traveling families, and recreational RV
tourists.

2. Estiblish a Safe and Competitive Horse Motel
To better serve equestrian travelers, we will:

« | Replace the current rope fencing in our three guest horse paddocks with post-and-rail fencing to
improve safety.

o | Construct an additional shelter to protect visiting horses during inclement weather.
These {mprovements will altow us to safely accommodate an estimated 3—5 horse /horse trailers per night.
There are very few horse motel options conveniently located near Interstate 85. Wild Hearts is positioned
to serve families traveling with horses who need a safe, reliable overnight stop. Without local options,
many of these travelers continue into Georgia or other areas to find accommodations.

By oTng 8 horse motel close to the interstate, we believe we can attract those families to stop in
Ocones County —— and potentially extend their stay once they discover all that the Upstate has to offer.




3. Str:

tegic Tourism Marketing

In 2026, we plan to actively promote our Horse Motel and RV sites through:

are s

Toul

This pr

> & &

Wild
volun
be b

Horse Motels Intemnational (horsemotel.com)

South Carolina Department of Parks, Recreation and Tourism (DiscoverSouthCarolina.com)
Visit Oconee SC (visitoconeesc.com)

Up Country South Carolina (upcountrysc.com)

Thes;etlatfomls reach travelers from South Carolina, North Carolina, Georgia, Florida, and beyond who

ifically seeking outdoor and recreational experiences.

rism and Community Impact
oject directly supports Oconee County’s tourism efforts by:

Expanding overnight lodging options.

Supporting agritourism and equestrian travel.

Encouraging longer stays in the county.

Increasing visitor spending at local businesses including restaurants, gas stations, and retail
establishments.

has already demonstrated its ability to attract regional and national visitors through clinics,
r groups, and educational programming. With improved RV and horse accommodations, we will
equipped to serve these guests and grow that impact.

Closing

inwv
comm

With

ents have helped us build a place that not only promotes mental health and healing in our
ity but also draws visitors from acrass the country.

We e%:eeply grateful for the continued support ATAX has provided over the past several years. Those

e addition of full-service RV sites and improved horse motel accommodations, Wild Hearts will

continue to grow as both a community resource and a tourism asset for Oconee County.

We wj;;ld welcome the opportunity for the commitiee to visit Wild Hearts for a tour and see firsthand

how p

Thank

jor ATAX funds have been put to work.

you for your consideration and your continued partnership.




WILD HEARTS

Equine Therapy Center, Inc
598 Wild Hearts Way, Seneca, SC 29678

www.wildheartsequinetherapv.org

864-991-9163

OVERALL BUDGET

|ﬁMDI.IIITNEN'COSlEM2I'I IlUDGtT

FM
8 . Prassurg vreated fence posts

352 £18.98 $584.30
15 hi. Pressure troated hence ralings 848 312.78 $817.92 |
100 0 bl watar ings 355552 $166.56 |
|s@3s9.98 $348.90

16 $5300.00 $5.300.00
|5 X 12 it Steel -painted Stesl Contalnment Cotral Fence Gate 2@ $140.00 $268.00 |
Horse Shaiter Lﬂms 1 $499.59 $499.99 |
| Advartising with Horse Motel Interrational $150.00 |
mnm_ngmhmn L anoling De_eldhr!_s_.ﬂmenlw iTourlﬂ £248.00
L Advartising with Lig Country Sauth Carolina {142 Paga) $1.755.00 |
Advartise with Visit Cocones SC $0.90 |
$10,179.87

ITEMIZED BUDGET FOR FEBRUARY 2026 GRANT REQUEST
ll_ml |m£ cost Lluonsr

Advert h Horse Motel International 3150 $150
Advertising with South Casoling Dapt of Paris, Recreation & Tourlsm 1249 $249
[Avattishng with Up Country South Carolin (142 Page) $1.756 $1.755
1000 Gation Septic Tankwith oll panels, ceps, pipey & fitiings |sumfs\rmnsuft:n::-mi Inc, $5.300 $3,846
$8,000

*The budget shows the septic tank total cost and the amount of the budgeted request cost.



Jessica Fry

2026 ATAX POST QUOTE
Feb 2, 2026 at 11:33:13 AM
Judi Riccio

Need-35 (rough est)

11:20 o 5G

Lowe's Home Improvement
Download the Lowe's app to search and shop all
our products with ease.

(438K)

Shop Severe Weather

W R R 4.3 v 405 QO

A In-use/lifestyle images - other products, materials, and/or

e m s mm o el s e ek e el Al



LUCELH0NIE5 NOL INciaeU

100+ bought last week

$16 98

Common Height (Feet): 8-t

6-1/2-t o

Bulk Savings
$16.13/ Each (5.0% Off) when you buy 25+ .

BE: Add to Cort

lowes.com

Jessica Fry

Founder and Executive Director
Wild Hearts Equine Therapy Center
Office-(864)991-9163



Jessica Fry |-

2026 ATAX WOOD RAIL
Feb 2, 2026 at 11:34:34 AM
Judi Riccio

Need-64 (rough est)
11:23 4 ol 5G

Lowe's Home Improvement

Download the Lowe's app to search and shop all

our products with ease. OPEN
WTrIrry (438K)

LQUULLISITT YENHUVY JUTHNIC MOV C QIUUI W rigeoadule 11cuweu...

ltem #312520 | Model #0GS540616-AG

Shop Severe Weather

4 41 v 4613 v




A\ Product varies by store

10k+ bought last week

$12 78

Common Length Measurement: 16-ft

-+ Add to Cart

< = lowes.com G e

Jessica Fry

Founder and Executive Director
Wild Hearts Equine Therapy Center
Office-(864)991-9163



From: Jessica Fry
Subject: 2026 ATAX QUOTE PEX PIPE
Date: Feb 2, 2026 at 11:43:26 AM
To: Judi Riceio

Need-3

11:42 4

5G EE



Covers 100 fi.

$55 52 (56¢ /ft.)

Pay $30.52 after $25 OFF your total qualifying purchase

upon opening a new card. @
Apply for a Home Depot Consumer Card

—
- 9

Seneca Store v 12 in stock

Aisle 06, Bay 016 Store Map

Color/Finish: Blue

homedepot.com



Jessica Fry

2026 ATAX QUOTE ZERQO FROSTS
Feb 2, 2026 at 11:35:32AM

Judi Riccio

Need-5
11:26 ¥ a 5G

Lowe's Home Improvement
Download the Lowe's app to search and shop all
our products with ease.

(438K}

Plumbing / Vaives & Valve Repair / Hydrants

ProPlumber 2-ft Bury Depth Frost Resistant 3/4-in
Female Blue Brass Hydrant
ltern #239931| Model #PPYH-2

Shop ProPlumber

; 3.8 v 204 v

Bestseller

51.25-inL
L

3/4-in inlet
D

DIMENSIONS




100+ bought last week
$69 .78

- $66.29 When you choose 5% savings on eligible
purchases every day. Learn How

™M Buy Now, Pay Later .
K Add to Cart

lowes.com

Jessica Fry

Founder and Executive Director
Wild Hearts Equine Therapy Center
Office-(864)991-9163



TSI

Bil to:

Wild Haarts Eqline Therapy Conter
558 Wild Hearts Way

Seneca, 5C i78

Location

598 Wild Hearts ?Hay
Seneca, 5C

QUOTE

Aoeifle ok

35SV 005 Moy
Veesimirarar, 3¢ 299
phone: [£63Y710.2979
lax: (8641647 HEgy

Quote Number: 260221
Quote Date: 02/03/26

Explanation Amount

New 1,000 gallon septic tank $ 5,300.00
100 ft of new drain lines with
infiltrator panels 4° plus,
Infiitrator end caps, all schedule
40 pipe, fitings
Clean out & labor



From: Jessica Fry jessica@wildheartsequinetherapy.org
Subject: 2026 ATAX PANELS FOR SHELTER
Date: Feb 2, 2026 at 11:38:00 AM
To: Judi Riccio jriccio66@hotmail.com

Need-2

freoY

11119 9 . astE

Shop All Appliances Bathroom Building Supplies D«

£ Cumming Lowe's 9PMv [ 30041 v

{ Back to Results / Building Supplies / Fencing & Gates |/ Me
Tarter 5-ft H x 12-ft W Steel-painted Steel Containment
Corral Corral Fence gate

Item #184054 | Model #ECR12

Shop Tarter

% ot W N e 45 v 44 Q

5.166-ft H

12-ft W
‘ 1.75-in thick
DIMENSIONS




A In-use/lifestyle images - other products, materials, and/or
accessories not included

1+ views last week

$149 00

$141.55 When you choose 5% savings on eligible
purchases every day. Learn How

l 1 ] -4 Add to Cart

lowes.com

Jessica Fry

Founder and Executive Director
Wild Hearts Equine Therapy Center
Office-(864)991-9163



From: Jessica Fry jessica@wildheartsequinetherapy.org
Subject: 2026 ATAX SHELTER LOGIC CANOPY QUOTE
Date: Feb 2, 2026 at 11:30:32 AM
To: Judi Riccio jriccic66@hotmail.com

I’'m going to send a different email for each quote.
Sorry about that. Seems easiest for my brain but may be annoying for someone
clse’s!

Need-1

11199 w 56 }

Lowe's Home improvement
Download the Lowe's app to search and shop all
our products with ease.

Folrofod s (438K)
L. 0. 8 S5 EAIR 1 O

OPEN




$499 %

$474.99 When you choose 5% savings on eligible
purchases every day. Learn How

== oF

$84/mo Suggested payments with 6 month special
financing. Learn How

™= Buy Now, Pay Later
Pay $42.81with 12 monthly payments. Learn How .

# .

L 1 -+ Add to Cart

lowes.com

Jessica Fry
Founder and Executive Director



Wio Heawrs
ECLINE THERAY

Horsemanship Eikks

. . Hookups
Cllnlc Onsite Horse Boarding

March 18-22, 2026 - $25/day

o Bring vour own hay, lced.

5-Day Clinic . Wednesday—-Sunday . .0:00 R

AM - 5:00 PM « Riders mustinanage care &
. feeding

Rlder SpOtS « Please muck your paddock

at least once per cay

o 6 rider spots available each day

¢ Lessons: $.75 each =, ]
Living Quarters Tratler

Booking & Deposit Hookups — $35/day

« $.75 non-refundable deposit per person e 30w hookups available
required to reserve your spot » Water via hose

« Dumping offsite
Registration Link & QR Code

https://www.zeffy.com/en-US/ticketing/gray-kyle- Audit Opuon
graves-horsemanship-clinic Audit Only: $15

Limited Spots!

foramore Itor g coniraer

View our services online via our website:
www.wildheartsequinetherapy.org

wloinge wildicartseepiipet g oy




'photomc

LEVEL1 @

Horse owners:
Learn the secrets to uncovering your horse's pain &
how to avoid costly vet bills.

Learn how to assess your horse for hidden pain, gain a deeper
understanding of equine anatomy & strategies to help your horse feel
& perform better in this in-person program! Learn and refine your
skills with hands-on practice!

April 24-26, 2026 lBr:irta::cC;\?vr;n or Donna Woods

Location: Course QOverview:

Wild Hearts Equine Therapy Center « How photonic light therapy works
598 Wild Hearts Way, Seneca, SC 29678 4 Application of the photonic light

Three-Day Schedule: ’ :;trqdl;ctlon :10 a:;zpomts t
9:00 am to 4:30 pm each day « Basic horse health assessmen

(45-minute lunch break) * Equine skeletal anatomy
Please bring your lunch. « Therapeutic horse handling

Tuition: $445
Register online at. www.PhotonicHealth.com
Ph# 855-436-7082 | Courses@PhatonicHealth.com

THIS IS A THREE-DAY IN-PERSON COURSE, SCHEDULED ON THE
WEEKEND WITH A PREREQUISITE ONLINE REQUIRED.

Please bring your light therapy device with you to class.
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The Nj[“sterson Method.

Integrated Equine Performance Bodywork,

LOCATION: Masterson Methode Light to the Core

wild Hellrts Equine Hands-on Course
Therapeutic Center
598 Wil _ Hearts Way This Masterson Method® Weekend Course is the next practical step to
Seneca, SC 29678 take after viewing the Light to the Core video.
DATE: In this hands-on Weekend Course, you will learn subtle, gentle,

: simple bodywork that has the ability to profoundly affect the deepest

& interconnections of the horse’s body. Light touch principles are the
JU'Y 25 6, 2026 foundation for the entire Masterson Method Bodywork,
CONTACT:
£ mastesspnmathod What's in it for you?
COST: o Improved relationship and communication with your horse.
$495 USD o Make your horse more relaxed and comfortable.
- o Enable your horse to overcome limitations and restrictions

REGISTER: that stand in the way of reaching his full potential.

LTC Cou:%se Registration

Mastavsan Methad® Instructor; Carla Ball has loved horses her entire
“If you want to learn how to connect on life. She finally fulfilied her dream of working with horses later in life,
& deaper laval with horses, if you want after her education in hoof care. After studying hoof care and a holistic
to learn how to halp your harse relax approach 1o horse care, her interests led her to study softness in
and ralease tansion, this seminaris a hertemanship, natural balanced dentistry, biomechanics of the horse,

must.® biodynamic cranio~sacral wark, and finally, The Masterson Method ®,
-M. Leahy Canla Is pleased to be part of the Mastarson Method® Education Team,
o and share with you how rewarding this woek really is for the practitioner
Learn the and the horse, Carla has had many referrals for horses with apparent
UGHT ToucH pain issues that affected the horse's bahavior, whare the owner didn't
< know where to tum next. She's beeo defighted to abserve how horses
that brings improve with avary session, and is happy to be able to share this

L wonderful work with you.

wuww,. mastersonmethod.caom
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Oconee County

Parks, Recreation & Tourism
3.5.26

r
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LAND BESIDE
THE WATER




Agenda

Welcome Guest
Minutes
Election of Officers
Treasurer’s Report

Grant Recommendations
PRT Action Item

Adjourn



1 e Minutes




eTreasurer’s Report

Local ATAX State ATAX 65%

7.1.23 S425,676.68
Revenues-$1,140,958.81
Expenses-$1,277,874.86

Balance SVAVAVASYSVA | Current Balance $288,760




2026 Spring ATAX Grant Cycle

12 total grant applications

$120,084 in total request
$116,084 in Eligible request

Staff Recommends up to $S50,000




2026 Spring Grant Cycle

1. City of Seneca $10,000
2. City of Walhalla $15,059
3. City of Westminster $2,000
4. Discover Upcountry Carolina Association  $15,000
5. Eagles Nest Art Center $7,320
6. Lake Hartwell Country $10,000
7. South Carolina Apple Festival $10,000
8. The FARM Center S20,000
9. Upstate Heritage Quilt Trail 51,622
10.Walhalla Performing Arts Center $12,000
11.Westminster Music Center $11,083
12.Wild Hearts Equine Therapeutic Center $6,000

Total Requests: $120,084



City of Seneca

Advertising

Funds Requested-

(Print, Radio and TV advertising)

“Independence Day Celebration 2025”

e 2025 attendance-10,000

*  Tourism impact-30%

* Total budget-$80,000

Amount Eligible-S80,000 x 30%= 524,000
ATAX funding previous 2 years

Sep 2025-54,500-Half Marathon

Mar 2025-58,000-Independence Day Celebration
Sep 2024-56,000-Half Marathon

Mar 2024-S5,000-Independence Day Celebration

Total Amount Eligible

$10,000

$10,000




City of Walhalla

Maintenance-Small Cap

Funds Requested- $15,059

(Install/extend power at Browns Square and Stumphouse and vending machine)
e 2025 event attendance-16,700

* Tourism impact-38%

* Total budget-$39,630

 Amount Eligible-$39,630 x 38%= $15,059

ATAX funding previous 2 years

Sep 2025-$7,000-Trails map/sighage-Stumphouse

Sep 2024-54,400-Main Street pole banners

Total Amount Eligible $15,059




City of Westminster

Website-William Bartram Statue Project

Funds Requested- S2,000

(Create website for William Bartram Statue project-Retreat St
Park)

 SCPRT Undiscovered Grant-$S95,000-Statue

e ATAX funds will help match grant for marketing
* Total budget-$S190,000

ATAX funding previous 2 years

Sep 2025-S7,700-Sports Complex bleachers

Sep 2024-5S4,500-Sesquicentennial Celebration

Total Amount Eligible $2,000




Discover Upcountry SC

Marketing/Advertising

Funds Requested- $15,000

Advertising campaign-Southern Living, Our State, Georgia Magazine, SC Living, Newcomer
Magazine, Carolina Country Magazine and digital/social media campaigns.

Advertising campaign for the 6 NW Counties of the State
. Marketing efforts track over 600,000 visitors annually to the region

*  Total Marketing Budget-$368,500

ATAX Funding Previous 2 years

Fall 2025 $6,000
Spring 2025 $8,000
Fall 2024 $7,997
Spring 2024 $8,000

Total Amount Eligible $15,000




Eagles Nest Art Center

Advertising/Signage/Parking upgrades/Water
Fountains

Funds Requested- $7,320
(Building signage, parking lot repairs, restroom upgrades
and water fountains)

* Total Project budget-$24,400

* Tourism Impact-30%
* Amount Eligible-$24,400 x 30%= 57,320

ATAX Funding Previous 2 years
Fall 2025 S6,500
Spring 2025 S$5,405

Total Amount Eligible $7,320




Lake Hartwell Country

Marketing/Advertising

Funds Requested- $10,000

Advertising campaign-social media advertising and Hulu and Sling video ads highlighting
natural wonders and attractions of Oconee County.

*  Advertising campaign for the 3 NW Counties of the State
. Estimated Direct Economic Impact of campaign-568,950

*  Total Marketing Budget-$110,500

ATAX Funding Previous 2 years

Fall 2025 $6,000
Spring 2025 $8,000
Fall 2024 $7,997
Spring 2024 $8,000

Total Amount Eligible $10,000




65th South Carolina Apple Festival

Advertising

Funds Requested- $10,000

(Print, Radio and TV advertising)

“American Bus Association-Top 100 Event”

. 2025 attendance-15,000 over 2 days

. Tourism impact-20%

*  Total budget-$30,000

Amount Eligible-$30,000 x 20%= $6,000
ATAX funding previous 2 years

2025-55,000

2024-54,000

Total Amount Eligible $6,000




FARM Center

Facility Improvements

Funds Requested- $20,000
LED Message sign, general signage, radio advertising

Total Project Budget-$78,430
Estimated tourism impact-40%

Amount Eligible-578,430 x 40% = $31,372

ATAX Funding Previous 2 years-

Fall 2025 $6,000
Spring 2025 $10,000
Fall 2024 $8,000

Total Amount Eligible $20,000




Upstate Heritage Quilt Trail

Advertising

Funds Requested- 51,622

(Website, printed materials, social media and interpretive signs)
Total Budget-S4,866

Tri-County split-33%

Amount Eligible- $4,866 x 33.33%= 51,622

ATAX Funding Previous 2 Years-

Spring 2025 S775
Fall 2024 $594
Spring 2024 $1,500

Total Amount Eligible $1,622




Walhalla Performing Arts Center

Advertising 2024 Season

Funds Requested- $12,000
Advertising for 2026 Season (Over 100 shows)

* Total advertising budget-$140,000

*  Tourism Impact-over 50% ticket sales outside Oconee County
Amount Eligible- $70,000

ATAX Funding Previous 2 years

Fall 2025 $6,000
Spring 2025 $10,000
Fall 2024 $7,000

Spring 2024 $9,000

Total Amount Eligible $12,000




Westminster Music Center

Music on Main 2026 Season

Funds Requested- $11,083
Music on Main 2026 -4 concert series

Estimated 1,500 attendees

Total budget-$35,383

Tourism Impact-40%

Amount Eligible- $35,383 x 40%= $14,153

ATAX Funding Previous 2 years

Fall 2025 $4,000
Spring 2025 $5,000
Fall 2024 $5,000
Spring 2024 $5,000

Total Amount Eligible $11,083




Wild Hearts Equine Therapeutic Center

RV Infrastructure/Horse Motel expansion

Funds Requested- $6,000
Construct RV infrastructure/Expand Horse lodging area/Niche Advertising

Non-Profit

Total project budget -510,179

Tourism Visitation-Clinics, Education Events, Equine -100%
Amount eligible-$10,179 x 100%= $6,000

ATAX funding previous 2 years

Spring 2025 $9,760
Fall 2025 $7,000
Fall 2024 $5,700
Spring 2024 $4,000

Total Amount Eligible $6,000




Grant Recommendations

Mar-26
Local ATAX Grants Amount PRT
Funds Eligible for Commission

Applicant Request |Project Description ATAX Recommendation
City of Seneca $10,000 Advertising-Independence Day Celebration $10,000

City of Walhalla $15,059 Extend power/purchase vending machine $15,059

City of Westminster $2,000 Website for William Bartram Statue project $2,000

Discover Upcountry SC $15,000 Advertising $15,000

Eagles Nest Art Center $7,320 Advertising and upgrades $7,320

Lake Hartwell Country $10,000 |Advertising $10,000

South Carolina Apple Festival $10,000 Advertising $6,000

The FARM Center $20,000 Digital sign, facility signage $20,000

Upstate Heritage Quilt Trail $1,622 Advertising, equipment, digital marketing $1,622

Walhalla Performing Arts Center $12,000 Advertising 2026 Season $12,000

Westminster Music Center $11,083 2026 Music on Main $11,083

Wild Hearts Equine Therapeutic Center $6,000 Construct RV sites and advertising $6,000

$120,084 $116,084 $0




Oconee PRT

25 years old

Deemed unsafe in
August

Structural
Engineering
Complete

16 posts
replacements

$30,000




PRT Action Items

South Cove Maintenance

Unexpected repairs

Trusses replaced-Main Office
Replace HVAC on campground restroom

Total to allocate for emergency repairs $7,000



PRT Action Items

Chau Ram Mower

Replacement —State Contract
Local Dealer-Dickson Tractor, Westminster

Hustler Xone 60” Rear Discharge

Total Costs- S15,752
State Contract Deduct- (54,410.56)
Sales Tax $680.48
Total Price $12,021.92

Total $12,021.92



PRT Action Items

Short Term Rental Software

Contract Renewal-Granicus Short Term Rental Software

3 year contract renewal-$33,374/year
Allow staff to renew each of the next 3 years

Total- S33,374



PRT Action Items

Horton Complex Digital Si

Partnership with Westminster — Horton Recreation Complex

Digital sign advertising Oconee County to all tournament attendees

Sponsorship-logo for Visit Oconee SC

Total- $10,000



1/24/2025
1/30/2025
2/3/2025

2/10/2025
2/12/2025
2/13/2025
2/20/2025
2/22/2025
2/22/2025
2/24/2025
2/26/2025
3/3/2025

3/5/2025

3/7/2025

3/8/2025

3/8/2025

3/10/2025
3/12/2025
3/13/2025
3/17/2025
3/17/2025
3/17/2025
3/17/2025
3/18/2025
3/18/2025
3/18/2025
3/18/2025
3/19/2025
3/19/2025
3/19/2025
3/20/2025
3/20/2025
3/20/2025
3/21/2025
3/21/2025
3/26/2025
3/28/2025
3/31/2025
a/2/2025

a/a/202s5

a/4/2025

a/7/2025

a/8/2025

4/9/2025

a/12/2025
a4/12/2025
a/12/2025
a/12/2025
4/13/2025
4/26/2025
5/9/2025

5/11/2025
5/15/2025

PRT Annual Report

Lake Hartwell Cat Chasers Tournament
Winter Sensory Walk

WHEP

WHEP

WHEP Senior

walhalla high school - Green steps class
Clemson Career Fair

ABA-Fishing Tournament

Lake Hartwell Cat Chasers Tournament
WHEP (South Cove)

WHEP Senior

WHEP (South Cove)

Green Steps

Southern Travelers Explorers Conference
BFL

Lake Hartwell Cat Chasers Tournament
WHEP

WHEP Senior

WHEP

Nature Walk Scavenger Hunt (HF)

Build a Birdhouse (HF)

Archery (SC)

Tie Dye (SC)

Upcycled Herb Garden (HF)

Campfire Cooking with Chef Christian (HF)
Birding/Pellet Dissection (SC)
Birdhouse Painting (SC)

Mind your own Beeswax! (HF)

Fly Tying 101 (HF)

Camper Appreciation (SC)

Nature Detectives: Tracks Edition (HF)
Launch Lab (SC)

Scouts - volunteers - HF

Treasure Hunt - Self Guided (HF)
Outdoor Movie Night (HF)

WHEP Senior

Charity Tournament at Seneca Creek
WHEP (South Cove)

Highschool Fishing Tournament
Newfoundland SENC

Green Steps Walhalla High School
WHEP

Homeschool Group

WHEP Senior

Living History Day at High Falls

SC Bass Nation Tournament (SC)
WHEP Competition

Lake Hartwell Cat Chasers Tournament
Skeeter Fishing Tournament

Chiro Kids Day

Green steps Garden Party

Playground Program/ Paddleballs
Senior living expo YMCA

5/17/2025
5/20/2025
5/17/2025
5/29/2025
6/2/2025
6/4/2025
6/4/2025
6/5/2025
6/6/2025
6/9/2025
6/17/2025
6/18/2025
7/1/2025
7/4/2025
7/4/2025
7/9/2025
7/15/2025
7/25/2025
7/27/2025
8/1/2025
8/18/2025
8/25/2025
9/6/2025
9/8/2025
9/8/2025
9/11/2025
9/13/2025
9/13/2025
9/15/2025
9/22/2025
9/25/2025
9/29/2025
10/2/2025
10/4/2025
10/4/2025
10/9/2025
10/16/2025
10/17/2025
10/19/2025
10/23/2025
10/23/2025
10/24/2025
10/24/2025
10/25/2025
10/25/2025
10/25/2025
11/1/2025
11/7/2025
11/8/2025
11/13/2025
11/13/2025
11/17/2025
12/7/2025
12/13/2025

Oconee County Parks, Recreation & Tourism
2025 Programs/Events Calendar

Playground Program/ Birdhouses

Summit Charter School

Playground Program/chalk art

Girls empowerment camp - archery

BRCC Summer Camp - HF - Archery

DAR Summer Camp - Archery and Sun prints
Taekwondo at Blue Ridge CC summer camp
Blue Ridge CC Summer Camp - HF

Summer Reading Kickoff

Boyscouts - HF

Botanical Dye class at the Walhalla Library
DAR Summer Camp - Mammals

4th of July Tie-Dye

4th of July Golf Cart Parade (HF)

4th of July Golf Cart Parade (SC)

DAR Summer Camp - Honey bees and pollinators
DAR Summer Camp (DAR School) - Trees
Library Bash (SC)

FOLKS whiffle ball (HF Ball Field)

Ribbon Cutting (High Falls Sparkleberry Trail )
Jr. Nat Macro

Jr. Nat Rocks

Apple Festival booth

Jr. Nat Bugs

Monarch Butterfly Class

Time Travelers Club (HF)

Humane Society 5K (SC)

Hispanic Heritage Festival

Jr. Nat Herps

Jr. Nat Bird

Time Travelers Club (HF) (High Falls)

Jr. Nat Botany

Time Travelers Club (HF)

Domestic violence awareness walk

Veterans Day Festival (SC)

Time Travelers Club (HF) (High Falls)

Time Travelers Club (HF)

Little Cane Creek fieldtrips (HF) (Little Cane Creek
Clemson Bass (SC)

Time Travelers Club (HF) (High Falls)
Student Advisory

Little Cane Creek fieldtrips (HF) (Little Cane Creek
Ag museum field trips

VIMM 5K (SC)

Harvest Festival (HF)

Spook-tacular Creatures (HF)

Day of the Dead Festival (HF)

Little Cane Creek fieldtrips (HF) (Little Cane Creek
Foothills Farmstead Living History Day

Feels like Fall

Nature Journaling with the Library
Wilderness first aid

Christmas at the Cove

SC Bass Nation Tournament (SC)



South Cove Tennis/Pickleball

Expansion

e -




2026 PRT Commission

* May 7, 2026 Council Chambers
* August 20, 2026 Council Chambers
* August 27, 2026 Council Chambers
e November 19, 2026 Council Chambers



Adjourn
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