AGENDA
OCONEE COUNTY PRT COMMISSION
August 31, 2026
10:00 AM
Council Chambers

Call to order
Welcome Guests
Approval of Minutes
Treasurer’s Report
Grant Presentation
Vote on Grants

Grant Applications Received

City of Seneca — advertising Half Marathon & 5K - $7,500.00

Discover Upcountry Carolina Association — advertising - $20,000.00

Eagles Nest Art Center — advertising - $15,270.00

Friends of Jocassee — advertising Bell Fest - $5,000.00

Lake & Mountain Quilters Guild — advertising - $2,500.00

Oconee Farm Foundation — advertising Oconee Farm Crawl - $10,000.00

The FARM Center — advertising - $10,000.00

Upstate Heritage Quilt Trail - promotion of UHQT - $2,345.00

Walhalla Performing Arts Center — advertising winter/spring 2026/2027 season - $12,000.00
10 Westminster Music Centre — advertising Music on Main - $11,450.00

11. Wild Hearts Equine Therapeutic Center — fabricate & install visitor kiosk - $6,429.14

O NOL WP

Vote on Grants

Next meeting date is November 19, 2026, in County Council Chambers beginning at 10:00 am.

Grants for the Spring cycle will be due Friday, February 15, 2027 by 3:00 pm.

ADIOURNMENT
PRT Commiission
Tony Adams Alex Butterbaugh
Noah Baker Kevin Cope
Trey Barnett Riley Johnson

Kelli Thomason



Sep-26

Local ATAX Grants Amount PRT
Funds Eligible for Commission

Applicant Request |Project Description ATAX Recommendation

City of Seneca $7,500 WSPA Advertising "Race for the Green” $7.500

Discover Upcountry SC $20,000 Advertising-Print and Digital $20,000

Eagles Nest Arts Center $156,270 Adverlising $15,270

Friends of Jocasses $5,000 2027 Bell Fest $3.780

Lake and Mountain Quilters Guild $2,500 Advertising $2.500

Oconee Farm Foundation $10,000 Advertising Oconee Farm Crawl $6,046

The FARM Center $10,000 {Advertising $10,000

Upstate Heritage Quilt Trail $2,345 Advertising $2,345

Walhalla Perfoerming Arts Center $12,000 Advertising $12,000

Westminster Music Cenlre $11,450 Advertising $11,450

Wild Hearts Equine Center $6,429 Fabricate & Install Visitor Kiosk $3,215

TOTAL $102,494 $94,106 $0

PRT Internal Request

TOTAL 50 $0 $0

Total Requested %0



Co tenry Copy

Race
OCONEE COUNTY ATAX GRANT Z47

APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT
A. Name of Organization f; r-y af J

B. Address 2.3/ &=, _,..-L,. F'-‘r“sr ggf—,-.e-r
us-;nc’e'f?_ SQ C’??é_'i’ﬁf
1. FUNDS REQUESTED
A. ATAX Funds Requested § 77, S2e0.0 o

B. How will ATAX Funds be used" wusen 70 SCCore
Aoy lrris; fi S STy M _&x_'zjﬂ_,ﬂcn_ﬂﬂm_nf TCow Ry,
€. Estimated percentage of costs directly attributed to attracting or serving tourists? oo — P —
DAnee ,

D. Funds furnished by your organization &ﬂ_&b % il At hers,

Matching Grant Source

Matching Grant Source

Other Funding Source

Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQI)J’ORED attach on a separate sheet

11. NARRATIVE PROJECT DESCRIPTION

B. Description of project 77%e f//riomare S A Ann /Lins Foum Rin
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IV. DATES OF PROJECT .
Beginning fqﬂt /. 2oag Ending ALlprc 4 /T, 202 >

V. APPLICANT CATEGORY

Govemment Entity: (_”,7-7 of' Sesnect }-tan:c.'/;Ap:

Non-profit Organization: Incorperationjdate

*y

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter
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V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

_71.'.5 PeojseT pyill £reATE Orenr: ] kA | &

A How many \nsulors rticipants attended the event last year and are anticipated this year?
o2024 (v,200) Rs27(7,500)
B. How many of the wsnlors participanis were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Lasi\ Year 272 Z o
This Year __ 7@ Z ¢
C. How many overnight stays were created by this event last year and are anticipated this year?
Lastyear: SFoenisArn Separare /y

This Year: Fq,-.—,:sl,&.;. 5-9/944-,4-7-& /f.!

D Haw do you plan to advenisc this event beyond a 50 mile radius of Oconee County?
NS TV 4ns L SoclAL mebilg —gur 3 e /RS ITES
Vewsle?er Going 7O H0,000 Deople .
E. What other documentation can you provide demonstrafng this évent promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) @ ¢ /S p-77 g o OR ' - Sev
/_D" nT Ciore ,77/ cevr PDATA iy e 5
F. What records will be kept dunng this event to obtain theZbove dernographlc data?
{r.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) eo - -l-"cnc.r n.: Proqrarm  INeg Sire &l cns e 4y

DS 7':.»—5;1-1“ E (E .S'r,'nn ‘ﬂ:g}_‘en; '_-_‘_ —_!‘W('ﬁflpﬁ_uj—

Does your organization perform an mdependcnt audin? Yes X No

NameefthcAud:torﬂgﬁtmq g Ternine, Coeervitte S¢

Vill. Will your project be using any funds from another group that received ATAX
funds? Vo

{ have read the guidelines for the Oconee County Accommodations Grant Request and dv hereby agree tu
comply with all rules and requirements. { unden!and ailure to comply may resultin g !ass i) un ing for
the project or ineligibility o g

when project is comp!ere '
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act Name: Oega’ < bt Areg Tn'le ﬂ: e pTire PSSIETANT
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RA‘T FOR THE GREEN 2027 - THE ULTIMATE 5K
CITY OF SENECA

T-SHIRTS, SOCKS, MEDALS $ 21,00000
TIMING FOR THE RACE $ 5,000.00
MCS SEPTICSEPTIC $ 1,700.00
HOTEL ROOMS FOR TIMER $ S00.00
D) FOlR EVENT $ 500.00
ATAX/GRANT - WHNS $ 7,500.00
HAY IILDS $ 30,000.00
PRIZE]MONEY $  3,000.00
PHOTOGRAPHER FOR RACE $ 50000

TOT ifl. $ 69,700.00






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM-RELATED PROJECTS

I. APPLICANT

A. Name of Organization: Discover Upcountry Carelina Association

B. Address: 300 E North Street, Suite C, Greenvifle, SC 29601

II. FUNDS REQUESTED

A

B.

ATAX Funds Requested: $20,000.G0

How will ATAX Funds be used?

Advertising will be placed in travel-orienied publications and plaiforms such as Southern Living, South Carolina
Living. The SC Travel Guide, Carolina Couniry, Georgia Magazine, AAA Living, Our State, and Blue Ridge
Country. Additionally. digital advertising campaigns (Facebook sponsored & boosted posts, Google Search, Google

Display. and sponsored content) will be implemented to drive traffic to our website.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? /(0%

D. Funds furnished by your organization  $334,500.00

IIL

IV.

VI

Matching Grant  $38.000.00 Source — Tourism Advertising Grant (SCPRT)
Matching Grant  $310.000.00 Source — decommodations Tax finds
Other Funding  $7/86,500.00 Source — Appropriated funds from SC General Assembly

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX funds will be
spent. THIS IS REQUIRED; attach on a separate sheet,

NARRATIVE PROJECT DESCRIPTION

A. Project Title: Upcountry Advertising and Marketing

B. Description of project: Discover Upcountry Carolina Association was founded in 1978 1o promote tourism as an
economic development activity in the six northwestern counties of South Carolina. Our organization implements a
comprehensive advertising, marketing, and public relations program that attracts around 683,000 leisure visitors 1o the
region every year. Our marketing efforts focus on a 300-mile radius, and the main message in our advertising is aimed
at the outdoor enthusiast due to the abundance of lakes, rivers, waterfulls, parks, and forest lands.

C. Who will benefit from this project?
The main beneficiaries of our campaigns will be lodging, restaurants, attractions, and recreation providers/owifitters.

Retail establishinents will also enjoy the benefits, along with festivals & special events held in the county

DATES OF PROJECT
Beginning: 9-7-26 Ending: 7-31-27
APPLICANT CATEGORY
Government Entity
Non-profit Organization: Incorporation date
v Eleemosynary Organization under [RS Code: [RS # 50{(c)6

Date of Determination Letter January 14, 1998

DEMOGRAPHIC DATA WE‘%@
n



How will the project influence tourism in Oconee County?

The entire advertising and marketing budget for our organization is targeted of avdiences that are within a 50- io 300-
mile radius of our region. Most of our advertising creative features outdoor recreation and the scenic beauty of the area,
such as the waterfalls, Lakes Jocassee. Keowee, and Hartwell, the Chattooga River, the four state parks, and three
county parks. Also featured in the annual Visitors Guide to the Upcountry are many Oconee attractions, sites, and
activities.

A. How many visitors/participanis atlended the event last year and are anticipated this year?
Projected 52,350 in FY 2026. 55,178 in FY 2027,

B. How many of the visitors/participants were from beyond a 50-mile radius of Oconee County

last year and are anticipated this year?
Last Year~ 32 330 This Year =35 178

C. How many ovemight stays were created by this event last year and are anticipated this year?
Last Year - 85,652 This Year - 89,935

D. How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

The primary target markets for the Upcountry have traditionatly been SC, NC, G4, and FL, so the majority of our
advertising purchases are in publications (and on online platforms) that reach these geographic markets. The tvpical
visitor to our area has a mean age of 37, an average HHI of $92,463, and an average group size of 3.4.

E. What other documentation can you provide demonstrating this event promotes tourism in Oconee County? (i.c.,
photographs, letters from local chambers of commerce, restaurants, shop or accommodations owners)

Several of our members and partners in Oconee County have shared testimonials about the positive benefits our
efforts bring to their businesses and organizations. Lodging properties, restunrants, aftractions, and recreation
providers are the businesses that provide us with the most feedback. We also receive excellent feedback on our social
media channels from visitors about their experiences in the area.

F. What records will be kept during this event to obtain the above demographic data? (i.e. guest logs, phone logs,
accommodations contracts, website hits. advertising demographics)

Visitor data is collected by our organization via multiple methods. Website visits are tracked with Google Analvtics.
Onr site currently gets approximately 1.73 mitlion unique visits per vear. Inguiries are generated from advertising
and marketing efforts. These inquiries will be fulfilled with the Upcountry Visitors Guide, and they will also be added
to our e-newsletter mailing list (66,000 subscribers). Facebook Analvtics is also tracked to evaluate our engagement,
We currently average over 147,600 engagements per month on our page.

VIL. AUDIT

Does your organization perform an independent audit? Yes.

Name of the Auditor: McKinfev. Coaper, & Company, 777 Lowndes Hill Rd, Bldg. 3, Ste 223, Greenville. SC 29607

VIII. Will your project be using any funds from another group that received ATAX funds? No.

I have read the puidelines for the Oconee County Accommadations Grant Request and do hereby agree to comply with ali rales and requirements. {
understand failure to comply nay result in a loss of funding for the project. I will complete interint reports every sixty days and two final reports at
completion of project. All information reguired for Jinal reporting MUST be detailed when project is complete.

A. Contact Name: Tim Todd Title: Executive Dirvector
P P ~~
Signature: | v il Date: August {1, 2026

Address: 300 E North Street, Suite C, Greenville, SC 29601 Email: Tim @ UpcountrySC com
Phone Number: 86+4-233-2690
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Upcountry
South Carolina

Savor the Seasons

Advertising & Marketing Budget for FY 2027

Literature Cost

2027 Upcountry Visitors Guide $55,000.00
Upcountry Map $7,500,00
Waterfalls Brochure $7,500.00
Digita!, Print, & Social Media
AAA Digjtal $15,000.00
Advent Media [{Good Housekeeping) $4,000.00
8lue Ridge Country $21,000.00
Compass Media - Digital Program $51,500.00
Compass Media - Print $10,000.00
Facebook/Social Media Advertising $30,000.00
Georgia Magazine $10,000.00
Graphic Design Services (VG & ads) $3,000.00
Guest Quest $12,000.00
Qur State 520,000.00
Phoenix Publishing - Digital Program $12,000.00
Power Play Marketing - USA Today $19,500.00
SC Fishing Regulations $1,000.00
SC Living $22,000.00
SC Travel Guide $8,000.00
Southern Living $55,000.00
Spartanburg Visitors Guide $1,500.00
Unscheduled $2,000.00
VisitGreenvilleSC Visitors Guide $3,000.00
Website Development $35,000.00
Shipping/Postage $35,000.00
Research $10,000.00
Photography/Videography $30,000.00
Photographyf\lideogfaphy CMS {Crowdriff} 510,000.00
Promations/PR/Writing Projects $25,000.00
Promotional Giveaways 52,500.00
Familiarization Tours $1,500.00
Special Projects

Euphoria $10,000.00

SCATR Revolutionzry War Marketing $5,000.00
Total $534,500.00
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Upcountry
South Carolina

Savor the Senisons

FY 2027 Budget For
Oconee County Accommaodations Tax Grant Funds

Print Media (Southern Living, 5C Living, Georgia Magozine, ond Biue Ridge Country Mogazing) $12,500.00
Sacial Media [FaceBook & Instagram) and Digital Advertising {Google Search & Display) $ 7,500.00



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A Name of Organization Eagles Nest Art Center
B. Address 4 Eagle Lane
Salem, SC 29676
I1. FUNDS REQUESTED
A.|ATAX Funds Requested §$ 15,270.00
B.: How will ATAX Funds be used? Advertising-radio, programs, communications, need a

cogigrufxrinter for ENAC office, paint and supplies to improve appe ce of bathrooms
ani tolnmn and upgrade electrical for the stage, signage, te outreach, copy and
print supplies

C.| Estimated percentape of costs directly attributed to attracting or serving tourists? 30%

D.| Funds furnished by your organization
Matching Grant Source
Matching Grant
Other Funding —_x

Other Funding X

Provide an itemized total budget for your event and an itemized budget only reflecting
how ATAX funds will be spent. TH{S IS REQUIRED, attach on a separate sheet

118 ITARRATIVE PROJECT DESCRIFTION
A. Project Title Event series for 2026 & 2027

B. Description of project Monthly events: concerts, pl:ars, shows, seminars, local and
n:l%lmjma.\ talent shows, education, improved signage, improved appearance of bathrooms and
auditorium

(. Who will benefit from this project” Athsts and musicians have a venue an
educate. The communities of upstate South Carolina, Georgia, and North Carolina,
Residents and visitors of all ages for family entertainment, restaurants, AIRBNB’s,
hotels, BRBO's, businesses and other local attractions.

IV. DATES OF PROJECT

Beginning August 14, 2026 Ending August 13, 2027
Y. APPLICANT CATEGORY
Government Entity: |

| x Non-profit Organization: Incorporation date 6-15-2020

X Eleemosynary Organization under IRS Code: IRS # 85-1919132
Date of Determination Letter _ 9-19-2020

V1. DEMOGRAPHIC DATA

HI w will the project influence tourism in Oconee County? ,E %‘% _]-‘ZW-E @




Outreach to our upstate SC and joining states North Carolina and Georgia to our special
events and shows. We host thousands of visitors partnering with the Tow of Salem.

A. How many visitors/participants attended the event last year and are anticipated this year?

L0 average
B. How many of the visitors/participants were from beyond a 50-mile radius of Oconee

County

last year and are anticipated this year?

' Last Year 200

This Year J00

C. How many overnight stays were created by this event last year and are anticipated this

year?  Last vear: 30

| This Year: 40 We have visitors outside the 50 miles radius. Some stay with relatives.

D. How do you plan to advertise this event beyond a 56-mile radius of Oconee County?

Radio, Facebook, Flyers, Newspaper, Webpage, Member of Oconee County Chamber of
Commerce which provides weekly newsletter to members of our upcoming events,

E. | What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e., photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

logbook, Online and site ticket sales,

F. | Wha records will be kept during this event to obtain the above demographic data?
(i.e., guest logs, phone logs, accommodations contracts, website hits, advertising
| demographics) Inquires by Guest-online ticket sales, website hits—demographic

collection of sales

VIIL :LUDIT

Does your organization perform an independent audit? Yes No__ x
Name of the Auditor:

VIIL.  Will your project be using any funds from another group that received ATAX
funds? no

I have read the guidelines for the Oconee County Accommodations Grani Request and do
hereby agree to comp all rules and requirements. I understand failure to comply may
resuli|in a loss of funding for the project. I will complete interim reports every sixty days and
two final reports at completion of project. All information required for final reporting MUST
be detailed when project is complete.

A. Contact Name: Lynne R Martin Title President
Signature Date
Address 730 Jumping Branch Rd _
Email Fax No.,
Phane Number (s}

B. Alternate Contact Name: Darlene Chapman ________ Title Secretary
Signature Date 8/13/2026

Address “I30 George Todd RD, Tamassee, SC
Email Darlenec Mcﬂmm Fax No.
Phone Number (s) 8




Eaglels Nest Art Center Budget — August 13, 2026 to August 13, 2027

Concert Events
Perfo ce $2500 x 4 shows  $10,000
Hospitality =~ $125 x 4 shows $500

Soun $500 x 4 shows $2,000
Post $100 x 4 shows $400
Advertising  $500 x 4 shows $2,000

Facebook Boosting $125 x 4 shows  $ 500
' Budget $15,400.00

Local Talent Events
Performance $400 x 4 shows $1,600
Sound $100 x 4 shows $ 400
Poster $100 x 4 shows $ 400
Advertising 3200 x 4 shows $ 800
Facebook Boosting $125 x 4 shows  § 500

' Budget $3,700.00
Other Needs:
Printer/Copier $800
Stage Lighting $4,000
HVAC upgrades | $2,000
Signs for identifying location $3,000
Paint| & supplies $2,000
Roofland inside wall repairs _$20,000

Budget  $31,800.00

Total Budget $50,900.00






OCONEE COUNTY ATAX GRANT
APPLICATION FORM ’
FOR TOURISM RELATED PROJECTS

L. APPLICANT

A. Name of Organization
B. Address 161 Holcombe Circle Salem, SC 29676

Friends of Jocassee

I1. FUNDS REQUESTED
A. ATAX Funds Requested §

B. How will ATAX Funds bc used?  To cover expenses associated with the hosting of the annual
BallFest celsbration

5,000

C. Estimated percentage of costs directly attributed to attracting or serving tourists? _100%

D. Funds furnished by your organization 1,000
Matching Grant Source_
MatchingGrante _ — ——  Source
OtherPunding _______ ___  Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS 1S REQUIRED, attach on a separate sheet

ITI. NARRATIVE PROJECT DESCRIPTION
A. Project Title BellFest Celobration

B. Description of project Annual fundraising project for the Frisnds of Jocassea non-peofit crganiation

C. Who will benefit from this project? Devils Fork Stale Park, Oconso County Tourism, Local Hotels/Restauranis

IV. DATES OF PROJECT
Beginning __ March 20, 2027 Ending March 20, 2027

V. APPLICANT CATEGORY

Government Enlity:

Non-profit Organization: Incorporstionydate 122712

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

FRERD



V1. DEMOGRAPHIC DATA
Howwill the project influence tourism in Oconee County?

A. How many visitors/parlicipants attended the event ici this year?
2026 Artonsance - appras 3,000, 2057 Alleniarce seiiriems “osap: S icipated this yea
B. How many of the visitors/participants were from beyond & 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 1250

This Year __ 1500
C. How many ovemnight stays were created by this event last year and are anticipated this year?

Last year ;____35 at Dovils Fork (unknown lh community)
This Year: 45 expecied at Devils Fork (will work on fidelity of overnight in communiy)

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
Social Media Platforms (website, FaceBook, Instagram), Filors, Word-of-Mouth,

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e, photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)  Pull photos from Drive

photographic montage from lasl year and any olher docun@maGn WS TEVE——————

F. What records will be kept during this event to obtain the above demographic daia7
{Le. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) __What demographic info do we have

VIL AUDIT
Does your organizetion ﬁfm an independent sudit? Yes No__ X
Name of the Auditor; A

VILL.  Will your project be using any funds from another group that received ATAX
fonds? ___Ng

I have read the guidelines for the Oconee Connty Accommodations Grant Request and do hereby
coniply with all rules and requirements. itderstaud fatlure to comply may result in a loss of fi
pHe project or INelgepiily of fultie & 'ﬂﬂ’. ill copy

A, Contiact Name: Malihew McCreery _

i FEDIrLS £

Title  FOJ Board Membar - Grants
July 73, 2026

FQJ Board Member - Progidont

IA

zgree lo
IR FiN
4 information required jor final reporting M

113

Lat)



BellFest at Devils Fork State Park

March 20*, 2027

Expense allocation for requested grant funding:

Shuttle Services -1,750
o Due to limited parking at Devils Fork State Park, shuttle services are needed

e Entertainment - 1,000
o Each year we provide musical entertainment and other local media/artist
outlets that are family friendly
e Supplies-600
o Tent Rentals, Chair Rentals, Audio/Video
= Advertisement-400
o Fliers, Leading Events to promote

+ Food/Beverages - 1,250

Preparad by Matthew McCreery
Board Member of Friends of Jocassee (Grants)
Email: matt@jocasseequest.com

864-616-0670



Mandy Holbrooks

N
From: Matthew McCreery <matt@jocasseequest.com>
Sent: Friday, August 14, 2026 9:20 AM
To: Mandy Holbrooks; Phil Shirley
Subject: ATAX Grant Application - Friends of Jocassee
Attachments: ATAX Grant Application_Friends of Jocassee (1).pdf; BeliFest at Devils Fork State

Park_Expenses.pdf. 1000018819.png; 1000018820.png; 1000018817.png;
1000018818.png; 1000018816 png

This message needs your attention

» This i their first email to your company.

Report this Email or Marx as Safe Powered by Mimecast

To whom it man concern,

Good morming, my name is Matt McCreery and I'm a Board Member with the nonprofit organization
Friends of Jocassee. Please see our attached ATAX Grant Application requesting support for our
annual BellFest celebration.

This annual event is held at Devils Fork State Park to celebrate the Oconee Bell flower as well as
promoting the beauty and uniqueness of Lake Jocassee and the Jocassee Gorges.

This annual event is Friends of Jocassee main charity raising. Last year's attendance reached over
1000 guests. The event along with other Friends of Jocassee (FOJ), helps promote and preserve a
key tourist attraction for Oconnee County. This event alone brings in not only locals but tourist outside
of the state bringing in lodging and restaurant revenue to Oconnee County.

Our mission statement is to preserve, protect, and promote the natural and cultural resources of Lake
Jocassee and the Jocassee Gorges. We work closely with Devils Fork State Park and collaborate on
numerous events that help fuffill this mission statement.

By providing this grant you can help our organization grow this event, offset costs which allows us to
further our goals of assisting Devils Fork State Park with needed improvements as well as providing
educational outreach reach programs, regular cleanup efforts of Lake Jocassee and the Gorges area,
and ather events geared towards our mission statement. By doing these things, we protect a
valuable tourist resource for Oconnee County.

We welcome the opportunity to sit down and further discuss our Grant Application and organizations
needs/goals.

Thank you in advance for your time and consideration.

| have uploaded a few pictures of last year's event. Our Friends of Jocassee website has numerous
pictures to view not only last year's Bell Fest but previous years as well as other events.

https://friendsofjocassee.org/

| =& Al



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT

A. Name of Organization Lake and Mountain Quilters Guild (LMQG)
B. Address P.O. Box 22, Seneca, SC 29679

. FUNDS REQUESTED

A. ATAX Funds Requested $2.500.00
B.

How will ATAX Funds be used? To create and develop marketing tools to promote the 2027
LMOG Ouilt & he iri- .

C. Estimated percentage of costs directly attributed to attracting or serving tourists? _100%
D. Funds furnished by your organization TBD

Matching Grant Source

Matching Grant Sourcg

Other Funding Income from show Source Revenue from show
Other Funding In-kind sesvices. Source TBD

Provide an itemized total bud%for your ¢vent and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, aitach on a separate sheet

. NARRATIVE PROJECT DESCRIPTION
A. Project Title Promotion of 2027 LMQG Quilts and Threads Quilt Show

B. Description of project Advertise and publicize the guild’s biennial quilt show. The show will be held June
25 & 26 at Seneca Middle School. These funds will be used for print ads, save the date cards and social

media boosts to reach audiences more than 50 miles from Seneca. Distribution to local outlets throughout
the county, South Carolina Welcome Centers and fabric stores in the tri-state area.

C. Who will benefit from this project? Local merchants, restaurants, and various destination sites throughout
Oconee County. Visitor information will be provided to all attendees. Students at Hamilton Career Center
will receive real world experience working with a client to create advertising products for this event.

IV. DATES OF PROJECT
Beginning November 2026_ Ending August 2027___

V. APPLICANT CATEGORY

Government Entity:
— v Non-profit Organization: Incorporation date: 1987
—_— Eleemosynary Organization under IRS ICode:4RS-4
Date of Determination Letter

REERESD
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August 11, 2026

Dear Mr. Shirley,

Please find attached the 2026 August ATAX application from the Lake and Mountain
Quilters Guild. This application has also been sent to you digitally.

In support of this application you will find our extensive social media plan, some very
interesting demographics about quilters and a letter about collaboration with the local school
district.

Both Carolyn Harris and I are interested in attending the Commission meeting when
the applications are reviewed, and we’ll be prepared to answer any questions they might have.
Thank you for your support,

Sincerely,

Wi

Jakki Vink Wiseman, LMQG
Carolyn Harris, LMQG 2027 Show Chair

Enclosure: Grant application & supporting paperwork

Biaal



Y1, DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?
Lake and Mountain Quilters Guild is dedicated to the lggmciaﬁon and Eromotion of all aspects of the art of quilting. The long

standing tradition of quilting in Oconee County will be highlighted. Oconee County quilters and other artists are noted for their

expertise and ivity. This show helps bring attention to the studios, workshops, and individuals throughout the area displaying

their craft for visitors. The antached distribution list of printed media shows where throughout South Carolina, regionally and
nationally information will be distributed. The demographic information shows who quilters are willing to travel for their hobby.

A. How many visitors/participants attended the event last year and are anticipated this year? This event takes

B.

place other year. In 2025, there were 934 attendees. We anticipate a higher number in 2027. We
have al received requests for date/time/location information anline.
How many of the visitors/participants were from beyond a 50 mile radius of Oconee
County|last year and are anticipated this year?
Last Year 2025 - 321
This Year

How |:]:sny overmght stays were created by this event last year and are anticipated this

Thls YTar

, How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

® Prgmotional Video and Shorts created by Keowee Creative in collaboration with the Upstate Heritage
Quilt Trail. This could be used by Visit Oconee, the Chamber of Commerce and any other county entity
that would like to promote the rich history of quilting in the area.

* Qujiters of South Carvlina newsletter Membership 350

e Carolina’s Country Register This publication has a distribution of over 8,000 papers that are
distributed through retailers, events and the 17 Welcome Centers in both Carolinas. The paper is free to
readers. We would advertise twice before the show and they are willing to do a feature story on the
show for no additional cost.

o The Laurel of Northeast Georgia Magazine The Laurel of NE Georgia is available at 150 locations
throughout NE Georgia.

ilings 11,000 cards to tri-state area and distribution throughout the Upstate - see attached distribution

ianl Media Please ses attached plan for use of our Facebook and Instagram accounts. All show

related posts would include the #visitoconeesc tag. Also asking quilt shops to post show information on

thejr social media outlets,
ia Coverage We will be contacting the press and media outlets in Greenville, Asheville and Atlanta

suburbs.

Raffle Quilt Display and selling of raffle tickets

South Carolina Living Calendar

AAA Living Calendar

Rn'rlio Outlets

Wha er documentation can you provide demonstrating this event promotes
T in Oconee County? (i.e. photographs, letters from local chambers of
oommerce, restaurants, shop or accommodations owners) Please see attached

What feoords will be kept during this event to obtain the above demographic

data? qi.e. guest logs, phone logs, accommodations contracts, website hits,

advertising

demog;raphics) All visitors’ zip codes will be recorded at registration and analyzed. Website and social



media activity will be monitored and the analytics will be broken down. Mailings will be recorded as well
as any other impact information noted when reviewing the show.

VII. AUDIT
Does y: anization perform an independent audit? Yes No
Name of%uriudltorw

funds?

VIOL Will yoJF project be using any funds from another group that received ATAX

1 have read rhd}guidehm Jor the Oconee County Accommdaﬁons Grant Requesl' and do hereby agree to
compl_’y mthm“ mlesandrequrremts.! nderstand ¢ to comply may result in a lpss of funding
the 0, utm‘e ranm' orim re, gve ; 1

_‘. f_ w nprom‘ k co & o R L I - S RTLTI T
A. Contact Name:Jakki Vink Wiseman Title LMQG Social Media Chair

O\J V\’l@w\-«
Si nature _— Date August 10, 2026,

ress 227 Jana Drive, Walhalla SC 29691
Emad jakkiwisema mailcom Fax No.
Phaue Number (s)803-729-9544

B. Alternate Contact Name: Carolyn Harris_____ Title LMQG 2027 Show Chair.

ture _ Canslyplh. Wergss __ Date August 11, 2026

A ress 650 Deer Creek Lane, Fair Play SC 29643

Email _chm%F ax No.
Phone Number (5)864-710-1272




Suconnzy Panvan ety farpere

LETTER OF SUPPORT
August 8, 2026

To Whom It May Concern:

| am pleased to provide this letter of support for the proposed collaboration between Harnilton Career and Technology
Center, its Marketing and Graphic Arts programs, and Lake and Mountain Quilt Guild in preparation for the guild’s
2027 quilt show. This partnership provides an exciting opportunity to connect classroom learning with a realworld
community project while giving students meaningful career and technical education experniences.

Students in the Marketing and/or Graphic Arts programs will have the opportunity to work directly with a local
organization to develop professional promotional materials for the quilt show. Depending on the scope of the project,
students may create branding, logos, advertisements, posters, social media graphics, signage, programs, digital
materials, and other visual communications to support the event.

This collaboration provides students with an authentic client-based experience that mirrors expectations in the
Marketing and graphic design industries. Students will listen to a client's needs, develop concepts, receive feedback,
revise their work, meet deadlines, and produce materials for an actual public event. These experiences build valuable
skills that prepare students for college, careers, internships, and future employment.

The partnership also benefits Lake and Mountain Quilt Guild and the surrounding community. The quilt show provides
an opportunity to showcase creativity, craftsmanship, history, and the artistic traditions of quilting. Working with HCTC
students will allow the guild to incorporate fresh perspectives and contemporary design into its marketing while
introducing students to an important local art and cultural tradition.

Most importantly, this project demonstrates the power of school-community partnerships. Students will see
firsthand how their developing skilis can contribute to a local organization, while guild members will have the
opportunity to mentor and engage with young peaple.

This collaboration aligns strongly with the goals of career and technical education by developing communication,
creativity, collaboration, problem-solving, project management, technology, and professionat workplace
skills. it also demonstrates how grant funding can create authentic experiences connecting education with the needs
and opportunities of the local community.

Sincerely,

Carson LeCroy
HCTC Director
clecroy@sdoc.org

45 Dkoree Brsinest Parkway © Westraaster. SC 29693 # (B64)505 425 ¢ Fas (B64{036 3476



stitching jp time

Er LDohy UL w0l

Fro O B0 Wt Thbi ve sy b Gadiis

SEW CLOSE 10 THE SE5 5\ quilt b thiee ayeis. 150 “tont. Sath and pataag i between The
Wi Toualig, whethor done by coad o macsne, reiens US e slichag that ke Ss the ez i i oSun vaan

Ties togethon Laax sarelaly at the quet g an this Ttesn quibt. mane by Sug Swar—shonn
zzizw al nee fang-2m Bor man e e 2uLng aiud —and you' Fszst all sores 2f ser
orgqtures nlra bowdar  «e 12 sepboess cemier ER

ARLLE LS

'-
i
M

KEEP £ W SITTCHES “Aopiwus”

-
|
[=]

[P RS- a1 Leien yhiapey that g
m st 2ee Dl g DLl skt
o Cid el or et af e gnm g gy 1y
4o CPreo T s P pic L gl i
o= Palr 4 pieees Largaliver 13 borms Bhueas

FUT R T LIS T RET R R TTL T
st 2 %he vl b wog Sue Saard



veterher 4w puec ey ahe s
Vi

o

walt (n won? and d

seoen. had sciicbiny
the vweask fram rolbow
e Spargo.

Dhiili~ ane tockad osay inocdisa s il
spreadd oven overy bed B Swais hise,
e agedies with a s’
wandy o ammeds e vl thiead ve
eans sqpurrrely, g, 2 kit {en
b1 RS ) | 'c'og::‘: 1 v ard
L AHI

St b st Jurr work na e lihiren
ancd cromfeinhdeo ey s -
Lo Uit et Jde and capusenn
g e wit. Rk came, ey gueda vt
Rales ot il op o anap s thie bed
P PR G 4 b pwea vy
fl'lll.‘l-

S e erdned soe e ek
e vade gl d Boeled e
piveita, e e sl abwsivs be one
vimutidz o che o 1 CE N T

Vhore evervabenn Ve exivgs
s, e advaeeed el
daof mbeaba of 4 and
ey e e 1y bean
thes i thie mesaine s s am
Fhe iromumal Sederea e et shos

o faaly, Fvone Degpses tr rnzigranias aeve

vt dewee

Uin tise wall har

T e unk

(L

1w

tress Il il

there alw.n
) .\.\'

Tt woaloe bk et e

1t ~he v
waizion ol e sent oot dliar abisgs e
v g B e,

el o fue
the deaclbie 1o the dis
'y Lt

W‘rappc-d ina stoty
S trx wid, an art
by Seeem che t:&'{-.‘u:t}' i wmnels, The
veadl Bneesd B2 owgs s Esrape duing
tho Crusanles and vatly Americin e
thees eosaghs thie skl wnls thers 1o he
New dhd The seealthy bousho ol
ol s :
bwit evervone c.'!-_-t:' EHY JUSTTCE T

sron gy dotyy anech
TN B RE S L tTon
etk shiri—amd stchied tuenz tagerlue
by ot Tlese !:i‘.- asd picees bvand o

sepapie—u it ol

Grane the

chanzal, b B medensdie gud
{ike ~oam amuad otlrer ntembars 08 dn

"What the quilt was
designed for was 1o put
around you and feel the
hug ™ —cu: =

IPrackds 1o
meTt renits,
There - th
new projeet oF diseosering s ol
The sazisficsion ot wuntesrapial

afpmwd b R ertenne nes e, B pagis
oF oo Tt s o slaoneg 1l
fnisdind produes sty a peonds Bidd s
Bage eneraeas, 0 e wive g ot
her hushand, o 3 daaghs
o disdeer o B e

Ui e- Geald te somid

CAHCRIEN? i peansdng o

L,

ey

Better than a blue ribbon
“Whie rlee spals weis destamens Tor was 1y
ok potiand vou e el the hue e
Vesie sneb mdees Pea L 19erars
nimine.

Sertdl i o o of previse mesane
anrrte, = she b vk ot Quils
ko alow ficr e vath adsele aml
odt e Whle raditenad ageile pen
it geeemrtity sl piteeend dy Bk,
m il et ol and paecnzs
.|'.Ill'~ winh h.m.i
ernpthronndorns 4o e b i
rearrven) poe sall laduigs 3
Bt e v crsbure she peugiy anid
sumible of creryday i

Mo i S s destun ane
mpiied by ey Samdly such e e

{ AR N =t e ] B i}

el E L Ei R ]

% (Tl 1 I

Andersan Asea Ouilt Show

More 1han 200 quits ceated by membens
of the Hectric City and Prickly Fingers ™
Guilters guskis will be on display. along with
walt vendors, raffles and o slent asmtion,
whigs: July 17, 10 a.m.~5 pm. and

July 18.10 am.— pm

wrsRE: Ancerson Civic Cenler,

3027 Martin Luther Xing Jr Bhd., Anderson
somission- $7 per day to attend

MORE tMFO: NKOTSONSIguinters.ovg

wlin jatat fuad

SOFT PORTRAITS Prickly Fingers gueld member
Rerea Sputh maxes a0 qudis that hold speeal
meaning 1= het and those she grves tiem 12

Frida Rl Uimvi e —=pioes fesie
P e fror s dincoe da
FRTEE [T00 JCT | ) CRE TR
s Factnak fe prtag

Lo amee svars fpaih <hww el plans
Vi I b bt st
Loy granddiaclboer S
phote 1 pazern, Sasith pape piesd
twnn ident] uiles, One she gified o
Eer granddaugeer oo the child's sovensh
birthibe, The othor widl be v n disphe
she wnderwon Covu Cotmer (eis
where guale <hiey acendee=" v
det SN O
apnl e

Adrer the shvay, thwueh soeedy plans
Lo queelt e Baogie cief Sang
I< "
chied Il g0 Laek 3o beer ] 2o
spraddaneiitey vy boen
oo dadgabe s bessbane i [
|>:1l.m|..lt NI kv annl-

wate o omecher Her e

Taezag sey fu-t they thie i

(TR 01 T e

1 anisthies slangh

Rl e S IERt T |

RTIALT § osii )]

o

s Wil

AL SARE Ny T

THl ok

e R
iim the iviee b, w

LI T

the abos

Lu-:'.:n v

The it hx thin Pabs ool Bl py

i baledbieg By pes choe toeat e

L v vzon micke e e
t peas e e

Taen o

JULy 1826 e i



2027 LMQG Sh‘# Expenses and Income Budget

Expenses |

Facility rental | $2,800.00 Based on past rental fee

Promotion $3.500.00 ATAX proposal to be submitted Aug. 26 & Jan. ‘27
Preview Event $1,840.00

Show Ribbons $350.00

Pipe and Drape, other show supplies  $3,017.00 white gloves, etc.

Printing : $3,700.00 show books, forms, other printed materials
Postage : $500.00

Raffie Tickets $200.00

Presentation Quilts $200.00

Fat Quarter Basltllets $75.00

Judges $1,300.00

Silent Auction | $200.00 Display sets

Misc. supplies $150.00 show tags, gift for custodian

Insurance $0

Signs $300.00 Directional and onsite

Replacement racks $1,200.00

Work and vendor room $100.00

Appraiser $150.00

Estimate ' $19,722.00

Anticipated Income from 2027 LMQG Show

Admissions $4,000.00
August & January ATAX $3,500.00
Boutique $2,000.00
Fat Quarier Baskets $800.00
Library $400.00
Presentation Quilt $2,000.00
Program Ads $1,500.00
Sponsor Donations $3,000.00
Silent Auction $2,000.00
Vendor Booths | $1,500.00
Appraiser $0

Total $20,546.00



Lake and Mountain Quilters Guild June 2027 Show Promotion Budget

items Requested Funding
Carolinas Country Register ads January and March, $200.00
$199/placement
UHQT and LMGQ Promotional Video $750.00
$1,500 non-proﬁ} rate from Keowee Creative (split cost)

|
Save the Date Card - printing production of 11,000 4’by 6” two $600.00
Sided color card
Postage Save the Date Card - Distribution October - $300.00
January
Social Media Bopsts: October - January $100.00
The Laurel of NE GA; % page ad and sidebar ad $375.00
Supply costs for|banner praduction - all artwork created by $175.00

Hamilton Career Center students would be at no cost, this is
for the physical supplies.

Total Request $2,500.00




2027 LMQG Printed Materials Distribution Plan

Mailings greater tlhau 50 Group Category

miles from Ooomﬁc County

12 ' Quilt Shops
GA -3, FL-3,NC-7and SC (8 greater than
50 miles)

56 Quitling Guilds and Groups

' GA - 9, NC - 3 and SC (46 greater than 50

miles)

8 SC Welcome Centers

6 Quilt Museums

22 : SC Historical Societies, Museums, Low Country
Visitars Centers

40 LMGQ representative presentations and workshops

Total for distibution >50 miles

Within Anderson, Dconee or Pickens Counties

1 SC Welcome Center, Fair Play
50 Local Destination Sites
Total Delivered or mailed <50 miles

Total Distribution

Quantity Distributed

1,675

1.865

3,175

245

330

1,400

8,470

500
1,750
2,250

11,000



~— Quilt Show Social Media Plan

Facebook + Instagram | June 2027 Show
Recommended overall rhythm

August-October 2026: 1 postiweek
November-December 2026: 1-2 posts/week
January-February 2027: 2 posts/week
March 2027: 2-3 postsiweek

April 2027: 3 posts/iweek

May 2027: 34 postsiweek

June 2027: 4-5 postsiweek + Stories/Reels
After the show: 2-3 recap posts

The same basic content can be used on both platforms, but Instagram should emphasize beautifui photos, Reels,
and Stories, while Facebook can carry more detailed information, event reminders, and community
interaction.

PHASE 1: Build Awareness

August-October 2026

Goal: Let people know the show is coming
August

£ Save the Date announcement

Introduce the quilt show theme

"What is a quilt guild quilt show?" educational post
Share photos from the guild's previous show
Introduce the quilt show committee

Sample post:



H SAVE TITIE DATE! 8
Our guild is excited to announce that our next quilt show will be heid in June 2027!

Mark your calendars now and plan to join us for beautiful quilts, talented makers, vendors,
demonstrations, and plenty of quilting inspiration.

More details coming soon!
#QuiltShow [#Quilting #QuiltGuild #SaveTheDate
September
Meet the quilt show commitiee
"Did You | ow?" quilt trivia
Throwbacllt photo from previous show

Member quilt spotlight
Ask: "WmI do you most enjoy at a quilt show?"

October
Halloween quilt/fabric inspiration
Quilt show theme reveal, if applicable

"Quilters, what are you working on?"
Behind-the-scenes pianning photo

PHASE 2: Build Interest

November—~-December 2026

November
Post 1: Thanksgiring!Gralilude

"Quilters are thankful for..."
Invite members to complete the sentence.

Post 2: Previous éhow photo

Post 3: Vendor announcement teaser

Post 4: "Start planning your trip!” post

December

Use the holidays as an opportunity to keep the show visible without making every post promotional.
Ideas: .

e Christmas quilts



Quilted ornaments

Quilted gifts

Member holiday projects

Favorite quilting books

"12 Days of Quilting” mini-series

Quilt show gift idea: Put the June show on someone's calendar!

PHASE 3: Countdown Begins

January 2027

Now begin a more deliberate countdown.

Post ideas
January 5 - 6 Months to Go!

¥ 6 MONTHS TOGO! ¥
We're officially counting down to our June 2027 Quilt Show!

Have you started planning your visit? Tell us what you're most excited to see!
Other January posts

Quilt show logo reveal

Official show dates and location
Admission information

Vendor registration announcement
Featured quiit sneak peek

"Meet the Makers” series begins

New recurring feature:
#QuitShowCountdown

Use the same hashtag throughout the campaign.

PHASE 4: Increase Engagement

February 2027

Post twice each week, with additional Stories.



Suggested posts
Week 1

¢ ¥V Valentine's Day quilt
s Member spotiighl

Week 2

» Vendor spotlight
o Quilt show FAQ

Week 3

¢ “Which quilt would you choose?" photo poli
¢ Behind-the-scenes planning

Week 4

e Featured quilt
e "4 months to gol”

Great Facebook question
If you could only buy ONE thing at a quilt show, what would it be?

% Fabric

Notions
* Books & patterns
I Quilting gifts

This type of post encourages comments and gives the guild information about what visitors want.

PHASE 5: Quilt Show Promotion

March 2027

This is when I'd begin shifting from “We're having a show" to "Here's why you should come."
2-3 posts per week
Content categories:

® Featured Quilts

Post cne beautiful quilt at a time.

Include:



Quilt name
Maker
Pattern/designer
Technique
Interesting story

if Vendor Spotlights
Introduce vendors individually.
Example:

VENDOR SPOTLIGHT!
We're excited to welcome [Vendor Name] to our June Quilt Show!

What can you expect? Beautiful fabrics, quiiting tools, pafterns, and plenty of things you didn't know you
needed! &

Who's ready to shop?

# Speaker/Demonstrator Spotlights
Introduce:

Lecturers
Teachers
Demonstrators
Special guests

¥ vVisitor Information
Start providing:

Location

Parking

Admission

Hours

Nearby attractions
Lodging information
Restauranis

* " 5 & & & 0

PHASE 6: 3-Month Countdown

April 2027

Increase to 3 posts per week.

Week 1



"3 Months to Go!”
Week 2
Featured Quiit |
Week 3

Vendor Spotlight
Week 4 :

Member/Volunteér Spotlight

Introduce ;ln "Quilt Show Countdown" Graphic Series
Create a oonsistehl graphic for:

90 Days
75 Days
60 Days
45 Days
30 Days
14 Days
7 Days

This gives the campaign a recognizable visual identity.

PHASE 7: Final Push

May 2027

This is your big promotional month.

Post 3—4 times per waek.

Suggested weekly schedule
Monday - Countdown
30 days untii the quilts arrive!

Wednesday - Featured Quiit
Show a beautiful quilt.



Friday — Vendorf/Activity Spotlight
Tell people what can do at the show.

Sunday - Planning Post

Planning yolir trip? Here's what you need to know!

May Content Ideas

H "0 Reasons to Attend Our Quilt Show”

Make this a carousel on Instagram and an album/post on Facebook.

1. Beautiful quilts
2. Local adists

3. Vendors

4., Demonstrations
5. Raffle quilt

6. Shopping
7. Inspiration
8. Friendship
9. Door prizes

10. Supporting the guild

¥ Award Preview

"Which category Tre you most excited to see?”
Raffle QuiIiF

Create several p?sts not just one.

Reveal the quilt
Story behind the quilt
Close-up ils
Meet the makers

How to p|.+'chasetickets

Countdown to drawing

&2 Vendor Mﬁiqa

Show visitors wh%re vendors will be located.
. |
s "What to B,ring to a Quilt Show"

« Shopping|bag
] Comfortal?le shoes
° Camerafplhone

|



e Measuring tape
e List of supplies
e Friends!

PHASE 8: SHOW MONTH

June 2027

Now move to 4-5 feed posts per week, plus frequent Instagram Stories.

Week Before the Show

7 Days

® ONE WEEK! 4
The quilts are coming. The vendors are coming. We're almost ready!

5 Days

5 Things You Need to Know Before You Come

3 Days
Behind-the-scenes setup
Post photos of:

Hanging quilts
Decorating

Vendor setup
Volunteers working
Signage going up

1 Day
TOMORROW!

Use your best quilt photo.

DURING THE SHOW

This is where Instagram can really shine.



Instagram Stor?es
Post thraughout thT day:

“Good moming!”
First quilt vnlpnors see
Vendor booths
Demonslra*ions
Crowd photos
Volunteers
Award winrlers
Raffle quilt
Interesting quilt details
Short videq dlips

Reels
Create quick videgs such as:
"Come with us to the quilt show!”
Film 1-2 seconds of:

Entrance
Quilts
Vendors |
Demonstrations
Peopie shopping
Special dislplays

Put the clips together with music and text.

e & & & & O

i

Facebook
Facebook is parli+4laﬁy useful for:

Schedule feminders
Parking information
Eventu

Photos

Winner announcemsnts
Last-minute changes

AFTER THE SHOW

Don't stop postinq immediately after the event.

1-2 Days After



Thank You Post
¥ THANK YOU! ¥

What an incredible quilt show! Thank you to everyone who attended, exhibited a quilt, volunteered,
demonstrated, sponsored, vended, donated, and helped make the event possibie.

Qur guild is grateful for every person who helped make this show a success.

We hope you left inspired to go home and make something beautiful! ®

One Week Later

Post:
"By the Numbers”
For example:
B 247 quilts
I' 18 vendors
T 86 exhibitors

W 75 volunteers
I 1 amazing raffte quilt

What a weekend

Two Weeks Later

People’s Choice Award

Share the winning quilt

Three Weeks Later

Behind-the-Scenes Thank You

Recognize volunteers and committee members.

Recurring Series to Use Throughout the Campaign

[ would strongly recommend giving your guild several named series so followers begin recegnizing them.

Series Frequency Content



¥ Quilt Show Monthly — Weekly Countdown

Countdown

¥ Mect the Maker 2/month Quilt makers

il Vendor Spotlight 2/month Vendors

Z Quilt Sneak Peek 2/month Exhibited quilts

* Quilting Tip Tuesday  Weekly Tips & techniques

@ Throwback Thursday Monthly Past shows

¥ Behind the Seams 2/imonth Planning

% Volunteer Spotlight Monthly Committee
members

? Quilt Show FAQ Monthly Visitor questions

@& Color inspiration Monthly Quili/fabric colors

Holidays to Incorporate

Rather than forcing every holiday into your campaign, use holidays that naturally connect to quilting.

2026

2027

Halloween — October 31
Thanksgiving - November 26
Christmas — December 25

New Year's Eve - December 31

Valentine's Day — February 14

National Quilting Day — March 20, 2027
Easter — March 28

Mother's Day - May 9

Memoerial Day — May 31

Father's Day — June 20

Independence Day — July 4

National Quilting Day is particularly valuable for your campaign. Use it for a major post such as:

¥ Happy National Quilting Day! §
Today we celebrate the creativity, tradition, friendship, and stories stitched into every quilt.

And we're celebrating by getting even more excited about our June 2027 Quilt Show!



What does quilting mean to you? W

Recommended Hashtags

Create a consistent set rather than using dozens of hashtags.

Core hashtags

#QuiltShow

#Quilting

#QuiltGuild
#QuiltersOfinstagram
#QuilktLife
#Quiltinspiration

Your own show hashtags
Create a unique hashtag such as:
#{GuildName]QuiltShow2027
or

#QuiltsAndThreads2027

If your guild is using the Quilts and Threads show name from your previous planning, that would make an excellent
consistent campaign hashtag:

#HWiltsAndThreads2027

A Simple Weekly Posting Calendar

Once you get into the finat few months, you could make the schedule extremely easy for volunteers to manage:

Day Post

Monday a
Countdown/announcement

Tuesday Quilting tip

Wednesda . Featured quilt
Y

Thursday I Vendor/member spotlight



Friday s Behind the scenes
Saturday Instagram Story/reel

Sunday 1 Question/poli

You don't need to post all seven days. Three quality posts each week will be much more effective than posting
every day simply to fill a calendar.

Most important strategy

I'd make the campaign about the quilts and the people, not just the event. A post that says "Quilf Show June 12-13"
is an advertisement. A post showing a gorgeous quilt and telling the story behind its creation gives people a reason
fo stop scrolling—and eventually gives them a reason to attend.

Why Quilters Are Valuable Event Attendees

Compared with many hobhbyists, quilters tend to be:

« Financially established {many are retired with disposable income)

« Willing to travel specifically for gquilting events

+ Loyal repeat attendees

» Heavy purchasers from vendors

» Interested in local tourism, restaurants, hotels, and attractions while attending shows

For this reason, quilt shows generate meaningful economic impact for host communities through hotel
stays, dining, shopping, and tourism spending. @

Snapshot of the Average Quiilter

» Female, age 65

» Retired

* Household income: $75,000-$100,000+

« Quilts 6-9 hours per week

» Spends about $3,300 annually on quilting supplies

« Owns multiple sewing machines and a dedicated sewing space

« Attends one or more quilt shows each year

« Often spends $700-1,500 per quilt show trip, plus hundreds of dollars with vendors

This combination of high engagement, discretionary spending, and willingness to travel makes quilters
one of the most economically active segments within the craft industry.






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS
I. APPLICANT

A. Name of Organization Oconee Farm Foundation

B. Address 209 Serenity Bay Drive

Seneca, S5C 29672
IL FUNDS REQUESTED

A. ATAX Funds Requested $10,000

B. How will ATAX Funds be vsed? stz PPN thunden related expies bor the Sprng 2027 Ooones Faom Crawd nteiuging reg-anal saverung,

witor boaklets and maps, avent o5, p 1 hi, ana orhat than hatp bong usiees 10 Ocones County and cannect them with our local fms.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 35%

D. Funds furnished by your organization

Matching Grant Source

Matching Grant Source

Other Funding  sinn0o0 - Source ficker Sates

Other Funding 1200 Sourceramcipating Farm Fees

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

IIl. NARRATIVE PROJECT DESCRIPTION

A. Project Title 5pring 2027 Oconee Farm Crawl

B. Description Df pmject he O¢oned Farm Foundanon i a year-round agriguram crp g people with Deones County larms ough our signatuse

Oconee Farm Crawl whets =it tout workng firma. meet Lo Iirmens, leam abowut agi cultwie aad thop local

C- Who w ll I beﬂe ﬁt rrom thlS PI'OJ eC t? Local larm. ymall Bussndstins, rageckents._and wsitor all benafit as the Farm Cramd brings new customaes 1o ewr farms
mhilg 4ncguraging ot 10 $a1. shoo and axplora throughaut Dconae County. Cur goal is bo busld sannesigns with gur farm tha contnwe long afier Farm Crand day

IV. DATES OF PROJECT ;
Beginning oacber 1, 2026 Ending way 21, 2027

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporation|date  November 3, 2025

Eleemosynary Organization under IRS Code: IRS # 39.5012175
Date of Determination Letter




V1. DEMOCFRAPHIC DATA
the project influence tourism in Oconee County?

How wil

A. Howmany visitors/participants attended the event last year and are anticipated this year?
Foll 2025 - 500 SOLO OUT May 2026 - 1,000 SOLD QUT Séptambar 2026 « 1,250 amicipated
B. How/many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 3se
This Year  unkmowm
C. How|many overnight stays were created by this event last year and are anticipated this year?
Last year ;_urknown
This Year:

Wnkngwn

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
Wa will use tangeted regional sacial madia advertising. email marketing, our wabsite. regional media, community calgndars,
printed materials, and tourism partnerships to reach visitors,
E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations OWNErs) Ticket and registration racords, visitor location data,
social media and website analytics, adventising results, event photography, promational materials, media coverage, and attendce surveys.
F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographlcs) Ticket reqistration records, ZIF codes, website and socsal media analytics, advertising sesults,

and attendee su . Spring 2027 surveys will also track distance traveled, overnight stays, lodging, other Oconee Cou
businasses visited, and estimated local spending.
VII. AUDIT
Does your organization perform an independent audit? Yes No _x
Name: of the Auditor:

VIH. Willyour project be using any funds from another group that received ATAX
fundf? No

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to

comply with all rules and requirements. I understand failure to comply may result in a loss of funding for
the project or ineligibility of future grants. I will compliele interim reports every 180 days anda a jinal report
no more than 60 days from completion of the project. All information required jor final reporting M. 1 e

detailed when project is complete.

A. Contact, : i rleton Title Executive Director
Signature ¢ Date aygus15 2008
Adidress 209 Serenty Bay Drwe, Sene 29472

Email info@oconesafarmcraw).com ix No.
Phone Number (s) 720-936-3793

B. Alternate Contact Name: Title
Signature Date
Address
Email Fax No.
Phone Number (s)




Proposed Spring 2027 Oconee Farm Crawl Budget
Event Planning & Management - Oconee Farm Collective: $6,000
Farm Crawl Booklet Design: $1,500

Farm Crawl Booklet Printing: $2,000

Regional Advertising & Promotion: $2,000

Posters & Postcards: $300

Graphic Design for Promotional Materials: $100

Event Signs / Additional Yard Signs: $300

Sponsor Banners: $300

Wristbands: $150

Farmer T-Shirts: $1,500

Fam; Crawl Merchandise Inventory: $2,000

Merghandise Supplies & Bags: $50

Welcome Bags / Visitor Materials: $250

Weldome Postcards: $225

Chegk-In Supplies: $250

Gas l& Meals: $300

Parlgi[ng {/ Event Supplies: $50

TOfﬁL PROPOSED PROJECT BUDGET: $17,275
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OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A, Name of Organization FARM Geniaz /&Va';ﬂarﬁn—% ”‘, D@ r.h\aﬂﬁx
B. Address S 29678
aidie SC 215

II. FUNDS REQUESTED
A. ATAX Funds Requested $ }/; &m0 o
B. How will ATAX Funds be used?

é‘tg aodt)%er*

] e
C. Estimated percentage of costs directly atiributed to attracting or serving tourists? 32 Yz

D. Funds fumished by your organization

Matching Grant Source

Matching Grant Source .
Other Fundmg 20D Source _ 2@

Other Funding 5002 Source_g I 72

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet Se b‘ldgd'j

IIl. NARRATIVE PROJECT DESCRIPTION

A. Project Title
Y Wheel, na@ ou’JYI

B. Description of project &Q&@;&h k Al

4 romaeting Qavicw ol amcl—F-a

C. Who will benefit from H"us project? 3‘"”-“"‘-‘!5
d:M_d CONOS .

IV. DATES OF PROJECT _
Beginning - |- 2 {, Ending B\ - 3\- Al

V. APPLICANT CATEGORY

Government Entity:
Non-profit Organization: Incorporationjdate /& - 23 - 09
Eleemosynary Organization under RS Code: IRS #30-0 59317

Date of Determination Letter  \ —{} — \\

T




V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee Co

A. Howmany visgt)mfparticipants attended the event last year and are anticipated this year?

B. Howmany of the visitors/participants were from beyond a 50 mile radius of Oconee County

last year and are anticipated this year?
LastIYear -
This Year gg%;%s

C. How many overni ys were created by this event last year and are anticipated this year?

ThisYear: 4~ ﬂ/ "»
D. l-lowido OU plan to advertise tln event beyond a 50 mile radius of Cﬁnee County"

E. What other documentation can you provide demonstrating this event promotes
Tourfsm in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) Jsetures

i

F. What records will be kept during this event to obtain the above demographic data?

(i.c. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) + icket sales }Siﬂ?.rf_&cmw.s

VIL %UD]’;I‘ ‘/N

0€s your organization p i : i 0

Name|of the Auditor: ﬂ . : 1 A al um:i“ilq
VIII. Will ur pmject be using any funds from another group that received ATAX ) 3

fun
J § ﬁm ke guidelines for the Oconee Camy Accommodations GmntRequest and do he ?m

al!rularandre uiremems.f ndersignd fallure to comply may result na!oss‘o mr

rke oject or ineligibility of future grants rnmmmmmmrmtm renon
na more than ¢ rw;mmn project Al information required for final reporting MU
detatied when project Is complete.

A. Contact Name: led&. gzleg F%-ogn:m tEvents (Charrmon

'aﬁw-a’( 47—5&32



____ltemDescription _ [ Income
_____ Heritage Fair Income and Expenses 202
ltem Description Income Expenses

Comm. Vendors/Sponsors S 12,000.00

ATAX

Food Vendors S 4,250.00

Snack Vendors S 500.00

Inside Craft Vendors S 2,250.00

QOutside Craft Vendors S 600.00

Livestock Entries 5 750.00

Carnival/Games Proceeds $ 15,000.00

Ticket Sales 5 50,000.00

Pageant 5 500.00 | S 500.00

Ag Days $ 3,000.00 | 5 3,000.00

Security S 15,000.00

Dues/conventions S 150.00

Livestock Premiums 5 500.00

Barn Shavings/Supplies S 1,000.00

Fuel S 300.00

Gate sales staff S 3,000.00

Judges 5 750.00

Ribbons/awards S 1,000.00

Advertising (Social/radio/print) $ 65,000.00

Signs/Flyers S 1,000.00

Entertainment $  15,000.00

Arena Events 3 10,500.00

Rentals/tents/tables etc. 5 6,000.00

Misc. Supplies S 500.00

Parking ) 3,000.00

Trash and Bathrooms ) 3,500.00

Utilities S 1,500.00

Restroom Trailer/Porta Johns S 4,000.00

Totals $ B8,850.00 (S5 76,200.00
Fund Balance $ 12,650.00



Night of Worship

Journal ads
Fliers/poster prints.
Banner.

Social media fees.
Radio ads

Total.

- JoTy T =N\
THEFARM.
CENTER

AN i cammme
: \lmul%

ot‘& O \%0

o, 4

Yrey . M-\““‘/
-

$300
300
75
500
500

$1675



Golden Comer Native Plant Festival 2026 Budget

Income
sponsorships $6,000.00  $4000 presenting sponsorship already cbtained

vendor fees $1,000.00  $40 inside, $30 and $50 outside
: - food trucks wil be handied by the FARM Center
. merchandise will be handled by the Festival Commitiee

total income $7,000.00
i Expenses
|
signage/printing $600.00
tentrental | $1,500.00
FARM Center fees $760.00
speaker fees $4,000.00 4 speakers
totél expense $6,860.00

ProfitiLoss $150.00
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f\ Trailhead

MEDIA

10695-2 for 4weeks at $1,000 starting August 28"
S/0 Sheep Farm RAWS

10708-2 for 4weeks at $1,000 starting August 28%
Hitec Rd ES, S/F

10715-2 for 4weeks at $1,000 starting August 28"
Hwy 123 350 ft N/O Davis Creek Rd WS

11209-1 for 4weeks at $1,000 starting August 28"
Hwy 17 Alt 200ft N/O Rock Creek Rd ES {Toccoa)

Total contract value would be $4,000 for the four boards.

Let me know if you have any questions, thank you!!

Loudon M. Rosier

Sales Executive

Mabile: 864-280-5079

Email: rosier@traitheadmedia.com

Web: www.trailheadmedia.com



WHNS

Homepage Takeover

Increase your brand's visibility with high-impact creatives that take over our website's
hemepage, ensuring unparalleled exposure and engagement from every visitor,

150,000

Impressions

Targeted Streaming TV

Reach the right audience on the biggest sireaming platforms with precision tarzeing. Deliver
your message 1o houscholds most hikely to become costomers while they watch the content
they love—combining the impact of television with the accuracy and measurability of digital
advertising,

!

% :

39,473

Impressions

# of Tactics

Impression Total

189,473

Total Cost

$3,000
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THE JotrNAL

210 W North First Street = P.O. Box 547 « Seneca, SC 29679 « Ph: 8§64.882,2375 » Fax: 864.882.238)

Proposal for the Farm Center

Melinda,

Per pur conversation today we know that you would to increase traffic to the Fair.

Print Advertising and Digital Advertising

Prir_t Advertising-
Print advertising in the Pendleton Post, the Journal and Editorial Content

Pendleton Post ads publish twice a month and are full color — rate is $175 for a quarter page ‘L‘{ mon'lh ®

L

Journal advertising is included in your monthly spend along with Editorial content

Di%!al Advertising on our website-

Baaner ads placed on our website with 20,000 impressions per month.
Starting in August and running through September

Link will be to the website or Facebook page

Price will be $140 per month x4 m ths #5460

Genfencing-

40,000 Impressions

Starting in August and running through September $ 50(]
Price wili be $500

Prepered on August 10, 2026

By Jeremy Powar



Galden Corner s Radio Station

Farm Center Fail/Winter Marketing Plan

Goal -To promote and encourage listeners to visit the Farm Center for
upcoming Foothills Heritage Fair.

Plan — To utilize both radio stations and a strong commercial scheduie
to promote the upcoming Foothills Heritage Fair. Both stations will
offer additional support through sharing FARM Center posts on our
social media platforms and morning show interviews. Recommended
scheduiles per station are below.

100 commercials per month/per station for September
5 ads per day Monday through Friday
$1,000 per station
$2,000 total for September

* Thirty second commerciais to be run between 6a-7p

*Net rates

(Brandon Kessler-Sales) { Adveriser)









811326, 527 PM

file:/C:UsersiOwner/Downloads/SC Heritage Fair webp

SC Hentage Farr.webp (1500x1500]

mn



8113726, 5:27 PM

a=—=e -
satigies
s PRI BT S
- | - i

file/HC:MUsers/OwnerfDownloads/GC Native Plants.wabp

GC Mative Plants. webp {1500x1500)

i



Weatminaster

SOUTH CAROLINA

Mr Phil Shirley
Oconee PRT

415 S Pine street
Wathalla SC 29691

Mr Shirley ,

The City of Westminster proudly support the FARM center activities such as the Carolina
Foothills Heritage Fair and other activities they conduct. The FARM center provides an outlet
for wholesome activities for all ages. Visitors and locals alike support our restaurants and retail
stores during events at the center, We appreciate the work at the center to support our local
farmers.

Thank you,

James M Powell Fh
\éstminster Mayor Pro Tem



OOCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

L APPLICANT
A. Name of (?rganizaﬁon: Oconee Conservatory of Fine Arts dba Upstate Heritage Quilt Trail
B. Address  P.O Box 482 Seneca, SC 29679

1. FUNDS REQUESTED

A,
B.

C.

ATAX Funds Requested § 2., 345 . 6D

gﬂﬁi y;:ll ATAX Funds be used? Funds will be used to promote and market the Upstate Heritage
rail.

Estimated percentage of costs directly attributed to attracting ar serving tourists? _100%

Funds furished our orgamzaton Tohe determined
Matching Gmntbytoybe determined
Matching Grant
Other Funding 32010
Other Fundmg

Provide an itemized total b for your event and an itemized budget only reflecting how ATAX funds will
be spent. THIS IS REQ D, attach on a separate sheet

Il NARRATIVE PROJECT DESCRIPTION
A, Project Title Promotion and Marketing of the Upstate Heritage Quill Trail
B. Description of project _see attached

C. Who will benefit from this project? see attached

IV. DATES OF PROJECT 2
Beginning Fall, 2026 Ending Spring 2027

V. APPLICANT CATEGORY

1]+

Government Entity:
Non-profit Organization: Incorporaﬁm'date 11/15/2004

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

Rissiessl



Vi I-II)EMQI(I;tll}APH']C I}.%ITA o 0
ow Wi e ect influence tourism in Oconce County?
See anacbedpm !

A. How many visitors/participants attended the event last year and are anticipated this year?
L[l:lQI‘.Asa.sel.Lgmded.mw As such, we use other sources to measure participants.
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Y
This Year
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year 3
This Year;

D. How do you plan to advertise this event beyond a 50 mile radius of Oconce County?
UHQT website, ads in art and qullung_mib]watlom, both print & onlme, soclal media,
Oconee Count : ocal onli o

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) see attached

F. What recards will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) Website analytics, feedback from UHOT sites, UHQT Facebook analytics,
Collaborative collection with the Lake & Mountain Quilter’s Guild project

VI, AUDIT
Does your organization perform an independent audit? Yes No X
Name of the Auditor;

VIII. Will your project be using any funds from another group that received ATAX
funds? Yes, Lake and Mountain Quilters” Guild in Oconee County

Ikawmad!heguldefb&aformeﬂcomm
with all rules and requirements. I unde
ineligib uture grants. I will




Il B. Description of Project

The Trail continues to request funding for computer support and maintenance of our website
(uhqt.?rg), program analytics, social media, email services, domain fees and security. Earlier
this calendar year we canceled our relationship with the STQRY, a company who had previously
supported our tour app for smart phones. Under new ownership, STQRY had raised their fees to
a level|that we did not feel was either justified by their services or within our budget.
Subsequently, we have moved our tours to the UHQT website and it is now under the
mnaéement of our webmaster, Janice Hinson.

Qur relationship with CU Prints in Clemson has been very satisfactory and we plan on
continuing this relationship. Our new advertising with Carolina Arts and The Country Register
has been fruitful, yielding exposure to a much broader audience. We have also joined the South
Carolina Quilters and can advertise on their website now as members.

We coPtinue to request support for our interpretive signs that are included in sites that are
open to the public and assistance in repairs or replacement of some of our older, damaged
blocks. Unfortunately, we did not receive enough funding to assist in the replacement of the
older blocks that were painted on MDQO in the last grant cycle. Some of these early blocks are
located in Oconee County and are placed at sites that do not have the funds to replace them at
this time.

UHQTéhas been approached by the Lake and Moauntain Quilters Guild to join in a collaborative
projecjt that will encourage visitors to come to Oconee County to view the talents of both the
Guild :and UHQT. As we know, Oconee County has a legacy of quilting and many amazing
current quilters that should be 2 draw for visitors interested in history and the arts. The two
groups, LMQG and UQHT, would like to develop a promotional video highlighting historical
locatiéns, local venues and events across the county. The cost of this video would be split
equally between the two groups and is dependent on both entities receiving this funding.

The video could be posted on a variety of media sites induding Visit Oconee. We would achieve
this objective by videotaping interviews with area quilters with their quilts and of focal sites
with quilt panels that are historical or of artistic excellence. Additionally, short clips would be
develcivped for use on social media by both organizations. Oconee County’s rich history is told

throu:gh the stories of its past and present quilters, a story, often overlooked, but which should
be shared.



Il €, Who will benefit from this project?

The proposed new video should enhance interest in many sites throughout Oconee County
where quilt blocks are placed. We anticipate feedback from those visitors in response to their
experiences when they visit the county. Local restaurants, shops and other businesses in the
upstate benefit from the visitors to the Trail's walking, biking and driving tours. Businesses such
as restaurants and marinas on Lakes Keowee and Hartwell will benefit from the increased
tourisT as a result of the Trail's new Water Tours.

Vi. Demographic Data, How will the project influence tousism in Oconee County?

We hope to extend the video presentation to many of our sources throughout the country that
support us through advertising to share the video on their websites. The collaboration between
the Quilt Guild and the Trail is sure to excite many visitors. We feel that we offer a different
take an barn quilt trails, which are located in every state of the US and a good portion of
Canada. Because our quilt blocks represent real quilts, our interactive website includes the
stories of the original quilters, and in addition, this first collaborative effort to join a guild and a
trail together to promote both entities should be one of a kind!

Vi D. Demographic Data, How do you plan to advertise this event beyond a 50 mile radius of
Oconee County?

The Trail is active on our website and Facebook page, posting not only items about the Trail but
also sharing event information and local venue’s posts on our pages. We have increased our
advertising in two new publications; one the Carolina Arts magazine, an online comprehensive
entity that covers both North and South Carolina artists and art events and the Country
Register, which is more craft and quilt oriented, a bi-monthly, printed newsletter that covers
North Carolina, South Carolina and Tennessee. With the addition of the video on a variety of
websites, the quilts and their makers will reach a much more diverse audience.

We also attend many quilt shows throughout the southeast, connecting with attendees,
vendors and visitors. We always carry a stack of our rack cards with us to add to their
information tables to share what’s happening in the Upstate. Trail members of the Board also
give presentations throughout the region to groups that are interested in hearing about the
Trail.
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o] Adobe-1 year $255.00 $64.00
Elamentor-1 year $320.00 $50.00] T
Website $26200 $71.00 .
Froemius indopandent Anslyics- $60.00 $1500 =17
1 year |
Subtotal $917.00 20000 0 |
T T Rack Cards-Design and $897.00 s2400 —
g
Reck Carcs.Postage and $274.00 $69.00 .
b Shipping . i
County Register-ad $573.00 $143.00
T T Carolina Arts-ad $438.00 $108.00 T
----------- Upcountry ad $156.00 $38.00 !
Subtotal $2838.00 $684.00 :
Social Media i
Marking .
T T Video Coltaboration with Guild $750,00 $750,00 .
—l Oviine Design $267.00 $67.00 !
ST Subten $1017.00 $817.00
T Promotional . |
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T 77 Equipment S
e Now or $304.00 2808
Development a8 g
Upcdate Shide Presentation i $156.00, se00 00
e Bubeaa) $260.00 $65.00
E— —
! $104.00 $26.00 !
| le:Intal Interpretive Signs for quit blocks $104.00 $2600 - _'I
. Block Repsir I
li"_ Gullt Block Repairs $623.00 652300
f ubtotal $823.00 $823.00
EE—— Y PRI $8257.00 s2e800 |
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IL. FUNDS REQUESTED
A. ATAX Funds Requested $_| )L \éa )
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I_MFWFC g D g C:'OJ!"\,PV}I <
C. Estimated percentage of costs directly attributed to attracting or serving tourists? [g& 5 &

D. Funds fumishcd by your organization ) [Qo -
Matching Grant Source

Matching Grant Source
Qther Funding Source
Other Funding Source

Provide an iternized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

II[. NARRATIVE PROJECT DESCRIPTION .
. z ’ -
A Project Title  PwvfAcinG s tmartetipng 2o -2 vinalmyinrg
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-/ Non-profit Organization: Incorporationjdate (443 - Svl ¢ 3

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letier

&
57- 0944 11

w C P

D



V1. DEMOGRAPHIC DATA

How will the project influence tourism in Coun
Gromeyna o0 & m lyg'v/ e Preckess
booatd Lannd Tr -

| ‘l'-'(g

WW RZAP~] SpPory 1ne 0OC -l-qW"lS‘m dollag
A year?

How imany visitors/participants attended the event last year and are anticipated this

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are antlclpated this year?
Las Year _ ol +
This Year __ .0l¢ &
C. How many overnight stays were created by this event last year and are anticipated this year?

Last year ;
This'Year: [0— 209 o& o ks es
How you plan to advertise this event beyond a 50 mile radius of Oconee County?
Wgprc l"‘d?’ ~ Scenad bt e — Ervchus( - (Bbio— TV~ M""’?ﬂwﬂf

and c,n—»e-‘l blagle ofF ol pecple
E. What other documentation can you provide demonstrating this event promotes
Tousism in Oconee County? (i.e. photograpbs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

F. What records will be kept during this svent (o obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
den:ﬁographlc.?u] e e & I’v—% e he e """"“'""’\G?;
Cocash ned i en~ei e, !oc—“-{ +oniiv _doliot

VII. AUDIT

Does/ your uon perfona/ mgend-t audit? Yes \/ No

Name of the

VII. Wil your project be using any funds from another group that received ATAX
ﬁmt!ls" N Oy ok ?m
' f

1 have read the guidelines for the Oconee County Acwmmodaaons Grant Request and do kereb mu o

comply all rules and reg m‘rements. understand failure fc comply ma result in
the project or inelipibility of [uture grants. ’m epores ever LL[MHLED u.
0 more than 60 days from completion of the proje 1formation required jor final reporting MU.
detatled when project is complete.
A. Contact Name: bl - Tron/1%on Wbt Drmeada—
S{ﬂmre Date i 7 ST A
ooy €2 SSLA]
Email Fax No. '
Phone Number (s}
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Signature Date
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Email Fax No.
Phone Number (s}
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Walhalla Performing Arts Center
PO Box 523, Walhalla 8C, 29691
864-638-5277
Walhallapac@gmail.com

WPAC 2026-2027 Media & Advertising Budget

Radio
o iHeart Media, Greenville SC (covering the
complete upstate)- $2,000 Monthly/ $24,000 annually.
e WGOG 101.7 & The Lake 94.1 (SC, OC), WNEG (Toccoa GA), WLHR {Hartwell GA)-
$2,600 monthly/ $32,000 annually.
e Audacy Media, WORD - $2,000 monthly/$24,000 annually.
Newspaper
e The Journal {covering all of Oconee County) includes Scuttlebutt and
Visit Oconee Tour Guide- $2,200 monthly/ $26,400 annually.
Facebook
e Social Media Advertising- 5600 monthly/ $7,200 annually.
Wabsita
e Drum Creative- $500 monthiy/ $6,000 annually.
Brochures
® Design and build by WPAC and The Journal- $3,000 half season/
$6,000 annually.
WPAC Logoed Concert Cups
¢ Design and build by WPAC and Whirley DrinkWorks- $3,000 half
season/ $6,000 annually.
Keowee Creative
e Marketing/Social Media- $1,200 manthly/ $14,400 annually.

Total Advertising Cost- $140,000.00






OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

[. APPLICANT

A. Name of Organization Westminster Music Centre

B. Address 216 E Main St Westminster SC 29693

1. FUNDS REQUESTED Produce and Promote our free family-friendly concert series
A. ATAX Funds Requested $ 11450  “Music on Main" which brings in over 500 people per event from all around
the region to downtown Westminster. In addition, we are seeking additional
B. How will ATAX Funds be used? funding to help with infrastructure improvements and marketing funds to
help our new community concert venue in 216 E Main St move forward. We

R . will be opening this Falll See attached project description for details
C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100

D. Funds furnished by your organization 8900

Matching Grant Source

Matching Grant Source

Other Funding _30%0 Source_Beverage sales, quitar rafile, VIP tickets
Other Funding 5000 SourceBusiness/Personal Sponsorships

10000 State PRT Grant
Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

HI. NARRATIVE PROJECT DESCRIPTION

A. Project Title 2026-27 Music on Main & 216 E. Main St. Venue Infrastructure/Marketing
B. Description of project Please see attached addendum for Description and Benefits

C. Who will benefit from this project?

IV. DATES OF PROJECT
Beginning 7/1/26 Ending 6/30/27

V. APPLICANT CATEGORY

Government Entity:

« Non-profit Organization: Incorporation|date 9/19/16 8§1-2463067

Eleemosynary Organization under IRS Code: [RS #
Date of Determination Letter




V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

Please see attached addendum for tourism influence

A. How many visitors/participants attended the event last year and are anticipated this year?
1500 last year & 2500 this year
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are an ted this year?
Last Year "W
This Year ~40%
C. How|many ovemnight stays were created by this event last year and are anticipated this year?
Last year ; ~10%
This Year: ~10%

D. How do you plan to advertise this event beyond a 50 mile radius of Ocenee County?
Online: marketmg {google/facebook/instagram ads, website, newspaper ads, radio ads, billboard, e-newsletter

E. What other documentation can you provide demonstrating this event promotes
Tourpsm in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

patron data cards, photos of parking lots, letters from local business owners & vendors, attendee testimonial

F. What records will be kept during this event to obtain the above demographic data?

(i-e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics)
Data Cards, Website & Social Media analytics, newspaper/radio demographics, newsleter clicks
VII. AUDIT
Does your or& anization perform an independent audit? Yes _ No _ X
Name of the Auditor:

VIII. Will your project be using any funds from another group that received ATAX
funds? NO

{ have read|the guidelines far the Oconee County Accommodations Grant Request and do hereby agree to

comply with all rales and requirements. I understand failure to comply ma resuft in a loss of funding for
the project or i h gil rh ) m'm'e ants. I will complete interim reports every 180 days and a fingl report
no more thap 60 days from completion of the project. All information requirec or Jinal reporting MUST be
detailed when projecr s comp ere.
A. Contact Name: 8J Ca"f-!-ha" Title Director

Signature %"}U-,P Date B8/8/26

Address gcréenﬁeldmlw:m%ter

Email frkymusic@gmail.com ax Ne.

Phone Number (s} 8642803779

|

B. Alternate Contact Randy Roberts Title _Board President

Si nature ;?,(7‘0_\ Date __ 8/8/z6™

dress nsler

Email roberts.se ax No.
Phone Numier %sf 7704024199




{Mustc on Main Budget - 2026
|
Hem Cost yandor
I
Earfooyance
Headiiner Band x3 7,500, WMC
Opening Bank x5 2,500{WMC
Meals {Rand 8 Stafl) 1200/0n-Site Food Vendors Catering
Hospltality o00{WMC
i
[Total Band Bldget 12,100
Broduction
Stage Rental, 0/ Gity of Wastminster partnership
Production Coordinator + assistant 1,500 WMA director & subcontract labor
Scund/Light/squipment 1500[WIMIC & FNICY Music
GL/Board Adnual Insursnce 1500| Johnson & sohnson via Insurance Works, Westminster
|Event insurahce {GL/liquar) 950 Speciaity Advantage (via Acord}
On-site Security 750|Off Duty City Police Officer
Total Progugtion 6,200
Macketion |
Website hosting/plugins/domains 600| Godaddy
Soclal Medid ads 2000 Facebook, Instagram
Newspaper bds 2400| Daily Jownal
Radioads ° 900| WSNW, WGOG, WNCW
Billboard 1000| Trsithead Madia
printed fiyats, posicards 0| Blue Ridge Elactric
{
Total Marketing 6900
216 E Main St fent 6000 Appletawn Properties
Acoustic Trsatment [20) 4xd Panels 3200(Kings Woods
lhuter Curtain for Stage Walls {12x20x11°) 1250|Danis Window Trestments Inc
|Etectrical Upgrade-wire receptacles, fixtures etc 7500
Total 216 Infrastructure 12050
|
{Annual Budpet 43,250




Westminster Music Centre
8.8.26
Fall 2026 ATAX Grant Request Addendum

The Westminster Music Centre, a registered 501¢3, has renewed our
commitment to organizing and promoting “Music on Main” which is a
family-friendly, free-to-the-community concert series. This concert series
aims to further the mission of the Music Centre, which is to promote the
Jjoys of live music to our community.

In addition, we are excited about opening our indoor Music & Events
Venue in our new home at 216 East Main Street, which has an anticipated
“soft opening” during the South Carolina Apple Festival on September 11,
2026, with many more events to follow. We are seeking grant funding to
help ensure the sustainable growth of both Music on Main and the new
Music Centre venue.

4 Record of Sustainability and Growth

Music on Main has a 10 year track record of generating tourism to
Oconee County. These events help further establish the County and the
City of Westminster as a destination for our region due to the high quality
music and family environment we seek to create and foster.

In 2026, we are committed to renewing our 4 events-per-year
program and our goal is to grow to an attendance of 1000+ per event. In
2021, our first year back hosting events in the wake of the pandemic, we
hosted 2 Music on Main events, the 20 of which grew to an estimated 200
attendees. In 2022, we produced 4 events, with an average attendance of
300, with majority of attendees coming from outside of city, and many
from outside of the county (and even state!).

In 2023 and 2024, with help from ATAX funds, we held 4 successful
events, with an average attendance closer to 500. In 2025, due to
budgetary constraints, we held only 2 events, with similar attendance.
These events are free to the public, but do require significant financial
inputs in order to fulfill our commitment to the high quality of music we
have set for ourselves, as well as the standard of patron experience we seek
to achieve. In 2026, we plan to return to our 4 event program.

We also partner with and support other local organizations with
similar missions of music promotion and tourism generation. The Music
Centre is completely volunteer run, with the addition of paid production
staff on event days. Qur volunteer board of directors not only generously
give of their time to make Music on Main a success, but each has also made



anancial contributions to ensure our future success.
Resili 1 New O tuniti

In 2020, we made the difficult, but necessary, decision to leave our
me at 101 W Main St, to pursue a more sustainable path for keeping our

rission alive in Downtown Westminster. This plan has recently taken
some unexpected, but exciting turns. We now have taken lease of 216 E
Main St, a space which is much closer to being ready to host events. The
space will be used for ticketed concerts, but we are also taking a much
broader, more community focused approach to the use of 216; We intend
to offer other events such as: group and private music lessons, band
rehearsal space, open Blues, Jazz, and Rock Jam sessions, and private
bpokings such as camps and workshops.

Our specific infrastructure requests regarding the 216 space are to be
used in purchasing and mstallmg acoustic paneling all around the venue to
make for a world class sonic experience for our patrons. These panels will
be made by a local artisan and installed generously throughout the
audlence listening area. Additionally, we will purchase and install a high-
quallty theater curtain surrounding the walls of the stage area which will
add great acoustic and aesthetic value. Using grant funds from Spring
2026, our board and team of volunteers have been hard at work re-
painting and finishing the interior walls and ceiling. We have also already
s1gmﬁcantly invested in upgrading the electrical work to meet code and

nt requirements. We recently completed building a 20x12' stage and
fully expect to be able to hold concerts and events starting in Fall 2026,
with a planned “soft opening” during the Apple Festival September 11-12th,

The funds requested for this grant will be used both to help with the
final upfit of 216 and to help fund the production and promotion of Music
on Main, which is a free event open to the public. We have committed to
booking national and regional level original talent for our headliner bands,
while also cornmitting to booking up-and-commg local talent for the
a‘i);o}emng slots. This ensures a high quality of music for the concerts, but it

allows for us to be recognized in a much more visible way to the
greater region. As such, we have expanded our marketing efforts far
eyond Oconee County, and these grant funds will allow us to continue to
and the reach of our marketing. This greatly increases the brand
potential for Oconee County to be seen as a destination for regional
tourism. Now that we have indoor events to promote once again, we will
able to more efficiently market all of our events in tandem with our
isting Music on Main marketing strategy.



Bringing People Together

Attendees are drawn to Music on Main events for more than the
music and family-friendly elements. Each event includes a “classic car
cruise in” with over 100 classic cars, food trucks, arts & crafts vendors, and
a beverage stand which is our main avenue for raising funds. In 2022, we
instituted a popular guitar raffle and VIP experience, which served as
further self-generated revenue. The rest of the operating funds come from
generous support of local businesses and individuals who are passionate
about bringing live music to Westminster — “The Little Town with the Big
Sound.”

Grant funding at the local, county and state level are therefore
essential in helping to continue and grow Music on Main and ensure that it
ill not only exist for years to come, but will flourish and expand as work
to make this concert series a destination event for our community and

those in the greater region.

Thanks sincerely for your consideration,
BJ Callahan

Iqteﬁm Director, Westminster Music Centre



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

L APPLICANT

A. Name of Organization 1o Herers Eonme Thempeunc, Caner, Tuc.
B. Address 59% \WiLb Heaps=s Way

Semeca SC. 2967%

IL. FUNDS REQUESTED

A,

B

C

ATAX Funds Requested $_(p 429, 11
How will ATAX Fundsbeisetr.’ TaBRicATE € TNSTALL A PERMANENT

Estimated percentage of costs direcily attibuted to attracting or serving tourists? _[OO 7o

D. Funds furnished by i‘uur organization *0

ﬂalcging Crant gourt:c
Matching Grant _ oUrce
Oﬁ::rFugndmz [ Y] Sowoe

Querfunding ______ Source

Provide an itemized rotal budget for your cvent and an ienuzed budget only reflecung how ATAX
funds will be spent. THIS IS REQUIRED, atiach on a separate sheet

H1. NARRATIVE PROJECT DESCRIPTION

A. Project Tille D ecovez Wil Hearts : Visime Wewcome ¢ Tneormation Kiosk,
B. Description ol project _ oL SASE »EE ATTACHED PROTECT WARRMTIVE

IV. DATES OF PROJECT

Rezinning Moy, 2026 Ending_APRIL, 2027
V. APPLICANT CATEGORY

1K

Government Entity:
Non-profit Organization: Incorporationdate EFFECTIVE 7/2,&0!5

Eleemosynary Orpamization under IRS Code. TRS #
Date of Determmipation Letter

RESTEYED)



VL DEMOGRAPHIC DATA
Haw will the projevt tnffugms oieism @ Olonce Cottily |

E SEE ATT £0 TIVE
Ao TIe TRETE 5 ehibs~ 0 Te RS SLETRIER wid To SO0 (kAL 4B Ao, eLOYTMOD Tl ALE
- TRoTECT, NDTAN EvenT

B How many of the visitors/particepants were from beyond a 30 mide radis of Oconee County
last year and are anuictpated this year?
Iowr Voor urfg
e e N{é

C. How muany cvernight stivs w2m crsanie btk ;oo Tae oy Oond ate anioipatad thes sear!
Last year ; Nr/A
This Yrear N[A

D How dosou plan 0 2h sevem 2 22 € oagpen,

u.,fé__mzs.&gjmﬁcl MOT. m., E.ﬁwr

E. What other documentation can vou provide demonstratiag tins event promotes
Tounsim in Oconer County? (i.c. photographs. letters from local chambers of
commerce, restauranis. shop or accommaodiations owaers) NAA

F. What records will be hops dunmy thes 2vent 0 o2i3le the 1507 2 gamnogrpae dala '
(1¢. guest logs, pione legs. accommadations conlisets. websie hits, advertising

demographics) _ W /8

VL AL DMl
Dites vour organizatton perlonm an INUependent audit: Y os a7
Name of the Aaditor

VIIL. Wl your project be using any (unds from another group that recenved ATAX
fundi® _MNeo

I have read the guidelines for the Ovonee County Accommodations Gramt Requeu und d’u heﬂ.-ﬁ P ugree fo
comply with all rules and requirements. | understand failure tn cont nfy gy resull in 5 :
the praject vr ineligibility of future grants. § will comp interi. ]

no more than b0 days from completion o,
Eemlr?a when project is complete.

8. Alteraete Contact Name: L,
Siznature Date
Address
Email Fax \o.
Phone Number (s) .




WILD HEARTS VISITOR INFORMATION KIOSK

CONCEPT RENDERING & SPECIFICATIONS




L Wi Hearrs
EQUINE THER A PY

598 Wild Hearts Way, Seneca, SC 29678
864-991-9163 | www.wildheartsequinetherapy.org

Discover Wild Hearts: Visitor Welcome & Information Kiosk
TOTAL PROJECT BUDGET
Digital Print (36" x 48" visitor information panel): $369.00
Fabrication of Visitor Welcome & Information Kiosk: $4,800.00

» Delivery, Installation & Concrete Footing: $950.00
« Sales Tax: $310.14

Total Project Cost: $6,429.14

ATAX FUNDS REQUESTED

« Digital Print (36" x 48" visitor information panel): $369.00

« Fabrication of Visitor Welcome & Information Kiosk: $4,800.00
« Delivery, Installation & Concrete Footing: $950.00

« Sales Tax: $310.14

Total ATAX Funds Requested: $6,429.14

Budget Narrative

ATAX funds will be used to fabricate and install a permanent Visitor Welcome &
Information Kiosk at Wild Hearts Equine Therapeutic Center. The project includes
fabrication of the kiosk structure, production of the 36" x 48" digital visitor information
panel, delivery and installation with a concrete footing, and applicable sales tax. The
total project cost is $6,429.14, based on the most cost-effective complete turnkey
proposal received.

Three estimates were oblained for the project in accordance with ATAX requirements.
Two vendars submitted complete turnkey proposals for fabrication and installation of the
Visitor Welcome & information Kiosk. One vendor submitted an estimate for the 36"
x 48" information panel only, as that company does not construct kiosk structures.



D-Sign and Graphics, LLC

PO Box 1707
Seneca, SC 29679

_-a: d‘Sign Ph: (B6d) 885-0435

Email: Debbie@dsignseneca.com

Estimate #: 4496

SIEFRE e pneallo s Web: http://iwww.dsignseneca.com
Page 10of 1
Craated Date: | 7/28/2026 4.19:00PM Prepared For: | Wild Hearls Equine Therapeulic Center
Salesparson: | Housa Account Contact: | Pam Murdock, Administrative
Emall: Office Phone: | (864) NA-
Phone: | N/A&
Email: | fundraising@wikiheartisequinetherapy.org
Entered by: | Chryslal Baker Addrass: | 598 Wild Hearls Way
Senaca, SC 25678
Description: VISITOR KIOSK SIGN
Quantity Unit Price Subtotal
1 Product: Digital Prints 1 $369.00 $359.00
Description: 7-10 Year Vinyl
*1, 36 in % 48 in Single Slded Custom Roll Print, Made From Premium Casl Vinyl
Quantity Unit Price Subtotal
2 Product: Signage 1 £4,800.00 $4,800.00
Description: Single Sided Wood Stained Frame with Metal Roof
Hardware Included
Quantity Unit Price Subtotal
3 Product: Service and Install 1 $950.00 $950.00
Dascription: Standard Inslall with concrele fooling
* Standard Install
Notes IEshrnale vald for 30 days.
Estimate Total: $6.116.00
Subtotal: $6,119.00
Taxes: $310.14
Total: $6,429.14
Daposit Required: £3.21457
Payment Terms: 50% Depaosit required payable at biips.//dsignaeneca.wixsite.com/d-signipayments,
Balanca due upon receipt.
Client Reply Request
] Estimate Acceptad "As Is”. Please procead with Order. ] other:
] changes required, please contact me. SIGN: Date: i

Print Date. 8/7/2026 11:05:10AM



The |Visitor Welcome & Information Kiosk is a permanent tourism amenity that
direcily enhances the experience of travelers visiting an Oconee County agritourism
desgmation It builds upon Wiki Hearts' continued growth and previous ATAX-supported
tourism improvements while providing a practical, long-term resource for visitors.

The kiosk will also serve as the foundation of the Discover Wild Hearts tourism
initiative, a phased effort to further enhance the visitor experience through future
projects such as a professional tourism rnarketlng campaign, expanded wayfinding and
mterpretwe signage, self-guided visitor experiences, promational videos, and additional
\usnor amenities.

Together, these efforts represent a long-term commitment to strengthening Wikl Hearts
as an agritourism destination and supporting Oconee County's tourism economy.

Thapk you for your consideration of this project.



As Wild Hearts has grown, so has the need for clear visitor orientation. First-time guests

Lenﬁy arrive unsure where to check in, where to go for educational workshops,
whe[e accessible trails are located, where to obtain their Agritourism Passport stamp, or
wha} other experiences are available.

Pre ious ATAX-funded impravements—including RV utility hookups, Horse Hotel
advgrtlsmg guest equine pasture fencing, tourism signage, and the Highway 24 South
Carolina Agritourism directional sign—have helped expand Wikl Hearts' tourism
infrastructure and visitor offerings. As more visitors discover Wild Hearts, the Visitor
Welcome & Information Kiosk is the next logical step in supporting that continued
grovrih by providing visitors with the information they need upon arrival.

Enhancing the Visitor Experience:
The|kiosk will provide visitors with immediate access to information that helps them

oonﬁdently navigate the property and discover its amenities. Depending on the final
design, it may include:

s Property map with "You Are Here" orientation
Check-in information
Walking trail map
Collaborative Farm Shop information
South Carolina Agritourism Passport information and stamping instructions
« QR codes linking to the Wild Hearts website, calendar of events, self-guided
| walking tour, educational information, and trait descriptions
« Weather-protected literature holder for Wikl Hearts rack cards and, if appropriate,
South Carolina Agritourism Passport booklets

By making this information readily available, the kiosk allows visitors to spend less time
figuting out where to go and more time enjoying the farm and its visitor experiences.

Suprorting Tourism in Oconee County:

The kiosk strengthens Wild Hearts' role as an established Oconee County agritourism
destination by improving the experience of travelers who visit the farm as part of their
time in the county. It also supports the South Carolina Agritourism Passport Program by
making Passport information and stamping instructions readily accessible to
partrcipating travelers.

A well-organized visitor experience can encourage guests to stay longer, return for
future experiences, share their visit through social media and online reviews, and
recommend Wild Hearts to others—all of which contribute to continued tourism activity
in Qconee County.

The kiosk will also be a lasting tourism asset that can be updated as Wild Hearts' visitor
offerings evolve.

WIT this project is an appropriate use of ATAX funds:
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598 Wild Hearts Way, Seneca, SC 29678
864-991-9163 | www.wildheartsequinetherapy.org

PROJECT NARRATIVE
Discover Wild Mearts: Visitor Welcome & information Kiosk
Description of Project:

Because a visitor's experience begins the moment they arrive, Wild Hearts is committed
to creating a welcoming, informative, and positive first impression.

Wild Hearts proposes the fabrication and installation of a permanent Visitor Welcome
& Information Kiosk adjacent to the primary visitor parking area. The kiosk will serve
as a centralized welcome point providing orientation, wayfinding, maps, check-in
information, Sauth Carolina Agritourism Passport information, and resources to help
visitors make the most of their visit.

The kiosk will feature a 48" x 36" visitor information panel with property maps,
wayfinding, and information about Wild Hearts' visitor experiences and amenities. QR
codes will provide access to additional information, including the Wild Hearts website,
events, self-guided walking tours, educational information, and trail descriptions.

Demographic Data: How will the project influence tourism in Oconee County?

1) Creates a welcoming point-of-contact for visitors to one of Oconee County's
agritourism destinations.

2) Enhances the visitor experience by encouraging longer visits, repeat visitation,
positive word-of-mouth, social media sharing, and online reviews.

3) Strengthens an existing countywide tourism initiative by supporting South
Carolina Agritourism Passport participation and improving visitor arientation.

Project Need:

Wild Hearts Equine Therapeutic Center welcomes hundreds of visitors each year,
including educational workshop participants, farm tour guests, travelers participating in
the South Carolina Agritourism Passport Program, RV groups, visiting horse owners,
and others exploring Oconee County.

Qver the past decade, Wild Hearts has grown into one of Oconee County's unique
agritourism destinations, offering the Coliaborative Farm Shop, guest equine facilities,
walking trails, RV accommodations, and participation in the Farm Crawl and South
Carolina Agritourism Passport Program. These offerings provide visitors with muitiple
opportunities to experience and explore the farm.



EyeCatcher Signs, Inc. =
| Estimate
15312 Wells Hwy
Seneca, SC 29678 DATE | ESTIMATE NO.
864-557-6357 Mobile ol =
|
NAME MI:*DRESS
Wild Hearts
|
i
P.0.NO. PHONE NO. FAX NO.
Yerbal/emnil
| OESCRIPTION QUANTITY cosT Total
3648 (apprx stze) SIGN FACE with UV laminated digital Print on 6,250.00 6.250.00T
alminum with 3/4" back panel and bracing
Painted Posts 12" painted suppocts & timber framework, 8,780.00 8,780.007
includes standing tmetal coof w/ hardware & posts to remain at
groundleve], in e
Service and Inseall to install the Kioskk & sign and post 2,800.00 2,800.00
system with stecl fiat/bar 50 posts wilt remain fevel and above
ground, in concrete
Does not include any permit fees or sales tax or any unforeseen 0.00 0.00T
expenses required fo omplete the project. Any variations from
original project scopé may result in a change order and additional
charges
This quote is valid for 30 days
Finalize and setup concept inta scaled drawings for production and 1.750.00 1,750.00T
fabrication & instaltation ’
This project will require a 50% deposit of $10,250 (please allow 6-8 0.00 0.00T
weeks for once final specifications are approved
Estimate per request
: Subtotal $19.580.00
|
| Sales Tax (8.0%) $1,006.80
Total $20,566.30




DESCRIPTION:

+sk SignPa

41320 Clemson Blvd
Ste A

Anderson, SC 29621
(264) 964-3029

ESTIMATE
EST-23012

Payment Terms: Deposit Required

Bill To:  Wild Hearts Equine Therapy Center Installed: Wild Hearts Equine Therapy Center

135 Jim Joe Road Pam Murdock

Seneca, SC 29678 593 Wild Hearts Way

us Seneca, SC 29678

us
Requested By: Pam Murdock Salesperson: Cameron Tarrant
Email: fundraising@wildheartsequinetherapy.org Email: Cameron@signarama-anderson.com
Work Phone: {864} 314-4751
Tax 1D: 31274
PRODUCTS qQry UNIT PRICE TAXABLE TOTALS
1 36x48 ACM Panel 1 $170.00 $0.00 $170.00
2 Installation 1 $350.00 3$0.00 $350.00
Subtotal: $520.00

Unless credit terms have been pre-approved by Signarama Andersan, orders of Taxablie Amount: £0.00
4500 or less must be paid in full at the time the order is placed. Orders over $500 .

. L . . . Taxes. $0.00
require a 50% deposit (minimum} before any wark can begin, including design. - 352000
Final payment is due upon notification of completion and/or delivery of the C'irand otal: ’
signage. Installafion, if induded in the order, will not begin untit final payment is Deposit Required: $260.00
received. All shipping services are considered FOB shipping point.

T Credit Card Surcharge: 3.00%
Toral with Surchorge: $535.60
Deposit with Surcharge: $267.80
Estimate is valid for 30 days after delivery.
Signature: Date:

Thanks for chopsing Signarama Anderson for ail of your sign and graphics needs.
Each office is independently owned and operated

Generated On; 8/4/2026 251 PM
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